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Turizmle 50 Yil! (1971-2021)

Yurt dist tur lideri, profesyonel turist rehberi, seyahat acentesi genel
miidiiri ve akademisyen olarak turizmle yasanan tam 50 yil! Aslinda
turizmle tam 57 yil 6nce tanistim. Leyli meccani (parasiz yatili) olarak
okudugum Istanbul Erkek Lisesi'nde hazirlik sinifindayken okulumuza
yakin oldugu i¢in hafta sonlar1 Sultanahmete gider, turistlerle
konusmaya galisirdik. Hayatimda kazandigim ilk yevmiyem, Alman
Cesmesi 6niinde tanigtigim Isvigreli geng bir cifte Topkapi Sarayina
kadar eglik ettikten sonra, bana verdikleri Suchard marka ¢ikolata
olmustu. O gikolatanin lezzeti bugiin bile damagimdadur.

Orta ikinci sinifi bitirince Nuruosmaniyede Bosfor Deri
magazasinda tezgahtarlik yaptim. Hem cep har¢higimi ¢ikariyor, hem
de kruvaziyerlerle gelen Alman turistlere deri ceket satmaya
calistyordum. Istanbul Erkek Lisesinden mezun olunca beden egitimi
hocamiz Selim Duru’nun sahibi oldugu Duru Turizmde yurt dis1 tur
lideri olarak galismaya bagladim. 1971 yilinin bir Temmuz giinii
Ayasofya 6niinden elimde i¢i dolarla dolu bir bond ¢anta ile ilk yurt
dis1 turuma ¢iktim. O zamanlar otobiis ile yapilan bu yurt dis1 turlar
10-15 giin siirer, Edirneden ¢iktiktan sonra Bulgaristan, Yugoslavya,
Avusturya, Macaristan, Cekoslovakya, Almanya, Fransa gibi tilkeler
gezildikten sora, yine Kapikule {izerinden Tiirkiye’ye doniiliirdii.

1974 yilinda Turizm Bakanligi'nin agmis oldugu Profesyonel Turist
Rehberligi Kursuna devam edip tilkesel profesyonel turist rehberi
kokartim1 aldim. Akademisyenlik yasamim 1984 yilinda Bogazigi
Universitesinde yar1 zamanli 6gretim gorevlisi olarak bagladi. 2010
yilinda ise Anadolu Universitesinden emekli oldum. Tiirkiyede ve yurt
disinda davet edildigim tniversitelerde gesitli turizm dersleri verdim.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



Yanlis hesaplamadiysam bugiine kadar yaklasik elli bin turiste
giizel Tiirkiyemizi tanitmaya galistim. Gerek derslerime ve
seminerlerime katilan 6grencilerimle, gerekse hocalarim ve mesai
arkadaglarimla olusan giizel dostluklar ve biriken tatli anilar elli yihin
en biiylik zenginligi oldu. Baris Mangonun seslendirdigi gibi:

Usta terzi dar kumastan bol gomlek diker
Dogru tartan esnaf rahat, huzurlu gezer
Egrinin ve dogrunun hesab: mahserde
Diinyada biraz huzur her seye bedel
Saghgin nasil giiliim sen ondan haber ver
llag neye yarar vade gelmisse eger

Han senin, hamam senin, konaklar senin
Tarla senin, ¢iftlik senin, bag bostan senin
Diyelim ki diinya mal tiimiinden senin
Agiz tadiyla yersen bir seye benzer

Saghgin nasil giiliim sen ondan haber ver
llag neye yarar vade gelmisse eger

Baris der biraz tuzum ekmegim olsa

Buz gibi pinar suyundan bir testim olsa

Bir de soyle piifiir piifiir bir ¢inar golgesi
Kag kula nasip olur ki keyfin boylesi

Bir lokma ye, bir yudum i, bir oh ¢ekiver
llag neye yarar vade gelmisse eger

Halk i¢inde muteber bir nesne yok devlet gibi
Olmaya devlet cihanda bir nefes sthhat gibi.

SAGLIKLI, HUZURLU, MUTLU VE YANGINSIZ
GUZEL GUNLER DILEKLERIMLE.

irfan Arikan
8 Agustos 2021
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Irfan’a

Sevgili Irfan,

Hani seninle su bildirilerimizi,
makalelerimizi falan toplayip kitap
yapacaktik ya, sen bizi birakip gidince
bu is bana kaldi... Alacagin olsun!

Sen bu isin baginda olsaydin en az dort
ay once toplamuis, elden gozden
gecirmis, bastirip dagitmistik bile, bana
kalinca biliyorsun... Kongre Turizmi ve
Hukuksal Analizi'ni yazarken sen senin
kismi bitirmistin de ben bir tiirlii kendi
kismima baglayamamistim, kizmis ama
sitem bile etmemistin. (Zaten hep
boyleydin, igine atar her seyi dert eder
ama muhatabina tek bir kotii soz
demezdin) Sonra beni zorla
bilgisayarin bagina oturtup
caligtirmistin, ben baglayinca devam
ederim ama bir bahane ¢ikar da ara
verirsem yeniden baslamam zaman alir,
bunu bildigin i¢in ben bitirene kadar
iki giin iki gece benim yanimda masada
oturmustun. Sonra ben “iyi ki
yazdirdin bana bunlar1” dedigim i¢in
her ortak ¢aligmamizda ayni taktigi
kullanmistin. Bu ylizden kag kez
beraber sabahladik, ka¢ tane bildiri,
makale boyle ortaya ¢ikti... $imdi yine

[RFAN ARIKAN ANISINA

“iyi ki beni zorlamigsin” diyorum, ortak
imzali makale ve bildirilere baktikea...
Senin sayende ortak diistincelerimizi,
biiyiik tartigmalarla bir diizleme
oturttugumuz yeni teorilerimizi,
turizme dair yeni bakis agilarini
diinyaya agtik. Benim seninle
paylastigim fikirlerin, tezlerin
akademik elbise giymesi, senin titiz
caligmanla elalem igine ¢ikabilir hale
gelmesi ve uluslararasi kongrelerde
sunulmasi, yayinlarda yer bulmasi
olmasaydi kendi ismimi benim i¢in
gurur kaynag platformlarda, 6nemli
tiniversitelerin kitapliklarinda gérmem
miimkiin olur muydu?

Sana tegekkiir edecegim seyler sadece
makale ve bildirilerle de sinirli degil
elbette... Benim hayatimi degistiren o
giinil unutmam miimkiin mii? Dogus
Universitesinde bir hocamizin Turizm
Mevzuati dersini 1998 de bir yil igin
tistlendigimde, seninle ders arasinda
koridorda kargilagmistik.

O giine kadar ¢ok kez ayn1 ortamlarda
bulunmustuk, hatta Dogus'ta
karsilagtigimiz zaman beraber TUYED
Yonetim Kurulu tiyeligi yapiyorduk.

- TURIZMDE YENI KAVRAMLAR



[lker Unsever ve Irfan Arikan. Anadolu Universitesi, Eskisehir

Bana “Ders verdigini neden
soylemedin?” diye ¢cikigmistin. Sonra
senden gelen davetle Bogazici
Universitesi Turizm Isletmeciliginde
ders verme siireci baglamist; senin
sorumlu oldugun sertifika
programinda ve akabinde ayni yil
boliim hocalarimin uygun gormesi ile
lisans programinda Turizm Hukuku
derslerini iistlendim. Birbirimize hep
“Hocam” dedik seninle ama bugiin
bana “Hocam” denilmesinin sebebi de
en basta sen oldun. Sakin $ehir Bilim
Kurulu iyeliginde de beraberdik,
Krems'te de... Yine sayende Kremsde
konuk konugmaci oldum, dersini
paylastin benimle, Krems’teki evini,
Bogazici'nde odani paylastigin gibi...
Ve birbirimizle dertlerimizi,
sevinglerimizi paylastigimiz gibi...

Seninle yapacagimiz o kadar ¢ok sey
vard1 ki senin o meshur not kagitlarina
girmis... Hatta bazilar1 bityiik kagittan
kiigiik cep kagitlarina gececek hale bile
gelmisti. Bitirince sen tizerlerini
gizecek, sonra yeni bir kagida
yapilacaklar listesine temiz olarak
gecirecektin. Mesela beraber
yazdigimiz Bilirkisi Raporlarrni da

yayina hazirlayacaktik degil mi?

Simdi “Bir isi de kendin yap, ne olacak,
yazilmis raporlar1 derlemekte!”
diyorsundur ama kirilirim diye icinde
tutuyorsundur soyleyeceklerini.

Ah be Hocam! Sen boyle apansiz
giderken kirdin bizi, biisbiitiin dagittin,
darmadagin ettin... Keske beni de
bagkalarint da kirmaktan bu kadar
cekinip her seyi icine atmasaydin, neler,
neler yapiyor olurduk simdi!

Neyse Hocam, bilirsin ¢enem diigiince
susmam, burada keseyim artik,
oralardan bakiyorsundur bize, umarim
yaptigimiz isi begenirsin, en azindan
cebindeki kagida o titiz yazinla
yazdigin ve hep yeni kigida aktardigin
yapilacaklar listesinden bunu
silebilirsin...

Hosga kal ve benzeri bir s6zciigii
yakistiramadim sana be Hocam!
Bulusmak nasil olsa kaginilmaz...
O halde merhaba Hocam, merhabal!

ilker Unsever
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Yazarlar Hakkinda

IRFAN ARIKAN

Prof. Dr. Irfan Arikan, ¢ok geng yasta
turist rehberligi ile baglayan turizm
seriiveninde, seyahat acentasi
yoneticiligi dahil bir¢ok alanda
profesyonel olarak ¢aligmis, akabinde
turizm alaninda akademik hayata
atilmistir. Akademik ¢aligmalar
doneminde de turizm sektériinden
kopmamus, turizmcilerle SKAL gibi
sosyal yapilardaki gérevleri, turizm
calisanlarina verdigi egitimler gibi
vesilelerle hep bir arada olmustur.
Ozellikle profesyonel turist rehberligi
mesleginin sekillenmesinde olduk¢a
6nemli roller tistlenmis, akademik
hayatinin baslangic1 donemi dahil
olmak tizere turist rehberi olarak uzun
yillar galigmaya da devam etmistir.
Seyahat acentas: yoneticiligi
doneminde de i¢ turizmden incoming
servislere kadar turizmin her alaninda
galigirken turizmin gelisimine de
“iginden” taniklik etmistir.

Prof. Dr. irfan Arikan, akademik
hayatinda da turizm alaninda mesleki
egitime 6nem vermis, Bogazici
Universitesi'nde lisans programindaki
derslerinin yani sira uzun yillar
sorumlulugunu iistlendigi yine
tiniversite biinyesinde siirdiiriilen

“Turizm Sertifika Program1”’, BUYEM
biinyesinde gerceklestirilen ve tim
Tiirkiye'yi kapsayan gesitli egitimler ve
projelerde tistlendigi gorevlerle turizm
sektoriine ¢ok sayida kisiyi
kazandirirken turizm teorisi ile
pratigini bir araya getirme ihtiyacini
hissetmistir.

Anadolu Universitesinden emekli
olduktan sonra gorev aldigi Krems,
Avusturyadaki IMC-FH
Universitesi'nde Turizm ve Etkinlik
Yonetimi programi dahilinde turizm
pratigi ile teorisinin bulugmasini
hedefledigi ¢alismalarina hiz vermis,
vefat ettigi giine kadar bu ¢aligmalarini
strdirmiistir.
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ILKER UNSEVER

Avukat, Ogr. Gor. Ilker Unsever,
1961'de Izmirde dogdu. Ilk ve orta
6grenimini Karsryakada
tamamladi.1985"te Dokuz Eyliil
Universitesi Hukuk Fakiiltesi'ni bitirdi.
1986 yilinda Izmir Barosu iiyesi olarak
basladig1 avukatlik meslegini, 1996
yilindan bu yana Istanbul Barosu iiyesi
olarak siirdiirmekte olan Unsever,
turizm yatirim ve isletmeciliginde
kargilagilan hukuki sorunlari ¢calisma
alani olarak se¢mis, bagta tur
operatorleri olmak iizere seyahat
isletmeleri arasindaki uyusmazliklarin
¢ozimil i¢in gesitli projelerde yer
almugtir.

TURSARB (Tiirkiye Seyahat Acenteleri
Birligi) Hukuk Misavirligi yaptig
1994-1999 yillar1 arasinda turizm
mevzuatinin olusumu ¢alismalarina
katilmis olan Unsever, turizm
sektoriintin yasadigi sorunlar tizerine
¢aligmalarinin yani sira 1998 yilindan
bu yana da Bogazigi Universitesinde
verdigi Hukuka Giris ve Turizm
Hukuku derslerinde deneyim ve
birikimlerini 6grencileri ile
paylasmustir. Turizm Hukuku alaninda
kitaplar ve gesitli dergilerde yayinlanan
hukuki makalelerin yani sira bilimsel

kongre ve konferanslarda tebligler
sunmustur.

Unsever, Avukatlik mesleginin yan
sira, 1999 yilindan bu yana Bogazigi
Universitesi Turizm [sletmeciligi
Béliimiinde yari-zamanli 6gretim
gorevlisi olup Turizm Hukuku, Temel
Hukuk dersleri vermektedir. Yine
BUYEM (Bogazigi Universitesi Yasam
Boyu Egitim Merkezi) programlari
dahilinde; Insan Kaynaklari
Enstriimani Olarak Hukuk, Etkinlik
Hukuku, Etkin Yoneticinin Hukuku,
Aile Anayasasi gibi dersleri
vermektedir. Ayrica 2018 yilindan bu
yana yeniden “TURSAB Hukuk
Bagdanismani” olarak gorev
yapmaktadir. TURSAB TV'de diizenli
olarak “Ilker Unsever Ile Turizm
Hukuku” programini siirdiirmektedir.

Prof. Dr. Irfan Arikan ve Av. Ogr.
Gor. Ilker Unsever, beraber
gerceklestirdikleri akademik
caligmalarda ortaya koyduklar: tespit
ve kavramlar1 Tiirkiye ve Diinyanin
cesitli tilkelerinde sunduklar1
kongrelerde savunmus, ¢aligmalar:
cok sayida atif almigtir.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR
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Kitapta Yer Alan Calismalar
Hakkinda

Turizm olgusunun endiistriyel bir hal
almast ve iktisadi boyutuyla buytik
onem kazanmasiyla birlikte klasik
turizm tanimlar1 ve bu tanimlara
dayanan degerlendirmelerin yasanan
gergeklikten uzaklasmaya baglamis, bu
durum 6nce “isin i¢indekiler”, yani
turizm pratiginde olanlar tarafindan
goriilerek giindeme getirilmeye,
“stirdiiriilebilir turizm” kavramui ifade
edilmeye baglanmigtir.

Gerek Prof. Dr. Irfan Arikan ve gerekse
Av. Ogr. Gor. Ilker Unsever, turizm
pratiginin i¢inde olmakla beraber
akademik alanda da turizmi se¢mis
kisiler olarak turizm endiistrisindeki
gelismelere yakindan taniklik ederken
turizme ¢ok yonlii/katmanli/boyutlu
bakmak gerektigi diisiincesini
bulunduklar: ortamlarda; derslerde,
projelerde savunmuglardir.

Arikan ve Unsever’in caligmalarinin
temelinde yer alan ti¢ unsur: Turizmin
kontrolstiz gelisiminin olumsuz etkileri;
Turizmin olumsuz etkilerinden
korunmanin temel noktalar1 ve
turizmin olumsuz etkileri sonucunda
olusan bozulmanin giderilmesi olarak

ozetlenebilecek ve “Ne? Neden? Nasil?
Ne yapmali1?” sorularina aradiklari
cevaplar olarak ifade edilebilir.

Yazarlar, birlikte gelistirdikleri tespitler
sonucunda “Turizm Paradoksu’,
“Turizm Ekinoksu” ve “Turizm
Detoksu” kavramlarini ortaya atarak
¢aligmalarini bu kavramlar cercevesinde
sturdirmislerdir. Bu kavramlardan ilki
olan “Turizm Paradoksu” tanimi ilk
olarak Prof. Dr. irfan Arikan’in
yoneticiligini tstlendigi “Datca
Turizmi” tizerine yapilan bir ¢alisma
sonucunda yayinlanan kitapta Unsever
tarafindan ifade edilmisse de kavram
akademik niteligine Arikan ve
Unsever’in birlikte kaleme alarak 2012
yilinda Antalyada Akdeniz Universitesi
biinyesinde gerceklestirilen 13. Ulusal
Turizm Kongresinde sunduklar:
“Turizm Paradoksu Ve Turizm
Paradoksundan Cikis Yontemi Olarak
Sakin Sehir Hareketi isimli bildiride
akademik camiayla paylagilmistir.

2012 yilini takip eden siiregte “Turizm
Paradoksu” kavramini baska
akademisyenlerle de paylasarak farkl:
boyutlar ile ele alan Arikan ve Unsever,
bu kavramlara “Turizm Ekinoksu” ve
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“Turizm Detoksu” kavramlarini da
ekleyerek soruna tespitler disinda korunma
ve diizeltme olanaklar1 tizerinden butiinciil
bir bakis gelistirmislerdir.

Arikan ve Unsever yukarida yer alan
kavramlari ele alan ¢alismalarindan bagka
turizm terminolojisinde yeni bir tartigma
baslatan ve turizm tiirleri yerine her tiiriin
sahip olmasi gereken temel 6zellikler
acisindan degerlendirilmesi gerektigini ileri
siirdiikleri “Iyi Turizm”, “Dogru Turizm” ve
“Organik Turizm” kavramlarini Bursada
gerceklestirilen “Uludag Universitesi 1.
Uluslararas: Kirsal Turizm Kongresindeki
bildirileri ile ortaya koymuslar, daha sonra
bu ¢aligmay1 da uluslararasi alana
tasimiglardir.

Bu kitapta yer alan bildiri ve makaleler
yukarida da aciklandig gibi ti¢ temel
kavram etrafinda sekillenen, birbirini
tamamlayan, bu yonleriyle birbirini
tekrarlayan ¢alismalardir. Ayni temel tespit
ve teorinin farkli ortam ve alanlardaki
gelisiminin takip edilebilecegi ¢calismalar
birbirine yakin olsa da aralarindaki farklar
kavramlarin kullanimi ve konumlanmasi
acisindan 6nem tagimaktadir.

Prof. Dr. irfan Arikan’in
aramizdan ¢ok erken,
beklenmeyen ayriligl bircok
calismayi eksik birakmig olsa
da bu kitapla mevcut
calismalar: bir araya getirmis
olmak Irfan Arikan Anisini
yagatmanin sadece bir
yontemidir. Bagka yontem ve
caligmalarla Irfan Arikan’in
15181, 68renci ve bu alanda,
calisan akademisyenlere yon
gostermeye devam edecektir.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR
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Geng turizm rehberi Irfan Arikan
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Prof. Dr. irfan Arikan, flker Unsever

Turizm Paradoksu ve Turizm
Paradoksundan Cikis Yontemi Olarak
Sakin Sehir (Cittaslow) Hareketi

Tourism Naturally Online Symposium, Deggendorf Institute of Technology. Germany, October 2021
Dogal Turizm Online Sempozyum, Deggendorf Teknoloji Enstittisii, Almanya, Ekim 2021

OZET

Giiniimiizde mevcut turizm tanimlarinin tamami bize; “insanlarin gezme, gérme,
eglenme ve 6grenme gibi amaglarla, bir yerden bagka bir yere gidip, orada zaman ge-
¢irmesinin turizm oldugunu” sdylemektedir. Bir yerden diger bir yere gidilerek (seya-
hat) ve orada yeme-i¢me ve konaklama gibi ihtiyaclar giderilerek yapilan isin adidir
turizm. “Daha ¢ok turist = Daha ¢ok turizm geliri” gayet anlasilabilir bir denklemdir.
Yeni binalar, yeni yasam bigimi, yeni sosyal ve ticari iligkiler, yeni kazanglar, gidilen
yerde (turistik yer-destinasyon) hizla artacaktir. Yeni tesisler insa edilecek,,,daha ¢ok’
ve ,daha da ¢oK i¢in, gidilen yerdeki goriilmeye deger her sey hizla kiiciilecek, yok ola-
caktir. Iste TURIZM PARADOKSU bu asamada ortaya ¢tkmaktadir, ¢linkii goriilesi
her sey gérmeye gelenlerce tiiketilebilmektedir.

Stirdiiriilebilir turizm kavraminin tanimi, gergevesinin belirlenmesi, ilkelerinin or-
taya konulmasi 6nemli bir siirectir. Gelinen noktada siirdiiriilebilir turizm kavraminin
hayata ge¢irildigi 6rneklere ihtiya¢ duyulmaktadir. $ehir niifuslarinin artisi ile birlikte
olusan sorunlar agina kars: saglikli ¢éziimler bulabilmek amaciyla yeni uygulamalar,
projeler ve siirdiiriilebilir saglikli bir sehir i¢in ¢alismalar giiniimiizde giderek 6nem
kazanmaktadir. Bu uygulamalardan, son yillarda basta Italya olmak tizere pek ¢ok
Avrupa tilkesinde hatta ABDde basariyla yiiriitiilen “Citta Slow-Slow Cities (Sakin
Sehirler)” olusumu, turizm paradoksundan ¢ikis yontemi olarak 6nerilmektedir.

ANAHTAR KELIMELER: Turizm, Sakin Sehir, Turizm Paradoksu, Sturdurilebilir
Turizm.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR
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TURIZM PARADOKSU VE TURIZM PARADOKSUNDAN CIKIS YONTEMI OLARAK SAKIN SEHIR (CITTASLOW) HAREKETI

GIRIS

Bu ¢aligmada turizme bagka bir agidan bakmanin yani sira bilimsel makale diizenine
de farkli bir agidan yaklagarak “6z-bi¢im” iligkisi saglamlastirmaya ¢alisilmigtir. Bilimsel
veri ve gozlemler, i¢ten ve miimkiin olabildigince edebi bicimde aktarilmaya ¢alisilmistir.
Umariz bu yaklasimimiz ¢alismamizdaki bilimsel bakis agisinin g6z ardi edilmesine
neden olmaz...

Ategle cevrilen akrebin kendini sokmasi bilinen bir davranis bicimidir. Turizmle ¢ev-
relenen, stmsiki sarilan, turizmi bir yasam bi¢imi olarak kabullenen yerler i¢in turizm,
akrebin etrafindaki ates gemberi olur kimi zaman! Oyle ki turizmle gevrilen, értiilen
yerler, akrebin kendini sokmasi gibi bulundugu yeri “yok” eder! Akrep ve ates metaforu
yeni bir sey degil belki ama gergegi ifade eden metafordur. Ikinci ciimledeki “kimi
zaman’ ifadesine dikkat ¢ekmek gerekirse, heniiz “her zaman” degildir, ama “cogu
zaman” olmasina ramak kalmis bir zamandir, simdiki zaman. Ates ve akrep metaforun-
dan hareketle turizmi sayilardan ya da turizm gelirlerinden ibaret sanarak stirdiiriilebi-
lirligi dikkate almadan, arz-talep dengesini umursamadan atesle ¢evirebilirsiniz doganin
ve tarihin bir¢ok yerini.

Giiniimiizde mevcut turizm tanimlarinin tamami bize; “insanlarin gezme, goérme,
eglenme ve 6grenme gibi amaglarla, bir yerden bagka bir yere gidip, orada zaman gegir-
mesinin turizm oldugunu” séylemektedir. Burada esas olan, bir yerden diger bir yere
gecici olarak gidilip, geri dontilmesidir. Bir yerden diger bir yere gidilerek (seyahat) ve
orada yeme-igme ve konaklama gibi ihtiyaglar giderilerek yapilan isin adidir turizm.
Insan, deniz, giines, antik bir kent veya 6zgiin bir etkinlik gibi goriilmeye deger bir seyler
oldugu i¢in evinden bagka bir yere gidip orada kalmaktadir. Gidilen yerde, bulundugu-
nuz yerden farkli gériilmeye ve yaganmaya deger bir sey, sizi ¢agiran bir sey vardur.

Gidersiniz, goriirsiiniiz ve kalirsiniz. Iyi bir seydir; farkli olani, goriilesi olan1 gérmek,
bilmek, tanimak. Turizmin dogusu kabul edilen, Thomas Cook isimli rahibin ogluyla
birlikte diizenledigi turlara karsi, da o zamanda bu turlar1 kii¢timseyen bakislar varmas.

Hentiz 1910 da Louis Bertrand turistler i¢in: “..turistik seyahatte gerceklik, ¢eviri-
sinden okunmus bir metin gibi tahrif edilmis olarak ulasir” derken, bir bagkast ise “git-
tikleri yerde 6nlerine gelen her seyi silip stiptiriip, diikk4nlarin raflarini bosaltmaz ama
ugruna geldikleri seyi yerken, en iyi lokmalarin hizla azaldigini goriirler” (Zygmunt
Baumann-Turist Sendromu Adrian Franklin ile Soylesi) diye diistincelerini dile getirmis-
tir. Jean-Didier Urbain ise “Yolcu ve ikizi’nde, “Turizm, 6zgiin hale getirmekle yetin-
meyerek onlara diizen vermekte ve “kutsallastirarak” cazibe kaynaklarinin bi¢imini
bozmaktadir. Dolayisi ile “gercegi” sahtelestirmektedir” seklinde yazmustir. Stendhal ise,
1826 yilinda Henri Beyle'nin 1959 baskili kitabinda Floransa i¢in, “turistlerle dolu koca
bir miizeden ibaret” demektedir. (Cogito, 2009). Acaba bu diigiiniirler bugiinka “kitle
turizmi endiistrisini” gorselerdi nasil bir yorumda bulunurlardi?

Ister Adorno'nun “kiiltiir endiistrisi” tanimlarina, ister Jean- Didier Urbain gibi “sey-
yah” ile “turisti” birbirinin karsit1 gérenlere itibar edin, isterseniz goriilecek yerleri gorme
olanagini zenginlerin tekelinden ¢ikaran giiniimiiz turizmine biat edin, sonug degisme-
mektedir: Insanlar her olanakta “baska” bir yerde gegici ve oraya ait olmadan bulunmay1
istemisler ve gelecekte de isteyeceklerdir.
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Hangi saikle olursa olsun, gidilen yerde kalinacaktir. Yani konaklanacaktir ki “tu-
rizm” olsun. Ve gidip de konaklanilan “o” yerde, klima, havuz ve “spa” hizmeti veren te-
sisler istenecektir. Gezginlere “gel!” diyenler de gelenlerin orada zaman gegirip para
harcamalari i¢in bu tesisleri yapacaklardir. Bu tesislerin 6zellikleri, gelenlerin aligtiklar1
evlerindeki konforu, hatta daha fazlasini kargilayacak nitelikte olacaktir. Bununla yeti-
nilmeyecek, evdekinden daha fazla yiyecek, daha fazla icecek tiiketilecek, daha fazla y1-
kanilacak ve daha fazla gampuan ile sabun kullanilacaktir. Yani konaklayanlar dogayz,
havayi, suyu ve dahi gesit, cesit tirtinleri daha fazla tiiketeceklerdir.

Bu tesisler, gidip de gormek istenilen her seye en yakin yerde, hatta miimkiinse gor-
mek istenilen yerin tam ortasinda olacaktir. Istanbul’sa 6rnegin gidilen yer, miimkiinse
Sultanahmet’te ya da Bogazda, VenediK'te ise, San Marco meydanindaki otel tercih se-
bebi olacaktir. Bunlar, kitlelerde “gitme” talebinin olusturulabilmesi ve neticesinde bu
talebin karsilanabilmesi i¢in 6nemli unsurlardir. Sonugcta ne kadar ¢ok ziyaretci gelirse,
yorede yasayanlar da o kadar ¢ok para kazanacaktir. Oyleyse, daha ¢ok gelir igin, gok
kisinin kalabilecegi tesisler, gidip gelinecek yollar, havaalanlari ve limanlarin yapilmasi
kaginilmaz olacaktir.

TURIZM PARADOKSU

“Daha ¢ok turist = Daha ¢ok turizm geliri” gayet anlagilabilir bir denklemdir. Ote
yandan, gidilen yerde, gelecek Kkisiler i¢in yapilan her sey, gidilen yerin “gériilecek” ni-
teliginden koparilacak “parseller” tizerine insa edilecektir. Yeni binalar, yeni yasam bi-
¢imi, yeni sosyal ve ticari iliskiler, yeni kazanglar, gidilen yerde (turistik yer- destinasyon)
hizla artacaktir. Yeni kazanglar (ki burada turizm gelirleri oluyor) oradakilere tatl: ge-
lecek, yeni tesisler insa edilecek, “daha ¢ok” ve “daha da ¢ok” igin, gidilen yerdeki goriil-
meye deger her sey hizla kiigiilecek, yok olacaktir. iste TURIZM PARADOKSU bu
asamada ortaya gtkmaktadir, ¢tinkii goriilesi her sey gérmeye gelenlerce tiiketilebilmek-
tedir. Turizmin, akrebin etrafindaki ates olmasi meselesi de budur. Turizm Paradoksu,
endiistriyel anlamda turizmin, turizmin varlig1 i¢in gerekli dogal ve kiiltiirel ortami boz-
masi ve/veya yok etmesine verdigimiz isimdir.

Side’yi, Aspendos’u otellerin arasina gomiince, goriilmeye degerliginden ne kadar
ok sey kaybettigi kesindir. Sultanahmet’i ve Ayasofya’y1 etrafindaki binalardan ayikla-
yabilsek (yani o binalar1 hi¢ yapmamis olsak) neler degisirdi acaba? Daha “goriilmeye
deger” olmaz miyd1? Ama o zaman gérmeye gelenlere konaklama, yeme- igme hizmet-
lerini nerede sunacaktik? Iste turizm paradoksu! Oralara giden biz turistler, bizim konfor
talebimiz i¢in yapilmis otellerden etrafa bakip da “yazik olmus buralara” veya “bozulmus
bu Side!” demiyor muyuz? Bu da “turist paradoksu” olsa gerek!

1982 yilinda yiiriirliige giren 2634 sayili Turizmi Tesvik Kanunu, hem turizmin hem
de Kiiltiir ve Turizm Bakanligrnin en temel kanunudur. Bu kanun, 6zelligi itibari ile
“yap” diyen bir kanundur. Inkar edilemeyecek bir gercek olarak; Tiirkiye, bugiin sahip
oldugu turizm potansiyelini bu kanuna bor¢ludur. Arazi tahsisinden imar ayricaligina,
tiim turizm tesvikleri bu kanunun getirdikleridir. Turizm imar1 konusunda Kiiltiir ve
Turizm Bakanligi’n1 bugiin de “en yetkili” makam yapan, yine 2634 sayili bu kanundur.
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Turizm alaninda yapilan hemen her sey bu kanunun ve uygulayicis1 Bakanligin eseridir.
Bu anlamda eldeki “turizm basaris1” konusunda, herhangi bir hitkiimet dénemine bagh
olmaksizin Bakanlik en biiyiik paya sahiptir. Eger bugiin, gelinen noktadan memnun
degilsek de sebebi ayni adrestir. Bu kanuna ve dahi Bakanliga gore, turizmi tegvik etmek
ile bol bol tesis yapmak, yatak sayisini arttirmak ayni: anlama gelmektedir ki bu nedenle
olsa gerek, halen turizm, bu anlamda “fena halde” tegvik edilmektedir! Burada,
Tirkiyedeki yatak sayisinin verimli kullanilmamasi, arz-talep dengesinin bozulmaya
baslamasi, bu nedenle fiyat tizerinden rekabetin turizm gelirlerini olumsuz etkilemesi
gibi bircok konu iizerinde tartisilmaya degerdir. “Isletme belgeli” tesisler ile “yatirim
belgeli” tesislerin yatak kapasitelerine baktigimizda, halen eskisi gibi olmasa da “hizla”
yatak iiretiminin devam ettigini gozlemlemekteyiz. Yatirim belgeli tesislerin sayis1 1970
yilinda 301 iken, 2010 yilinda 877 ye, 25872 olan yatak sayis1 252984 e; isletme belgeli
tesislerin sayist ise 1970 yilinda 292 iken, 2010 yilinda 2647 ye ve 28354 olan yatak sayis1
ise 629465% ylkselmistir (Kiiltiir ve Turizm Bakanligi, 2012). Bakanlik tarafindan tah-
sise cikarilan ve ¢cikarilma agamasinda olan turizm alanlarindaki kamu arazileri de he-
saba katildiginda turizmde yatak arzinin artmas: konusunda “durma noktasina” yakin
olmadigimiz kesindir.

Yatak arz1 durmasa da geldigimiz noktada, devlette eskisi gibi tesvik, girisimcilerde
istah olmadi8 i¢in mi, yoksa hep sdylenen “ucuz, kalitesiz turist” nedeniyle mi bilin-
mez, artik ¢evre hassasiyetimiz de 6ne ¢ikmaya baglamistir. Kusadasini, Marmaris’i
kaybettikten sonra, yani “goriilmeye degerlik” envanterimiz azaldikea, turizmin stirdii-
riilebilmesi igin “korumacilik” ydniimiiz gelismeye baglamistir. Oyle ki 1982'den yakin
zamana kadar “yap!” diyen, “tesvik eden” mevzuat, simdilerde daha ¢ok “yapmal!” de-
mektedir. “Yasak”, turizm tesisleri i¢cin “tesvik” ten daha ¢ok karsimiza ¢ikmaktadir.
Cevre Orgiitleri ve doga dostlar1 daha ¢ok “yasak¢1” olmakta, turizm ve gevre, ¢atigan
kavramlar olarak giindemde yer bulmaktadir. Mevzuat ve biirokrat ¢atismalarinda
Kiltiir ve Turizm Bakanligi ile Cevre ve Sehircilik Bakanligi ve Orman Bakanlig: kars:
karsiya gelmistir. Bu catismada gevrecilerin en 6nemli silahlar1 olan Kiiltiir ve Tabiat
Varliklarini Koruma Kurullar: da idari olarak Kiiltiir ve Turizm Bakanligrna bagl ol-
malarinin yani sira son degisikliklerle etkinlik ve bagimsizliklar: da neredeyse “yok”
olmustur. Cevre ve Sehircilik Bakanlig1 tarafindan yiiriitiilen SIT galismalarinda da ko-
rumacilik duvarmin daha agag ¢ekildigi gozlenmektedir.

YASAK VE CEZA ILE KORUMA YONTEMININ ETKISI

Tiirkiyede degismeyen bir yontemdir; yasaklamak ve cezalandirmak. Yasaklama ve
bu yasaklara uymayani en agir sekilde cezalandirma yontemi, “korumak” icin en temel
davranis bigimidir. 1983 yilinda yiiriirliige giren 2863 Sayil Kiiltiir ve Tabiat Varliklarini
Koruma Kanunu en agir yaptirimlari igeren bir kanundur. Arkeolojik Sit veya 1. Derece
Dogal Sit ilan edilmis yerden su borusu gegirenler, iki tag: st tiste koyanlar 2 seneden
baslayan ve para cezasina ¢evrilemedigi gibi ertelenmesi de miimkiin olmayan hapis
cezalarina garptirilmakta, bir ¢ok kdy muhtar1 Agir Ceza Mahkemesi kapilarinda sii-
riniirken, bir ¢ogu da cezaevinde giin saymaktadir. Yani iilkemizin nadide yerleri yil-
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lardir bagka bir alanda 6rnekleri goriilmeyecek agirlikta kanun hitkiimleri ile koruma
altindadir... O zaman, Side’ye, Didime ve saymakla bitmez diger yerlere bakip da ko-
ruma bagarisizlig1 6rnegi mevcut durumu nasil agiklayacagiz?

Civi cakmanizin yasak oldugu ya da ¢ok agir ve yogun prosediirlere tabi oldugu bir
y1gin ev yikilmak tizeredir. Tarim alanlarinda tesis yapmak olanaksiz, “bag evi” yapmak
olanaksiza yakin kurallara tabii iken bu yasaklarla “korunan” bu tarim alanlarini ba-
kimsiz birakmak, tarim alani 6zelligini bakimsizliktan kaybetmesine neden olmak bir
yaptirima tabii degildir. Bu, kiiltiir ve tabiat varligini korumak i¢in yillardir uyguladi-
gumiz bir yontemdir. Bu yontemin bagarisini degerlendirmek i¢in ¢evremize bakmak
yeterli olacaktir.

Kiltir ve tabiat varligini boyle korurken, bazi bolgeleri ¢cok daha “6zel” koruma al-
tina alinmistir. Bunun igin de 2872 sayili Cevre Kanunu’nun 9. Maddesi uyarinca Ozel
Cevre Koruma Kurullar: kurulmus, bu kapsamda 1989 yilinda, 383 sayili Kanun
Hitkmiinde Kararname ¢ikarilmigtir. Buna gore Bakanlar Kurulu kararlar ile bir yer
kapsam altina alindi my, artik orada Ozel Cevre Koruma Kurulu adindaki koruyucu
makamin dedigi olmaktadir. Yani 6zel ¢evre koruma varsa katmerli bir koruma var
demektir. Bir bolge bu kapsama alinirken ¢ikan Bakanlar Kurulu kararlarinin ilk mad-
desinin kalib1 aynen “Ekli haritalarda kara ve deniz sinirlar: belirtilen alanlari; cevre kir-
lenmesi ve bozulmasina kars: korumak, buralarin dogal giizellikleri ve tarihi kalintilarinin
gelecek nesillere intikalini teminat altina almak amaciyla 'Ozel Cevre Koruma Bolgesi'
olarak tespit ve ilan olunmustur.” seklindedir. Ornegin Fethiye Oliideniz, 1988 yilindan
bu yana Ozel Cevre Koruma Kurulu yetkisi altinda korunmaktadir. O tarihten bu yana
Oliideniz korunurken (!) bugiinkii haline ulagmistir. Resimlerinden eskiyi bulmak zor
degil, yeniyi gérmek igin google earth araciligiyla bakmak yeterli olacaktir. Oncesi ve
sonrasina bakinca nasil korundugunun karari ¢ok kolay verilebilmektedir!

Yasak ve ceza ile koruma yontemi ihtiyaglarla catistig1 stirece bagarisizliga mahkam-
dur.

Konumuz turizm olduguna gére, Oliideniz, anlatilmak istenenlere en iyi 6rnekler-
den biridir. 1990’larin bagina kadar Oliidenizde (Oliideniz taniminin igine lagiin ve
Belcegiz'i de almak gerekir.) cadir kamplar1 ve (nasil olmugsa) tam lagiiniin en dibinde
betonarme ama makul dlciilerde insa edilmis tek bir tesis vardi. Su anda ise Oliidenizde
ylzlerce tesis, binlerce yatak bulunmaktadir. Nerdeyse oteli, lokantasi, diskosu ve ¢arsisi
ile Oliideniz Belcegizde koca bir sehir kurulmustur. Lagiin, kisilmis bir kdse ve resim-
lerde Tiirkiye'nin vitrini olarak binalarin az 6tesinde kalmustir. Lagiin i¢inde de “izinle”
insa edilmis yeme-i¢me tesisleri, havadan bakildiginda bile rahatsiz edici bir gortinti
vermekte, yeni cekilen fotograflarda Oliideniz’i resimlerken kadraj gittik¢e kiigiilmek
zorunda kalmaktadir. Insan merak ediyor, acaba, kag tesisi daha “kaldirabilir” Oliideniz
ve cevresi? Ya da soruyu tersten sorarsak: Daha kag “yatak” Oliideniz’i gergekten 6ldii-
rebilir?

Fethiyede 61 adet turizm isletme belgeli ve 5 adet turizm yatirim belgeli tesis yer al-
maktadir. Yerel belgeli tesislerin sayis1 750'dir. flgedeki toplam tesislerin oda sayist
20.723, yatak kapasitesi ise 42.602dir. Fethiyedeki tesislerin %18’i ilce merkezinde,
%18’i Calis'ta, %30’u Oliidenizde, %24’i Hisaronii-Ovacik'ta, %5’i Gcek'te yer almak-
tadur. (Fethiye Ilce Raporu: www.geka.org.tr/yukleme/dosya/FETHIYE.docx,

Erisim Tarihi: 29.08.2012)
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Turizm Paradoksuna karsi gelistirilen endiistriyel olmayan turizm gesitlerinden
“agro turizm” i¢in tarimsal alanlarin yakininda ve hatta icinde tesislere ihtiya¢ duyul-
dugu ortadadir. Ornegin zeytin agaglari ile kaph alanlar “6zel tarim arazisi” olarak ni-
telenmektedir. Ozel tarim arazilerinde tesis yapmak miimkiin degildir. Parsel bazinda
%5’1 ve her durumda toplam 250 m?* yi gegmemek iizere “bag evi” yapmak i¢in, yola cep-
heli olmak vb. kurallar s6z konusu olmaktadir. Zeytinlik icinde “Provence” ve “Toscana”
daki gibi yapilar ve agaglar arasinda yollar, setler, rekreasyon alanlari seklinde diizenle-
meler yapmak mevcut imar Kanunu ve ekli mevzuat, 6rnegin “3573 sayili Zeytinciligin
Islahi ve Yabanilerin Agilattirilmasi Hakkinda Kanun” ve “Plansiz Alanlar Imar
Yonetmeligi” kapsaminda “yasak” kapsamindadir. Boylece “zeytin agaci varligr” koruma
altina alinmis olmaktadir. Ancak, ayni zeytinligi bakimsiz birakmak, agaglara bulagan
hastalikla miicadele etmemek, erozyona karsi 6nlem almamak, agaglar1 budamamak vb.
davraniglar yasak kapsaminda degildir. Boylece zeytin agaglar1 iginde, zeytincilik faali-
yetine entegre olarak yasamak, turistik anlamda konuk agirlamak, “agro turizm” islet-
mesi olusturmak olanaksiz olurken, zeytinligin bakimsizliktan yok olmas: bir yasak ya
da cezaya tabi olmamaktadur.

Koruma kavramini “yasak” ve “ceza” ile hayata ge¢irmenin miimkiin olmadig ka-
nitlanmig bir durum olarak karsimizdadur. Fair tourism and organic tourism (Arikan &
Unsever, 2017).

SURDURULEBILIR TURIZM KAVRAMTI

» <«

Bu tesbitleri ortaya koyarken “turizm olmamalidir” ya da “turizm kottidiir”, “turizm
cevre diismanidir” gibi bir fikir 6ne siiriilmemektedir. Turizm olmalidir ve olacaktir da!
Ama nasil bir turizm? Bozmayan, yok etmeyen, koruyan, korumayi finanse eden bir tu-
rizm elbette. Bunun i¢in, yani siirdiiriilebilir turizm igin yapilacak ¢ok sey var. Ortak
akil harekete gegmeli, resmi akil ortak akli dikkate almali, yanliglar: tekrarlamayip, dog-
ruya izin ve destek verilmelidir. Sadece zenginligin paylasimi i¢in degil, anlamak igin,
sevmek i¢in, kabul etmek i¢in turizm olmalidir. Mardine hi¢ gitmemis olan bir gezginle,
Mardinde 15 giin yasamis olanlarin, Mardin ve Mardinli i¢in yargilar1 farklidir.
Tirkiye'ye gelmis, gezmis bir Avrupali i¢in de Tiirkiye farklidir, gezdikge tanir, tanidike¢a
seversiniz.

Turizm yalnizca “bozan” degildir, olmamalidir. Bozulmamasi igin tek care yasaklar,
engeller degildir. Su, oniine konan setleri eninde sonunda yikacaktir. Dogru olan, insa-
noglu ve “medeniyeti” ile doganin barisi i¢in suyun akigina barisci bir yon vermektir.
Care, turizme salt “ticari” bakmamakta, ona dogru bir yon verebilmektedir.
Stirdiirtlebilirlik, i¢i doldurulmasi, hukukla sarmalanmasi gereken bir kavram olarak
goriilmeli ve herkes i¢in her alanda siirdiirtlebilirligi saglamak bir goérev olmalidir.

Stirdirilebilir turizm kavrami tizerine yapilan ¢aligmalarda tiretilen bir ¢ok goriis
bu alanda ilerlemelere katk: saglamaktadir. Siirdiirtlebilir turizm kavraminin tanimi,
gercevesinin belirlenmesi, ilkelerinin ortaya konulmasi 6nemli bir siirectir. Gelinen nok-
tada stirdiriilebilir turizm kavraminin hayata gegirildigi 6rneklere ihtiya¢ duyulmakta-
dir. Sehir niifuslarinin artisi ile birlikte olugan sorunlar agina kars1 saglikli ¢éztimler
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bulabilmek amaciyla yeni uygulamalar, projeler ve stirdiirtilebilir saglikli bir sehir i¢in
caligmalar giiniimiizde giderek 6nem kazanmaktadir. Bu uygulamalardan biri de son
yillarda basta Italya olmak iizere pek ¢ok Avrupa iilkesinde hatta ABD'de basariyla yii-
rittilen “Citta Slow-Slow Cities (Sakin Sehirler)” olusumudur.

SURDURULEBILIR TURIZM ICIN ONEMLI BIR ORNEK:
SAKIN SEHIR

Hizli yasamanin diger ad1 olan “Amerikan Tarz1” hayata bir alternatif olarak, hayat1
yavas, tadina vara vara, sitkiinet iginde keyif ve haz alarak yasamay1 6ngoren bir kavram
olan “Sakin Sehirler”; yemek kiiltiiriinden sehir planlamasina ve turistik faaliyetlere
kadar her aktivitenin yavaslik, sakinlik ve tarihi mirasa sayg1 prensipleriyle diizenlen-
mesi gerekliligini 6ngérmektedir.

Turizmin sosyo-Kkiiltiirel, gevresel ve ekonomik boyutlar1 goz 6niine alindiginda yeni
turistik destinasyonlarin yaratilmasinda “Sakin $ehirler”in oldukea etkili olabilecegi
diistiniilmektedir. “Sakin $ehirler” yaklasiminin turizme uyarlanmasi ve bu hareketin
uygulanabilecegi yeni destinasyonlarin olusturulmasi, dogal, 6zgiin ve sakin bir yagam
(ya da tatil) 6zlemi geken turistik tiiketicilerin talebini karsilayacak ve yeni turistik
yagam alanlarinin gelistirilmesine katkida bulunacaktir. (Arikan & Uca, 2008, 167-176)

Aslinda, “Sakin Sehirler” olusumunun “Hazli Beslenme (Slow Food)” hareketinden
¢ok giiglit bir bigimde etkilendigini sdylemek miimkiindiir (Radstrom, 2005).
Gliniimiizde, hava ve giiriiltii kirliligi, betonlagma, biyolojik cesitliligin azalmas, kiiltiir
ve yagam tarzi yozlagmalari, yerel kimlik ve 6gelerin etkilerinin yok olmasi vb. tehlikeler
insanlar1 yeni, denenmemis, gevre ve kiiltiir dostu turistik uygulamalara yénlendir-
mekte ve bu anlamda gtidiilemektedir. Turizm alaninda giiniimiizde bu yondeki egi-
limler “Slow (Sakin) Turizm” ismiyle adlandirilmaktadir (Matos, 2002). Sakin turizm
terimi, aslinda bir bakima belli bir bolgede gergeklestirilecek olan turistik faaliyetlerden
elde edilecek “yiiksek seviyede zindelik”i ifade etmekte ve “saglikli beslenme”, “hareket’,
“kultirel” ve “manevi yenilenme’yi icermektedir (Mueller ve Kaufmann, 2001).
Bolgenin sahip oldugu dogal, kiiltiirel ve tarihi potansiyelin kitle turizminin olumsuz
etkilerinden korunarak, siirdiiriilebilir bir turizm destinasyonu olarak gelistirilebilmesi
i¢in, irtin gelistirme, hizmet ve tanitim faaliyetlerinin gerceklestirilmesi hedeflenmek-
tedir.

Bu cabalar destinasyonun sakin sehir olarak gelisiminde ¢ok 6nemli rol oynayacak-
tir. Bunun igin 6ncelikli olarak turizm destinasyonlarini, onlar1 olusturan unsurlari ve
yasam dongiilerini inceleyerek bolgenin bir sakin gehir destinasyonu olarak nasil ge-
listirilebilecegi irdelenmelidir.

SAKIN SEHIR HAREKETI

1987 yilinda Cevre ve Kalkinma Diinya Komisyonu tarafindan yayinlanan
Brundtland Raporu’nda belirtilen siirdiiriilebilirlik diisiincesinin dort temel ilkesinden
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(Erdogan, 2003, 99) yola ¢ikarak, sakin sehir (Citta Slow) disiincesinin temel ilkelerini
su sekilde belirlemek miimkiindiir:

Saadet: Insanin dogayla ve gevresindeki kisilerle uyum icinde yasamasi gerektigine
inanmas; yerel halkin yagam kalitesinin artirilmasi; yasanan ¢evreden ziyaretgilerle be-
raber ayni hazzin alinmasi,

Sabir: Ekolojik siiregleri korumanin ve yasatmanin 6nemine inanilmasy; kisa vade
yerine uzun vadeli fayda beklentilerine 6nem verilmesi,

Sadelik: “Mutluluk minimumdadir” diistincesiyle yeni bir yasam felsefesi olustu-
rularak davranis bicimlerinin sakin sehirlerin ilkeleri dogrultusunda degistirilmesi, bi-
siklet yollar1 ve park yerleri yapilarak bisiklet kullaniminin tegvik edilmesi,

Saglik (Sthhat): Insanin, doganin kendisine tanidig1 sinirlar dogrultusunda yasa-
muni diizenlemesi; teknolojinin olanaklarini bu sinirlar icinde kullanmasi; “Slow Food”
yani hazli beslenmeye 6ncelik verilmesi; hava ve su kalitesinin yiikseltilmesi; organik
iriin diretilmesi ve gevre ekolojisinin gelistirilmesi,

Sahiplik: Tim sektorleri kapsayan uzun donemli planlamanin yapilmasi; 2000°li
yillardan sonra benimsenen yerel halkin “yerel diigiin, yerel hareket et” sloganina
(Saydam, 2011, 142) uygun olarak, yorelerine deger katmak i¢in ¢alismalarda bulun-
masy; geleneksel yapilarin ve el sanatlarinin korunmasi, yerel iirtinlerin ticarilesmesi
i¢in alanlar yaratilmasi,

Saygu: Turizm enddistrisinin paydaglari ile kamu ve 6zel sektor arasinda karsilikly
koordinasyonun saglanmasy; evrendeki tiim canlilarin yasamina sayg: duyulmast,

Sessizlik (Sukunet): Temiz hava, temiz su ve olumlu iklimin, giirtiltiiden uzak bir
ortamda yaratacag etkiyi duyumsayacak sekilde canlanan ekosistemin farkina varil-
masy; trafik ses kirliliginin azaltilmasy; gtriltd kirliliginin engellenmesi; niifusun
50.000’1 gegmemesinin saglanmast,

Sevgi: Estetik ve giizellik kavraminin her alanda 6ne ¢ikmast,

Seving: Yerel halkin yagam kalitesinin ve ziyaret¢i memnuniyetinin artirilmast ile
ulagilan cogkunun paylagilmasi,

Seyyah: Dogal ve kiiltiirel mirasin korunmast igin turistlerin bilgilendirilmesi ve
egitilmesi; ziyaret¢i yonetiminin saglanmasy; hedef pazarin se¢im stirecinde, destinas-
yona uygun farkl: turist gruplarinin belirlenmesi ve en uygun turist gruplarinin se¢imi
(Godfrey ve Clarke, 2003),

Sivil toplum: Yerel halkin goriis ve diisiincelerinin dikkate alinmasi ve planlamaya
dahil edilmesi; iireticilerin aracisiz satis yapabilmeleri; kadinlarin tiretime katiliminin
artmasinin ve ilgili derneklerin aktif rol almasinin saglanmasi,

Sorumluluk: Dogal ve kiiltiirel mirasi koruma gereksinimi; uzun dénemde olusa-
cak ¢evresel kirlenmenin 6nlenerek biyolojik cesitliligin korunmasi; kaynak kullanimi
ve atiklarin azaltilmasina yonelik teknolojilerin gelistirilmesi; kat1 atiklarin ayristirilarak
toplanmasy; yenilenebilir enerji kaynaklarindan enerji iiretimi ve enerji tasarruf sistem-
lerinin kullaniminin saglanmast,

Sorunsuzluk: Sorunlarin daha olusmadan tiim paydaglar tarafindan 6nlenmesi; so-
runlara neden olacak degisimlerin yonetilmesi ve yerel halk tarafindan benimsenmesi;
yerel halk ve ziyaretciler arasinda karsilikli gtiven olusturulmast,

Sosyallik: Yerel halkin ve ziyaret¢ilerin sosyal ve estetik ihtiya¢larinin doyurulmasi; sos-
yal yesil alanlarin yaratilmasi; sosyal ve kiiltiirel ¢esitliligin korunmasi ve tesvik edil-
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mesi; Prof. Dr. Ahmet Inselin belirttigi gibi, sakin sehir olusumunun sadece bireysel
bir keyif degil toplumsal iliskilerden dogan bir haz olarak goriilmesi,

Stres (Sikic1 olmayan): Rahat ve huzurlu bireylerin bulundugu ortamin saglanmas;
slowfood ile birlikte yore halkinin egitimi i¢in ¢alismalar yapilmast,

Siirdiiriilebilirlik: Stirdiriilebilir kalkinmanin temelinde kaynaklarin korunmasi
ve gelistirilmesi bulunmaktadir. “Topraklarimiz bize atalarimizdan miras kalmadi, biz
onu ¢ocuklarimizdan 6diing aldik” felsefesinin benimsenerek, gelecek kugaklar i¢in
kaynaklar: tiiketmeyecek sekilde kalkinmanin saglanmasy; kaynaklarin stirdiiriilebilir
bir sekilde korunmasi ve kullanilmasi; talebin mevsimselliginin azaltilarak turizmin 12
aya yayilmasi; doga koruma ile biitiinlesmis kalkinma programlari ile olusturulacak ey-
lemler sayesinde yerytiziindeki yasamin cesitliliginin korunmast (Tiirkiye Dogal Hayat
Koruma Dernegi, 2000, 11),

Siireklilik: Sakin sehirlere yonelik yapilan arastirmalarin desteklenmesi; cevredeki
kaynaklarin tasima kapasitelerinin agilmamasi; bu kapasitenin dikkatli ve yagam bigi-
mine uygun olarak kullanilmas ile kaliteli tirin ve hizmetlerin sunulabilmesi; is ola-
naklari yaratilarak bagka yorelere olusabilecek go¢iin 6nlenmesi.

SONUC ve ONERILER

Tiirkcede tesadiif eseri hepsi S harfi ile baslayan bu kavramlarin bulugtuklar: ortak
nokta da “KEYIF” olsa gerek. Turizm hareketinin olmazsa olmazinin “keyif” oldugu
hususu tartigmasizdir. “Sakin $ehirler” yaklasimini benimseyen gezginler bu tiir desti-
nasyonlarin huzur ve mutlulugunu yakalamis bulunmaktadirlar. Ozgiin bir yagam fel-
sefesi olarak gelismekte olan “Sakin $ehirler” olusumuna uygun bir destinasyon haline
gelebilmek i¢in aday sehirlerde bir takim uygulamalarin gergeklestirilmesi gerekmek-
tedir. Kitle turizminden uzak bir anlayis temel alinarak, sahip olunan kiiltiirel ve tarihi
mirasin kullanildig1 yeni bir turizm destinasyonu yaratilmali, yatirim, tanitim ve pa-
zarlama faaliyetleri bu yénde yapilmalidir.

Bu uygulamalara yonelik olarak asagidaki onerileri siralamak miimkiindiir:

« “Sakin Sehirler” yaklasiminin uygulanabilirligi belirlendikten sonra gerekli stra-
tejik planlama ¢aligmalar1 yapilarak kamu ve 6zel sektér isbirligine gidilmelidir.

« Sakin sehir olmanin bélgeye saglayacagi ekonomik, kiiltiirel ve sosyal faydalarin
ortaya konuldugu projeler gerceklestirilmeli ve yerel halkin bilgisine sunulmalidur.

« Bu projelerin gergeklestirilebilmesi i¢in gerekli olan prosediir ve bagvuru konula-
rinda egitim ¢aligmalar yapilmali ve uluslararasi alanda girisimlerde bulunulmalidir.

« Bolgede alt yapi eksikliklerinin giderilmesi, turizm faaliyetlerine uyumlu alt yap-
nin ve gerekli tist yap: yatirnmlarinin gerceklestirilmesi i¢in gerekli fonlar saglanmali-
dir.

« Bolgede “Hazli Beslenme (Slow Food)” felsefesi goz oniinde bulundurularak, yo-
resel yemeklerin tanitiminin yapilacagi ve ziyaretcilere sunulacagy, bolgenin otantik ya-
pisint temsil eden yiyecek ve igecek isletmeleri kurulmalidir.

« Tarihi ve kiiltiirel ¢evrenin zarar gérmemesi igin yerel halk ve ziyaretciler bilin-
¢lendirilmeli, bélgenin siirdiiriilebilir ilkeler gergevesinde tasima kapasitesi belirlenmeli
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ve turizmin yaratacagi olumsuz ¢evre kosullarina kars1 yerel yonetimler ve sivil toplum
orgitleri igbirligi yapmalidir.

« Yerel halkin sakin sehirler hareketine katilmasi tegvik edilmelidir.

« Iyi bir web tasarimu ile yurt dis1 ve yurt igi tanitimlar etkili hale getirilmeli, bélgeye
yonelik festivaller veya etkinlikler diizenlenmelidir.

« “Sakin Sehirler” olusumunun basarisi, “Sakin Sehirler” felsefesinin temeli olan haz
alma, dinlenme ve konukseverlik ilkelerini iceren etkin bir destinasyon yonetimi ve
pazar iliskisi saglanmasina baglidir. Yapilacak biitiin ¢alismalarda kamu, yerel yonetim-
ler, sivil toplum kuruluslari, 6zel sektdr, tiniversiteler ve meslek orgiitlerinin igbirligi
saglanmalidir.

Yerli ve yabanci ziyaretgilerin gelecekte de, sakin sehirlerin temel ilkelerinde bah-
sedilen degerlere kolayca ulagabilecekleri, kendilerini saglikls, huzurlu ve giivende his-
sedebilecekleri, daha yesil, daha sakin ve daha dogal destinasyonlara yonelmeleri
beklenmektedir. Sakin sehirlerin siirdiiriilebilir bir turizm destinasyonu olarak gelise-
bilmesi, bu ilkeler dogrultusunda alinacak tedbirler disinda, yatirim, tanitim ve pazar-
lama faaliyetlerinde yerel halk, sivil toplum kuruluslari, yerel yonetimler ve turizm
isletmelerinin ortak ve yogun ¢abalarini da gerektirmektedir.

Mevzuat ¢aligmalarinda “engelleyici” olmaktan ¢ok “6neren”, “yonlendiren” yakla-
simlar ele alinmaly, yerel idarelerin hak ve yetkilerini kullanmakta bu yaklagimlar 6ne
¢ikaran uygulamalara yer vermesi saglanmalidir. Turizm yapilanmasi konusunda “en-
diistriyel olmayan” bityiikliik ve tiirler, kitle turizm alan ve yapilarindan farkli kurallara
tabi tutulmali, uygulamaya yonelik yerel yonetimlerin hak ve yetkileri arttirilmalidir.
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ABSTRACT

The proposal offered by today’s competitive paradigm that the more the number of
tourists arriving at a destination, the more the income for the destination sounds good
at first. New buildings, new lifestyles, foreign capital and new socio-economic relati-
onships appear rapidly at the destination. The increased number of tourist arrivals gives
the appearance of increasing desirability of the destination. Is it, however a feasible pro-
posal for all cases? With the increased tourism activity, there is also an increase in prob-
lems faced by the local people and tourists at the destination. The tourism paradox
begins to appear at this stage since the natural and cultural resources that are worth se-
eing are consumed by those who come to see them. The destination would shrink and
disappear. Tourism paradox is the name given to this phenomenon where industrial
tourism deteriorates or destroys natural and cultural environment which is necessary
for tourism activities. Presently there is a need for successful examples of sustainable
tourism development. New projects and approaches to solve the problems caused by
the growth of urban populations and establish healthy sustainable tourism destinations
are becoming more important than ever. This study presents examples of the tourism
paradox in the Turkish context and discusses possible alternative sustainable solutions.

KEY WORDS: Tourism, Tourism Paradox, Sustainable Tourism, Turkey.
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Turizm Paradoksu ve Surdurulebilirlik:
Tirkiye'den Bir Ornek

OZET

Gilinlimiiziin rekabet¢i paradigmasinin sundugu “bir destinasyona gelen turist sayis1
ne kadar fazlaysa, destinasyon i¢in o kadar fazla gelir elde edilir” ilk basta kulaga hos
gelen bir 6nermedir. Destinasyonda yeni binalar, yeni yasam bigimleri, yabanci sermaye
ve yeni sosyo-ekonomik iligkiler hizla ortaya ¢cikmaktadir. Artan turist sayisi, destinas-
yonun artan arzu edilirligi goriintiisiinii vermektedir. Bununla birlikte, bu énerme tiim
durumlar i¢in uygulanabilir bir 6nerme midir? Artan turizm faaliyeti ile destinasyonda
yerel halk ve turistlerin karsilastig1 sorunlarda da artig goriilmektedir. Goriillmeye deger
dogal ve kiiltiirel kaynaklar, onlar1 gormeye gelenler tarafindan tiiketildigi i¢in turizm
paradoksu bu agsamada ortaya ¢cikmaya baslar. Destinasyon kiigiilecek ve ortadan kay-
bolacaktir. Turizm paradoksu, endiistriyel turizmin turizm faaliyetleri i¢in gerekli olan
dogal ve Kkiiltiirel ¢evreyi bozdugu veya tahrip ettigi bu olguya verilen isimdir.
Giiniimiizde stirdiiriilebilir turizm gelisiminin basarili 6rneklerine ihtiya¢ vardir.
Kentsel niifusun artmasinin neden oldugu sorunlari ¢6zmek ve saghkl: siirdiiriilebilir
turizm destinasyonlar1 olugturmak i¢in yeni projeler ve yaklasimlar her zamankinden
daha 6nemli hale gelmektedir. Bu ¢aligma, Tiirkiye baglaminda turizm paradoksunun
orneklerini sunmakta ve olasi alternatif siirdiiriilebilir ¢6ztimleri tartigmaktadur.

ANAHTAR KELIMELER: Turizm, Turizm Paradoksu, Siirdiiriilebilir Turizm, Tiirkiye
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TOURISM PARADOX VS. SUSTAINABILITY: A CASE FROM TURKEY

INTRODUCTION

An analogy can be made of a scorpion stinging itself when surrounded with fire to
local economies dependent on tourism. For such destinations tourism is sometimes
embraced as a lifestyle and everything there becomes entwined with tourism, in effect
tourism becomes the ring of fire causing “self-destruction” of the destination. Although
this metaphor is not novel, it expresses the notion where tourism itself causes a down-
ward spiral as put forth by previous tourism research that have considered the phenom-
enon from different points of view.

The important point regarding this fact is that although it doesn’t “always” take
place, it takes place “sometimes” bordering “often”. This happens as a result of viewing
tourism purely in terms of numbers and income. This view ignores the concept of sus-
tainability, where demand and supply has to take into consideration the exhaustion and
depletion of the natural and historical attractions that form the basis of tourism for the
said destination.

Contemporary definitions of tourism tend to focus on “people going from one place
to another”, spending time there “for the purpose of one thing or another”. It follows
that the destination has to offer something that makes it worth going there. Be it the
beach, the ruins, the food, the sites or some unique activity, a destination needs to offer
something of value to the tourist that the tourist can’t find at home.

Tourists travel, stay, experience and enjoy. It is an enjoyable experience to touch,
smell, taste, hear and see the things the destination. The tours organized by Thomas
Cook and his son, which are seen as the birth point of modern tourism, were looked
down upon by some as superfluous exuberance by some. Louis Bertrand stated in 1910
that “... on tourist travels, the reality reaches you as altered like a text read from its trans-
lation”, while someone else expressed his thoughts “the tourists don’t eat up everything
they find in the place and empty the shop shelves - but as they eat what they came for
they find the supply of tasty tidbits fast running dry” (Urbain, 1991). Urbain states
“tourism does not only make attraction resources authentic but also organize them, and
it impairs them through ‘sanctification. Thus it make “the reality” artificial.

Regardless of the motive, the tourist will spend time at the destination, that is, they
will “stay the night” for the travel to be tourism. The accommodation owners at the des-
tination will provide these amenities to ensure that the tourist comes to the destination
and spend money there. The quality of these facilities will be such as to offer the level
of comfort the tourist has at home, if not higher. However, the tourist does not just stay
at an accommodation but also consumes food and beverage, uses soap and shampoo,
and has a bath or two, sometimes even more than they do at home. In other words,
those who are accommodated consume things like various products, nature, air, water
and much more.

These facilities will be located nearest to that is worth seeing, preferably right in the
middle. In Istanbul, for example, the destination will be around Sultanahmet or along
the Bosporus, whereas for Venice; a hotel located in the Piazza San Marco will be pre-
ferred. These are vital elements to create a demand for “going to” among the masses,
and as a result to satisfying this demand. As the number of tourists visiting to a desti-
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nation increases so will the revenue generated. Then it inevitably follows, facilities,
roads, airports, and ports with the capacity to accommodate more people will be built
for more income. This study aims to consolidate the relationship of “form and content”
by approaching the concept of tourism from a variety of viewpoints.

THE PARADOX OF TOURISM

The equation “more tourists = more tourism income” is so simple. But the infra-
structure necessary for more tourists will inevitably detract from the very attractions
that the destination has. New buildings, new lifestyles, new social and commercial re-
lationships will rapidly replace old ones in the destination. The income offered by
tourism will be attractive for the local residents and the prospects of even more income
will cause an increase in the tourism revenue generation capacity of the destination
which often causes deterioration and devastation of the attractions in the region. This
is what is meant by the concept of “the paradox of tourism”

Tourism developments entered in the plans in 60s and in 70s Turkey adopted en-
couragement of mass tourism policy (Duzgunoglu and Karabulut, 1999). It may be
claimed that the period starting from early 60s to mid-80s experienced a very low rate
growth (Yolal, 2010). The Tourism Encouragement Law No. 2634 of 1982 is the funda-
mental legislation regarding tourism as well as the Ministry of Culture and Tourism.
This is a law that is action oriented in that its main goal is increasing the tourist capacity
and income of the country. It is an undeniable fact that Turkey owes its present tourism
potential to this law (Goymen, 2000; Tosun, 2001). All tourism incentives including land
allocation and the privileged zoning practices for tourism facilities are results of this
law. In accordance with the spirit of this legislation incentivizing tourism had the same
meaning as building plenty of facilities, and increasing the number of beds (Tosun,
2001).

Many issues such as inefficient use of bed capacity, deterioration of the supply and
demand balance, and the adverse effect of competition through price on tourism in-
come are worthy of discussion. The number of facilities with investment certificate rose
from 301 in 1970 to 877 in 2010, while the number of beds in those facilities rose from
25,872 to 252,984, and the number of facilities with operation certificate rose 292 in
1970 to 2,647 in 2010, while the number of beds in rose from 28,354 to 629,465 (The
Ministry of Culture and Tourism-MCT, 2012). When taking public lands allocated or to
be allocated within tourism areas by the Ministry into account, we are certainly not
close to a “standstill” in regard to increase in the supply of beds in tourism.

Although the increase in bed supply has not come to a stop, sensitivity to environ-
mental issues has risen to a point where prospects of profit for entrepreneurs are not
enough in itself to sustain the previous levels of increase in supply (Yolal, 2010). Though
present trends in tourism investment tend to take into consideration, if not focus on
sustainability, it is evident that such sensitivity is a case of too little too late as observed
by the state of mega-destinations in Turkey like the Kemer-Alanya coastal strip or the
Bodrum peninsula.
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The legislation that until recently encouraged and promoted tourism investments
without any regard for natural or social impact from 1982 until recently now has been
modified in such manner that negative natural social impact of tourism investments is
the central focus of prohibitions regarding investments. Today, tourism investments
face more restrictions than incentives. Environmental and social organizations have
become more vociferous and active in their opposition to investments in “endangered”
areas. It can even be said that tourism and environment have become diametrically op-
posed concepts.

CONSERVATION ATTEMPTS BY RESTRICTION AND
PUNISHMENT

In Turkey conservation policies take the traditional of restriction and punitive sanc-
tions. This is perhaps reflexive behavior caused by rigid etatism present in the Turkish
society where the authority of the state is transcendent. The Law on the Conservation
of Cultural and Natural Heritage No. 2863 of 1983 involves the most severe sanctions
(MCT, 2012). Unauthorized excavation or placing a stone atop another in areas pro-
claimed as Archaeological Site or first-degree Natural Site is punishable by two year
prison sentence, which cannot be suspended or converted into a fine. The legislation is
aggressively enforced by the various ministries with jurisdiction. In other words natural
and heritage sites in Turkey are protected in an unprecedented manner.

While our cultural and natural heritage is under such protection, some regions are
under even more stringent protection. Towards this end, Environmental Protection
Boards were established under Article 9 of the Environment Law No. 2872, and in this
context the Decree-Law No. 383 was issued in 1989. Under this law, once an area is cov-
ered by the Resolution of the Council of Ministers, what the protective authority titled
as the Environmental Protection Institution says goes. If an area is under special envi-
ronmental protection, it means double protection. Article 1 of the Resolution of the
Council of Ministers on the protection of an area is exactly as follows (MCT, 2012): “The
areas whose land and maritime borders are stated on the attached maps, have been de-
fined as and proclaimed ‘Special Environment Protection Area’ with the aim of protect-
ing against environmental pollution and degradation, ensuring the inheritance of their
natural beauty and historical ruins to future generations” For example, Fethiye
Oliideniz has been protected under the authority of the Environmental Protection
Institution since 1988. Although Oliideniz have been under protection since then, it
has reached its current situation. The old picture of Oliideniz and the new image of the
same area from Google Earth brings forth the question; just how has Oliideniz been
protected?

It can be said that method of protection through prohibition and punishment is
doomed to failure as long as it contradicts with needs. Hence the Tourism Paradox is
the underlying cause for the problems and failure to conserve through restriction and
punishment.
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Oliideniz is a prime example to the Tourism Paradox. Until the early 90’s the desti-
nation which is basically a lagoon and its surroundings had rudimentary facilities like
camp sites and bungalows, which in effect was light impact tourism investment as far
as the environment is concerned. The whole area was classified as a protected natural
area. Oliideniz now has hundreds of mass tourism facilities with thousands of beds and
has been transformed into a modern city with a plethora of hotels, restaurants, discos
and shopping centers. The lagoon itself which gives the area its name (Oliideniz in
Turkish is literally translated as “dead sea”) is trapped in a corner of the city and has
been ruined as can be seen even from satellite images. Oliideniz is indeed progressing
rapidly towards being a “dead sea”. The experience of Oliideniz provides not only proof
that conservation through restriction and punishment is futile but also how the tourism
paradox works.

SUSTAINABLE TOURISM

Sustainable tourism began to be used from late 80s and early 90s the term has be-
come more commonly used (Swarbrooke, 1999). Research on sustainable tourism has
provided many ideas and tools in advancement of sustainability in addition to defining
and delineating the concept. Despite the theoretical contributions provided by extent
research positive, real-world examples of the concept of sustainability of tourism in
general and destinations in particular are necessary. But the remarks about the negative
impacts of tourism are intended to demonstrate and explain the tourism paradox.
Tourism itself is not an environmentally and socially “negative” activity that should be
avoided. Tourism has many positive economic and social benefits that are indispensa-
ble. But there does exist a form of tourism that is not destructive or paradoxical.

The very activity of tourism should not necessarily consume the very cause of the
activity. Tourism can indeed not only provide the impetus for conservation, itself can
be based on conserving or financing the conservation of the destination in short, it can
ensure sustaining of tourism. Common sense should prevail over policy, lessons gleaned
from mistakes of other destinations should direct destination development, and most
importantly tourism should not be conceptualized as a finite stream of revenue where
profit maximization is the logical course of action, but as a renewable resource that re-
quires care and attention in its utilization. Sustainability should be substantiated
through policy and legislation and should be primary objective in all decisions regard-
ing tourism. This covers a multitude of areas of study and implementation ranging from,
but not limited to, environmental, social, economic and urban development and design.
A prime example may be the cittaslow or slow cities which originated in Italy but has
gained popularity not only in Europe but also in the USA.

The concept of cittaslow can be an effective model in destination development for
sustainable tourism. The very philosophy underlying cittaslow focuses on low impact,
which will ensure economic, natural, social and cultural sustainability. Cittaslow itself
has been influenced by “slow food” movement in its development (Radstrom, 2005).
Both these concepts rose out of the myriad of problems created by life in modern urban
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settings, such as air and noise pollution, urban sprawl, cultural and lifestyle degeneration
and loss of local identity. These problems have led to novel, eco-culture friendly tourism
practices. One of these types of tourism is “slow tourism” (Matos, 2002).

Cittaslow is a concept that is opposite of the fast paced lifestyles of modern cities. It
encompasses a wide range of activities from urban planning to culture and slow pace in
everything is central to the concept. Life should be slow, tranquil and enjoyable while
all aspects of life should include respect and responsibility.

The term slow tourism means in a way “high-level wellness” to be obtained by
tourism activities performed in a certain region, and involves “healthy nutrition’, “mo-
tion”, and “cultural” and “spiritual renewal” (Mueller & Kaufmann, 2001). To develop a
region as a sustainable tourism destination by protecting its natural, cultural and his-
torical potential from negative impacts of mass tourism, product development, service
and promotion should also be focused on sustainability. These efforts also play a crucial
role in the development of the destination as a cittaslow town.

CONCLUSION

The essence of tourism is based on pleasure derived from the destination itself and
activities undertaken when there. For travelers preferring cittaslow approach this pleas-
ure is derived from a lower impact, slower paced destination. Destinations that wish to
become cittaslows need to carry out some activities. Based on an understanding that is
distinct from mass tourism, a new tourism destination where the cultural and historical
heritage is utilized needs to be created through investment, promotion and marketing
that is focused on sustainability. The following activities can be suggested for destination

development based on sustainability and the cittaslow model.

o Activities necessary for strategic planning should be carried out, and the cooper-

ation of public and private sectors should be ensured after determining the applica-

bility of cittaslow approach.

« Projects which focus on and emphasize the economic, cultural and social benefits

to be derived from becoming a cittaslow should be undertaken to inform the local

population of these opportunities.

o Training should be provided to build awareness and skills necessary for the

processes and procedures involved in becoming a cittaslow.

« Infrastructure should be improved, especially the infrastructure necessary for sus-

tainability of tourism.

« Food and beverage vendors which represent the authentic nature of the region, and

where regional dishes are promoted and served to visitors should be established tak-

ing the philosophy of Slow Food into account.

o The awareness of locals and visitors should be raised in order to prevent damage

to the historical and cultural environment, the carrying capacity of the region should

be determined under sustainable principles, and local governments and non-gov-
ernmental organizations should cooperate against adverse environmental effects
caused by tourism.
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o Local population should be encouraged to participate in the cittaslow movement.
o Foreign and domestic promotions should be made more effective through good
web design.

« Festivals or events devoted to the region should be organized.

o The success of cittaslow towns depends on effective destination management and
marketing involving the principles of pleasure, rest and hospitality. Public and local
authorities, non-governmental organizations, the private sector, universities and

professional organizations should cooperate in all practices.

It is expected that domestic and foreign visitors will in the future prefer greener,
more serene, and more natural destinations where they can easily find the values stated
in the basic principle of cittaslow, and they feel healthy, relaxed and secure. The devel-
opment of cittaslow towns as sustainable tourism destinations also requires, apart from
the measures taken in accordance with these principles, the common and intensive ef-
forts of local population, non-governmental organizations, local governments, and
tourism enterprises for the investment, promotion and marketing.

“Recommendatory” and “orienting” approaches rather than “prevention” should be
adopted in legislations; local authorities should be supported in their endeavors towards
sustainability. In respect to structure of tourism, "nonindustrial" scale and types should
be subjected to a different set of rules different from the areas and facilities of mass
tourism. Rights and powers of local governments over implementation should be ex-
panded.
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Turizm Ekinoksu:
Tarim Ekonomisi Odakl1 Yorelerde
Turizmin Geligim Modeli

Cittaslow Gokgeada Eco-Gastronomy Congress, April 2014. Gokgeada, Canakkale, Turkey
Sakin Sehir Gokgeada Ekonomik Gastronomi Kongresi, Nisan 2014. Gokceada, Canakkale Tiirkiye

OZET

Stirdiiriilebilir turizm kavraminin tanimi, gergevesinin belirlenmesi, ilkelerinin or-
taya konulmasi 6nemli bir siiregtir. Giiniimiizde stirdiiriilebilir turizm kavraminin ha-
yata gecirildigi 6rneklere ihtiyag duyulmaktadir. Ulke niifuslarinin artigi ile birlikte
olusan “Daha ¢ok turist = Daha ¢ok turizm geliri” gayet anlagilabilir bir denklemdir.
Yeni binalar, yeni yasam bigimi, yeni sosyal ve ticari iligkiler, yeni kazanglar, gidilen
yerde (turistik yer-destinasyon) hizla artacaktir. Yeni tesisler insa edilecek, “daha ¢ok”
ve “daha da ¢ok” i¢in, gidilen yerdeki goriilmeye deger her sey hizla kiiciilecek, yok ola-
caktir. Iste Turizm Paradoksu bu agamada ortaya ¢ikmaktadur, ¢iinkii goriilesi her sey
gormeye gelenlerce titketilebilmektedir.

Kendi sahip oldugu degerleri koruyarak, kendisi olmaktan vazge¢gmeden, turiste
“velinimet” yerine “misafir” olarak bakan, turizm geliri kadar yerel ekonominin gerek-
lerini yerine getiren yoreler, iyi turist ve dogru turizm ile refahlarin arttiracaklardir.
Turizmin mevcut yerel, geleneksel ve kadim unsurlar1 bozmadan, bunlarin yerine gec-
meden yapilandirilmasini Turizm Ekinoksu olarak niteleyebiliriz. Giin ve gecenin esit
oldugu yilin iki giiniine verilen isim olan ekinoks, turizm ve tarim gibi esit odakl: ya-
pilanmalari ifade etmek i¢in tarafimizdan uygun goriilmiis ve ortaya atilmistir.

ANAHTAR KELIMELER: Turizm, Turizm Paradoksu, Turizm Ekinoksu, Siirdiiriile-
bilir Turizm.
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GIRIS

Turizmin 6ncelikli veya tek kalkinma modeli olarak benimsenmesinin doga ve ¢ev-
renin yant sira hem sosyal yasama hem de bizzat turizme verdigi zararlar “Turizm
Paradoksu” olarak nitelendirilmektedir (Arikan ve Unsever, 2012). Turizm Paradoksu
nedeniyle dnce ¢evre, sonra sosyal yasam ve sonunda bizzat turizm ekonomisi zarar
gormekte ve ekonomik gostergeler asagiya dogru giden bir egri cizmektedir. Bu durum
“cok tesis=¢ok turist=¢ok gelir” yanilgisindan kaynaklanmaktadir.

Turizmin gevre ve doga disinda “sahtelestirme” egilimini tahrik etmesi nedeniyle
sosyal yapilar da hizla bozulmakta, destinasyonlarin kiiltiirel degerleri gergeklikten
uzaklasarak “teatral” bir anlam kazanmaktadir. Sahte “koy diigiinleri”, “sira geceleri”,
“hidrellez senlikleri’, “bagbozumlar1” gittikce dogalligini yitiren, herkesin “para kazan-
mak icin” “oynadig1” dogal akisindan uzak bir ¢ehreye biiriinmektedir.

Turizm sayesinde ya da turizm bahanesiyle yiizyillardir kendini korumus olan
dogal, sosyal ve kiiltiirel unsurlar, olagan hallerinden uzaklasip yasamin icinden kay-
bolma ya da “arkeolojik unsur” haline gelme tehlikesiyle bas basa kalmaktadir.

TiirkiyeMde bir ¢cok yore, turistik destinasyon olmast ile birlikte, turistik destinasyon
olmalarina neden olan unsurlari, sahip olduklar: ayricalikli giizellikleri turizm ugruna
yok etmis, Alanyada muz bahgeleri, Kuzey Egede zeytin bahgeleri, Kapadokyada baglar,
Bodrumda mandalina bahgeleri, Cesmede sakiz agaclari tesis veya ikinci konut i¢in ilk
feda edilen unsurlar olmustur. Ayni sekilde Bodrumda siinger avcilig ve balikeilik,
Urlada titiinciiliik, Kusadasrnda turizm disindaki dogal ve kiiltiirel kaynaklarin bircogu
hizla yok olmus ve ortadan kalkmustir.

“Turizm kétiidiir” veya “turizmei mahveder” 6nermeleri tek basina dogru kavram-
lar degildir. Yapilmas: gereken ilk is “turizm” tanimina agiklik getirmektir. Turizm ta-
nimint “‘romantik” bakisla degerlendirirsek kabaca gezme, gorme, eglenme vb.
amaglarla insanlarin gegici siirelerle yer degistirmesi olarak tanimlayabiliriz. “Idealist”
anlamda turizm tanimi yapmaya kalkarsak kiiltiirlerin kaynasmasi, insanlarin birbirini
tanimasi ve anlamasi gibi amaglara hizmet eden bir kalkinma araci sonucu agir basar.
Endiistriyel anlamda turizm ise bugiiniin turizm kavramini anlamaya en yakin sonucu
vermektedir. “Bacasiz sanayi’, “doviz geliri” gibi unsurlar esasen endiistriyel anlamda
turizmi ifade etmektedir. Bir gerceklik olarak turizm, bir ticari faaliyet olarak “kér” elde
etmek icin gerceklestirilir. Turizm endiistrisinde, isletmeci, yatirimei veya pazarlamaci
(seyahat acentast) olarak yer alan turizmci, mutlaka ve esas olarak “kar” amaciyla faa-
liyet gosteren bir tacirdir. Her tiirlii endustriyel faaliyette oldugu gibi, turizm endiistrisi
de “kar” hedefinin digina odaklanamaz. Yeterince kara ulagildigi noktada turizm, diger
endiistriyel faaliyetlerin aksine gerek sosyal ve gerekse ekolojik anlamda koruyucu ve
hatta gelistirici olabilmektedir. Turizm endiistrisinin “cazibe” sattig1 gercegi elbette en
Once yatirimei, sonra pazarlamaci ve isletmeci tarafindan bilinmek durumundadir.
Cazibe; dogal giizellikler ve dogal yasam ile beraber, farkli ve gesitli ¢ekicilik unsurlarini
barindiran 6zgiin ¢evrede bulunur. Turizm sektorii bu nedenle “koruyucu” olmak ister,
ancak yatirim “yeterince” kara ulasmadan bu “koruyucu” rol ¢ok etkin bir sekilde ortaya
¢ikmaz.

Cok tinlt uluslararas: bir otel zincirinin Viyanada bulunan oteli, tarihi bir yap: ve
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doku i¢inde, tarihe ve bulundugu konuma saygili olarak yapilanip faaliyetini stirdiiriir-
ken, ayn1 zincirin Istanbuldaki oteli ise tarihi ve dogal bir dokunun ortasinda, dokuya
ve tarihe uygun olmayan bi¢cimde inga edilmis gékdelenin i¢cinde konumlanarak top-
lumda ciddi tartigma ve tepkilere neden olmustur. Bu otel zinciri, diger iilkedeki kendi
uygulamalarina aykiri olarak tarih ve dogaya saygisizlik sembolii olarak tanimlanan bir
gokdelenin icinde faaliyet gostermeyi ve markasini bu sembol {izerinde konumlandir-
may1 olagan saymaktadir.

Kamu mali, somut olmayan degerleri de (sosyal, kiiltiirel) icerecek sekilde daha
dogru bir deyimle “kamu varligy’, biitcelerde sadece aktif veya pasif haneler ile ifade
edilemez. Basta dogal ve kiiltiirel varliklar olmak tizere “mal” niteliginde tanimlanama-
yan her tiirlit unsur 6ncelikle ve hatta sadece kamuya aittir. Kamu degerlerini “mal” ola-
rak kisitlamak kamunun tasarruf hakk: agisindan “mal olmayan” degerleri “insafa
birakmak” sonucunu getirecektir. Hardin (1968) “Ortak Varliklarin Trajedisi” isimli ¢a-
lismasinda; “Her insan kendini, siiriisiinii sonsuzca artirmaya zorlayan bir sisteme - si-
mirl bir diinya igine - kilitlemistir. Ortak kaynak paylasiminin dzgiirliigiine inanan bir
toplumda her biri kendi ¢ikar: pesinde kosacak olan biitiin insanlarmn yoneldigi varis nok-
tas yikimdir. Ortak kaynak paylasiminda 6zgiirliik herkese yikim getirir” demektedir.

Coztim olarak da ortak varliklarin ya 6zel sektore devredilerek (6zellestirilerek)
miilkiyete konu edilmesi ya da devlet miilkiyetine alinarak korunmasi yollarini 6nerse
de ozellestirme yontemiyle Amazon Ormanlari, Tiirkiyenin sahil ormanlari dahil
olmak iizere dilnyadaki birgok kamu degerinin yok olmakta oldugu tartismasiz olarak
gozlenmektedir.

Turizm Paradoksu’nun temelinde Milton Friedman’in (2002) felsefesi/kuramu ile tu-
rizme yaklagarak, “6zel sektoriin devlet miidahalesi olmaksizin her seyi mitkemmel dii-
zenleyecegi” ongoriisii/anlayis1 yatmaktadir.

Bir tacir olarak turizmciden “koruma” beklemek gercekei olmadig gibi, diger ticari
faaliyetlerle karsilagtirildiginda ayni zamanda turizmciye haksizlik olmaktadir.
Turizmci, bir “hami” veya bir “bek¢i” degildir. Dogal ve kiiltiirel degerleri koruyacak
olanlar, destinasyonlardaki giizelliklerin ve ¢ekiciliklerin sahibi, “gelecege, buldugu gibi
birakmak i¢in emanet¢i” konumunda olan yore sakinleridir. Bu konuda en 6nemli tespit
ve calisma 2009 Nobel Ekonomi Odiilii sahibi Elinor Ostroma aittir. Ostrom (2010),
dogayi, cevreyi, kamusal ve kiiltiirel degerleri en iyi bolgede yasayan yerel halkin koru-
yabilecegini kanitlamaktadur.

TURIZM EKINOKSU

Bir destinasyonu degerli kilan, goriilesi ve yasanasi yapan unsurlar yok olmadan tu-
rizm miimkiin miidir? Turistik destinasyon olmak, turizm disindaki ekolojik, ekono-
mik ve sosyal yapinin degismesini ya da sona ermesini gerektirir mi? Bu kaginilmaz
son mudur? Bu ve benzeri sorularin yanitlarinin bizi mutlak olarak “anti turizme” go-
tiirmesi gerekmiyor. Hatta giintimiiz kapitalizminin hizinda “anti turizm’, acik ya da
ortili olarak mevcudu “siirdiiriilemez” halinden ¢ekip ¢ikarmayarak baska bir yok
olusu da destekleyen bir durumu ifade edebilir. Coziimcii yaklagimlar i¢in “iyi 6rnek-
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lere” goz atmak yeterli olacaktir: Italyada Toscana, Fransada Provence, Avusturyada
Wachau kendi yapilarindan 6diin vermeden, ¢ok st diizey turizm markas: olmayi ba-
sarmig, turizmden aldig1 destekle 6zgiin yapisini daha da iyi koruyabilmis destinasyon-
lardan bir ka¢idir. Bu 6rneklerin tartismasiz olarak ortaya koydugu gergek, kendi 6zgiin
yapisini turizm i¢in degistirmeyen, kendi 6zgiin unsurlarindan turizm ugruna vazgeg-
meyen destinasyonlar, “iyi” ve “dogru” turizm sayesinde sahip olduklar1 degerleri pay-
lagip, kendilerini bozmadan ve bozulmalarina izin vermeden refah seviyelerini
arttirabilirler.

Turizm, yerel dinamikleri disladig1 takdirde, uzun vadede basarisizlik kaginilmaz ola-
caktir. Yukarida ifade edilen ve diinyada kabul gormiis tezlerin turizm sektorii i¢in de
gecerli oldugu agiktir. Girisimci/yatirimei dinamigi, dogasi geregi “kar” odakli olacak ve
turizm yayginlastikca kamu degerleri azalacaktir. Turizm, diger ticari faaliyetler gibi kar
amaci giitse de yapisi geregi insaat sektorii gibi “yap-sat” zihniyetinden uzaktir. Planlarini
kisa vade i¢in degil, en azindan orta vade i¢in yapar. “Yok, ederse yok olacaginin” bilin-
cindedir. Bu 6zelligi ile dogal yasam ve ¢evre i¢in birgok bagska ticari ve sinai faaliyetten
daha ¢ok koruyucudur. Korumanin kéir1 tamamen yok etmedigini tam tersine uzun va-
dede siirekliligi saglayacagini gostererek girisimci ve yatirimeilarin beklentilerine karsilik
veren, koruma i¢in yerel dinamikleri kullanan, kamu degerlerinin 6nemi konusunda kit-
lesel farkindalig arttiran turizm faaliyeti, korumanin da etkin ve stirdiirtilebilir olmasini
saglamaktadir.

Tarim ekonomisi ya da diger geleneksel ekonomik yapilar bozulmadan turizm des-
tinasyonu olmak ve bu sayede refah seviyesini, yasam kalitesini ytikseltmek yukarida sa-
yilan iyi ve dogru 6rneklerin ortak noktasidir. Yukarida da belirtildigi gibi; bir yoreyi
“goriilesi” kilan unsurlar; 6zgiin, dogal, sosyal ve kiiltiirel unsurlardir. Stirdiirtlebilirlik
kavramu ile ifade edilecek basari, sadece turizm i¢cin miimkiin degildir. Bir bagka deyisle
“stirdiiriilebilir turizm” kavrami eksiktir, eksik oldugu i¢in hatalidir. Turizm “stirdiiriile-
bilir yagam” icinde olursa siirebilir. Sadece turizmi stirdiirmek degil, kamu degerlerini,
cevreyi, sosyal iligki ve yapilar1 koruyarak tiim unsurlari ile yagami stirdiirmek ve bu ya-
samin icine turizmi de insanlar1 mutlu eden, refah seviyelerini arttiran bir unsur olarak
yerlestirmek esastir. Turizm, siirdiriilebilen bir yasamin parcasi oldugu takdirde stirdii-
riilebilir olabilir.

Avrupada yeni ve yaratici fikirleri destekleyen European Innovation Partnership
(EIP-AGRI) adli kurulug 2012 yilinda tarim ekonomisindeki verimliligi ve stirdiirtilebi-
lirligi de arttirmaya yonelik olarak ¢aligmalarina baslamstir. Ulkelerin dogal kaynakla-
rinin tarim ekonomilerinde dogru ve uyumlu olarak kullanilmas: saglanarak, tarim
trtinlerinin ve tohumluklarin verimliliginin arttirilmasi amaglanmistir (Innovation
Union, 2013).

Kendi sahip oldugu degerleri koruyarak, kendisi olmaktan vazge¢cmeden, turiste “ve-
linimet” yerine “misafir” olarak bakan, turizm geliri kadar yerel ekonominin gereklerini
yerine getiren yoreler, iyi turist ve dogru turizm ile refahlarini arttiracaklardir. Turizmin
mevcut yerel, geleneksel ve kadim unsurlar: bozmadan, bunlarin yerine ge¢meden yapi-
landirilmasini Turizm Ekinoksu olarak niteleyebiliriz. Giin ve gecenin esit oldugu yilin
iki glintine verilen isim olan ekinoks, turizm ve tarim gibi esit odakli yapilanmalari ifade
etmek i¢in tarafimizdan uygun goriilmiis ve ortaya atilmigtir.

Giiniimiiz turizm destinasyonlari i¢in ¢ok geg¢ olabilir, ancak Tiirkiye'nin hentiz tu-
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rizm paradoksuna ditgmemis, gelecekte parlayacak yerleri goz 6ntine alindiginda Turizm
Ekinoksu kavraminin altinin doldurulmasinin 6nemi anlagilacaktir. Yerel halkin turizm
endiistrisine yon verdigi ve denetimi elden birakmadig1 destinasyonlarda, dogal ve kiil-
tiirel varliklarin korunmasi saglanarak tarim ve turizm destekli stirdiiriilebilir ekonomik
kalkinma gergeklestirilebilir (Wearing ve digerleri, 2012).

Bu konudaki tim 6nermelerimiz turizmin endistri anlaminda ve kitle turizmi 6l¢ce-
ginde gerceklesen operasyonlarindan ziyade bireysel hareket edenlerin, tegvik (incentive)
pazarinin, kiltiir guruplarinin olusturdugu turizm hareketlerine dairdir. Kitle turizmi
hareketlerinin ihtiya¢ duydugu unsurlar; biiyiik yatak kapasitesi, havalalani-liman ya-
kinligy, “deniz-giines-kum” i¢in uzun sezon konusunda zaten eksik veya dezavantajli olan
ve bu sayede endiistriyel turizmden “kurtulmus’, turizm paradoksundan heniiz etkilen-
memis bolgelerin turizm ile imtihani konusu burada ifade ettigimiz ¢alismamizin esasini
olusturmaktadir.

Gelecegin turizm markalar1 olmayi isteyen, turizmi bir kalkinma modeli olarak dii-
stinen, bitytik turizm gelirleri hayal eden yorelerin bir cogunda hakim ekonomik unsur
tarim ekonomisidir. Doguda hayvancilik, Karadenizde balik¢ilik ve hayvancilik, Kuzey
Ege ve Marmara ¢evresinde zeytincilik, bagcilik ile gecinip gelecegi turizmde arayanlar
i¢in en 6nemli is, sahip olduklar1 yapilar: korumak hatta iyilestirmek, gelistirmek olma-
lidir. Gelirini yetersiz bulup kadim ekonomik modeli tasfiye etmek, vazgecmek ve turizm
i¢in dontismeye ¢alismak beraberinde turizm paradoksunu; ellerindekileri yitirmeyi, ga-
rabeti ve kisiliksizligi getirecektir. Ama muhtemelen buna ragmen yine de istenilen sayida
turisti ve turizm gelirini getiremeyecektir.

Tarim ekonomisi ve turizm faaliyetinin esitligi (atbas1 stirdiiriilmesi) tizerine kuru-
lacak sistemde kelimenin tam anlamuyla bir sinerji olusacaktir. Tarim tirtinleri butik iire-
tim ve Ozen ile dogrudan tiiketiciye satilan gekilde iiretilecek, tarimda markalagma ile
turizmde markalagsma birlikte yol alacaktir. fyi ve dogru tarim, iyi turist ve dogru turizm
ile birlegerek yorenin refahini arttiracaktir. Turizm ve tarim, birbirinin 6niine ge¢meden,
birbirini tamamlayarak yapilandirilmalidir. Turizm Ekinoksu olarak tanimladigimiz bu
esit ve uyumlu yaklagim her iki alan1 da bulundugu halden ileriye tasiyacaktir. Bu bol-
gelerin ortak 6zelligi turizm sermayesinin, 6zellikle de uluslararas: turizm sermayesinin
ilgi alan1 disinda olmalaridir. Bolgeye “digsaridan” akacak-gelecek sermaye yerine yerli
dinamiklerin diger ekonomik etkinliklerin yaninda turizm i¢in ayiracaklar1 makul ser-
maye ile “makul turizm” orgiitlenmesi tek ve degerli bir modeldir.

TURIZM EKINOKSU ACISINDAN BiR ORNEK OLARAK
TIRILYE

Durumu 6rnek bazinda incelersek Tirilye (Bursa/Mudanya) iizerinden olay1 deger-
lendirmek anlattiklarimiza 11k tutacaktir.

Tirilye, ekonomisini zeytincilik tizerine kurmus, turizm anlaminda yatak kapasitesi
ve yeme-igme mekanlari ile refahini arttirmak isteyen, ancak kendi adiyla anilan zeytin
tiiriine sahip olmasina ragmen tek bir zeytin veya zeytinyagi markasina sahip olmayan,
“raki-balik” disinda bir aktiviteyi ziyaretcilerine sunamayan bir yore olarak dikkat ¢ek-
mektedir.
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Hafta sonu konaklamasindan ibaret turistik geceleme ve hafta sonu agirlikli giinii-
birlik ziyaretgiler Tirilye'nin turistik tiriin niteligini hizla titketmekte, marka degerini dii-
stirmektedir. Ayni sekilde usuliine uygun olmayan zeytin ve zeytinyag tirtinlerini (plastik
kaplarda, markasiz olarak ve giinesin altinda sergilenen yaglar, islenme yontemi belli ol-
mayan zeytinler) pazaryeri mantigi ile ziyaret¢ilerine sunmaktadur.

Saydigimiz 6zellikleri ile Tirilye, cografi olarak kii¢iik bir alana sikismis, bu sikigma
nedeniyle 6zellikle hafta sonlarinda “ugrayan” ziyaretgilerle birlikte bitytiksehirleri arat-
mayacak kesmekes ve karmagaya sahip olmaktadir.

Dogal kaynaklar1 barindiran gevresi, yaz-kis yesil zeytin bahgeleri, tarihi hikéayelere
ev sahipligi yapmis bolgeleri, Istanbul ve Bursa gibi metropollere yakinligi ile turizm an-
laminda biiyiik bir potansiyel tagtyan Tirilyenin dar, kisir alandan ¢ikmast i¢in zeytincilik
ve turizmi birlikte planlamasi ve uygulamasi gerekecektir. Bunun igin yukarida sayilan
olumlu 6rneklerden ilham almak ve buna uygun davranmak i¢in bir “bolgesel gelisim
plant” yapilmalidir.

Turizm faaliyetini, sikigik Tirilye yerlesimi i¢inden ¢ikarip zeytin bahgelerinin i¢ine
yaymak, kiiclik ve iyi mimari ile yerel bir “bag evi” modeli olusturup konaklamay1 zeytin
bahgeleri ile i¢ ice yaparak ziyaretcilere doga ve tarimla biitiinlesmis etkinlikler sunmak,
agro turizm, eko turizm kavramlar1 i¢inde 6zel ve nitelikli zeytin ve zeytinyag iiretimi
ile “markalagmus” tirtinlerin tiretimine yonelmek Toscana, Provence veya Wachau olmak
i¢in “yapilacak isler” listesinin baginda gelmektedir.

Bu yazilmas: kolay formil i¢in yapilmasi gerekenler hi¢ de kolay olmamaktadir.
Mevzuat basta olmak iizere, biirokrasinin yerlesik anlayislar: bu hedefe ulagmay: zor kil-
maktadir. Cevrenin, ormanin ve sehircilik biirokrasinin turizm sektor ve biirokrasisi ile
iliskileri alisildik olmakla birlikte, bu sayede saglanan ilerleme hala tartigilabilir durum-
dadir. Bu ¢aligmada ileri siirdiigtimiiz hususlar bunlarin diginda Gida Tarim ve
Hayvancilik Bakanlig ile Kiiltiir ve Turizm Bakanliginin ¢6ztime ve planlamaya dayali
iliskisini de gerektirmektedir.

Yukarida yer alan 6nermemizle ilgili “engeller envanteri” ¢ikarmak gerekirse:
1-  Imar Kanunu engeli

2-  Tarim alanlarinda yapilasma engeli

3-  Turizm bolgesi ilan edilme 6nkosulu

4-  Belediye plan engeli

5-  Altyap: engeli

6-  Gida Kodeksi engeli

7-  Yerlesik esnaf kamuoyu engeli

8- Cift¢i-yatirnmci-isletmeci uyum engeli

9-  Kisa vadeli rant beklentisinden kaynaklanan yerel muhalefet engeli
10- Diger engeller karsimiza ¢ikmaktadir.

Her yatirim ve gelisim programi 6éntinde benzer sayida engeller mevcuttur. Bu ne-
denle bu engellere bakip karamsarliga kapilmamak gerekir. Asilmas: gereken ilk engel
“tarim- turizm ayrigmish@1” konusundaki fikri ve idari engellerdir. Tarim ekonomisi ve
turizm ekonomisi birlikte yapilanabilir.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



TURIZM EKINOKSU: TARIM EKONOMIiSI ODAKLI YORELERDE TURIZMIN GELISIM MODELI

Avrupa Birligi tilkelerinde kirsal kalkinmanin saglanmasindaki en 6nemli tetikleyici
unsur olarak kirsal turizm 6n plana ¢ikmaktadir. Kirsal konaklama tesislerini gelistirmek
ve sayilarini arttirmak i¢in tarim ekonomisi odakl: yorelere ¢esitli fonlardan kaynak ak-
tarilmaktadir (Hernandez-Maestro ve Gonzales-Benito, 2013).

Tarim biirokrasisi turizme, turizm biirokrasisi tarim ile birlikte turizmin olacagina
inandiginda isin en bityiik kismi halledilmis olacaktir. Akabinde turizm alani ilan1 ve tu-
rizm tiirlerinin tesviki konusunda mevzuatin elden gegirilmesi gerekecektir.

Mevcut mevzuatla dahi yapilabilecekler her seyi yeniden ve dogru olarak planlayip
uygulamay1 miimkiin kilmaktadir. Ornegin, imar Kanunu ve alt mevzuati uyarinca zey-
tinlikler icine “bag evi” yapilmasi miimkiindiir. Bu konuda ihtiya¢ duyulacak ¢alismalar;
kadastral yollarin tespiti ve olusturulmasi, uygulanacak yerel yapilardan ilham alan “bag
evi modelinin” belirlenmesi, pansiyonculuk ve agro turizm modellerinin yerel halka be-
nimsetilmesi, bu konularda egitim yapilmasi, kooperatif ve benzeri 6rgiitlenmelerle zey-
tin ve zeytinyag1 markalarinin olusturulmasi, yerel giiglii ve ¢ekici marka ile 6zdeslesen,
etkinliklerin katkisi ile bag evi turizminin gelistirilmesi hali hazirdaki mevzuat ile dahi
miimkindir.

Ispanyada yoére halkinin katilimci oldugu yaratici fikirlerle olusturulan “Trip4Real”
adli web sayfasinda, kirsal bolgelerde Tapas-tadimi, yoresel yemek yapimi, sarap tadimi,
fotograf cekimi gibi turlar pazarlanmaktadir (www.trip4real.com). Bu tiir turistik faali-
yetlere benzer iirtinlerin, yerli ve yabanci turistlere sunulmasi yorenin kadim-mevcut
ekonomisini gelistirecegi gibi, yerel halka turizmin katkisiyla yeni istihdam alanlarinin
da yaratilmasina olanak saglayacaktir.

Japonyanin Yamaguchi kentinde uygulanan tarim odakl turizm politikasi sayesinde,
yeni agilan lokantalarda iftci, balike1 ve diger tarimla mesgul aileler tarafindan yoresel
triinlerle yapilan yemekler ziyaretgilere sunulmaktadir. Bu uygulamalar “yerel tiretim”
ve “yorede titketim” anlayiginin yerel halk tarafindan benimsenmesi ile saglanmigtir. Ev
pansiyonculugunun da gelistirilmesi ile birlikte ziyaretcilerin %69 u evlerde konaklamay:
tercih etmistir (Murayama ve Parker, 2012).

Yerli ve yabanci ziyaretgilerin gelecekte de, kendilerini saglikli, huzurlu ve giivende
hissedebilecekleri, daha yesil, daha sakin ve daha dogal destinasyonlara yonelmeleri bek-
lenmektedir. Bu destinasyonlarin stirdiiriilebilir bir yasamin icindeki turizm destinas-
yonu olarak gelisebilmesi, bu ilkeler dogrultusunda alinacak tedbirler disinda, yatirim,
tanitim ve pazarlama faaliyetlerinde yerel halk, sivil toplum kuruluslari, yerel yonetimler
ve turizm isletmelerinin ortak ve yogun ¢abalarini da gerektirmektedir. Mevzuat ¢alis-
malarinda “engelleyici” olmaktan ¢ok “Oneren’”, “yonlendiren” yaklagimlar ele alinarak,
yerel idarelerin hak ve yetkilerini kullanirken bu yaklagimlari 6ne ¢ikaran uygulamalara
yer vermeleri saglanmalidir. Tarim ekonomisi odakli yorelerde Turizm Geligim Plani ve
Turizm Envanteri ¢aligmalari ile turizm ekinoksuna uygun, “dogru ve iyi turizm” miim-
kiindiir.
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INTRODUCTION

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the social life but also the tourism
industry itself. Although the equation “more tourists=more tourism income” is so
simple, it is not a sustainable approach for the development plans. But the infrastructure
necessary for more tourists will inevitably detract from the very attractions that the
destination has. New buildings, new lifestyles, new social and commercial relationships
will rapidly replace old ones at the destination. The prospects of even more income will
cause an increase in the tourism revenue generation capacity of the destination which
often causes deterioration and devastation of the attractions at the destination and a
decrease of the tourism earnings.

This is what is meant by the concept of “tourism paradox” In common usage, the
word “paradox” often refers to statements that are ironic or unexpected, such as “the
paradox that standing is more tiring than walking “ Tourism paradox is the name given
to this phenomenon where industrial tourism deteriorates or destroys natural and
cultural environment which is necessary for tourism activities. Projects which focus on
and emphasize the economic and social benefits should be undertaken in order to
protect these values in the long run.

The balance, which does not change and disturbs the social and economic relations
at the destination is called “tourism equinox”. The name “equinox” is derived from the
Latin aequus (equal) and nox (night), because around the equinox, night and day are
about equal length. New projects and approaches to solve the problem caused by the
growth of urban populations and establish healthy sustainable tourism destinations are
becoming more important than ever.

This paper investigates the influence of tourism paradox and tourism equinox on
destinations in relation to tourism. The opportunities to create a new form of tourism
practice that potentially reduces our environmental and social impacts, while
simultaneously enhancing our individual experiences, are the focus of a number of
ideas in this paper.

KEY WORDS: Tourism Paradox, Tourism Equinox, Tourism Development, Slow
Tourism, Sustainability.
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Tuzak ve Care: Turizm Paradoksu ve
Turizm Ekinoksu

OZET

Sahip oldugu dogal ve kiiltiirel kaynaklariyla bir iilke i¢in turizm endiistrisinin tek
kalkinma modeli olmasi, sadece sosyal hayati degil, turizm endiistrisinin kendisini de
yok edebilir. “Daha fazla turist = daha fazla turizm geliri” denklemi ¢ok basit olmasina
ragmen, kalkinma planlari i¢in stirdirilebilir bir yaklagim degildir. Ancak daha fazla
turist i¢in gerekli altyapi, kaginilmaz olarak, destinasyonu sahip oldugu ¢ekiciliklerden
uzaklagtiracaktir. Yeni binalar, yeni yasam tarzlari, yeni sosyal ve ticari iliskiler,
destinasyondaki eskilerin yerini hizla alacaktir. Daha da fazla gelir beklentisi,
destinasyonun turizm geliri yaratma kapasitesinde bir artisa neden olacak ve bu da
genellikle destinasyondaki cazibe merkezlerinin bozulmasina, tahrip olmasma ve
turizm kazanclarinin azalmasina neden olacaktir.

“Turizm paradoksu” kavramiyla kastedilen de budur. Yaygin kullanimda, "paradoks"
kelimesi genellikle "ayakta durmanin yiiriimekten daha yorucu oldugu" gibi ironik veya
beklenmedik ifadelere atifta bulunur. Turizm paradoksu, endiistriyel turizmin turizm
faaliyetleri icin gerekli olan dogal ve kiiltiirel ¢evreyi tahrip ettigi bu olguya verilen
isimdir. Bu degerlerin eninde sonunda korunabilmesi i¢in ekonomik ve sosyal fayday:
6n plana ¢ikaran ve vurgulayan projeler yapilmalidir.

Destinasyondaki sosyal ve ekonomik iliskileri degistirmeyen ve bozan dengeye
“turizm ekinoksu” denir. Ekinoks ad1 Latince aequus (esit) ve nox (gece) szciiklerinden
tiretilmistir. Ciinkii ekinoks boyunca gece ve giindiiz yaklasik olarak esit uzunluktadur.
Kentsel niifusun artmasinin neden oldugu sorunlar1 ¢6zmek ve saglikli siirdiiriilebilir
turizm destinasyonlar: olusturmak i¢in yeni projeler ve yaklagimlar her zamankinden
daha 6nemli hale gelmektedir.

Bu makale turizm paradoksu ve turizm ekinoksunun destinasyonlar tizerindeki
etkisini turizmle ilgili olarak incelemektedir. Bireysel deneyimlerimizi gelistirirken ayni
zamanda cevresel ve sosyal etkilerimizi potansiyel olarak azaltan yeni bir turizm
uygulamasi yaratma firsati, bu makaledeki bir dizi fikrin odak noktasidir.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Turizm Gelistirme,
Yavag

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR
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TOURISM PARADOX

The tourism product is developed, funded, managed and marketed by both private

and public sector entities such as government ministries, tourism authorities, hotels
and Destination Marketing Organisations (DMO?’s), all having their own ways of
dealing with the product, own limitations and resource-based challenges. This
sometimes makes it challenging to create the optional synergy between the stakeholders
required to maximise tourism revenues, and the level of understanding between public
and private sector stakeholders, all of which are ultimately striving to attain the same
goal (i.e. to get the right tourism destination mix from different perspectives) is not
always as good as it ought to be for product development to take place in a way that is
oriented towards the maximisation of revenue from tourism.
A tourism destination’s characteristics and industry are highly affected by regional and
local politics and policies, and are made up of a multidimensional conflation of macro-
and micro-product features that are developed and marketed to dynamic and
heterogeneous markets (www.equinoxadvisory.com).

The proposal offered by today’s competitive paradigm that the more the number of
tourists arriving at a destination, the more the income for the destination sounds good
at first. New buildings, new lifestyles, foreign capital and new socio-economic
relationships appear rapidly at the destination. The increased number of tourist arrivals
gives the appearance of increasing desirability of the destination. Is it, however a feasible
proposal for all cases? With the increased tourism activity, there is also an increase in
problems faced by the local people and tourists at the destination. The tourism paradox
begins to appear at this stage since the natural and cultural resources that are worth
seeing are consumed by those who come to visit them.

The destination could shrink and disappear in the long run. Hence new projects
and approaches to solve the problems caused by the growth of urban populations and
establish healthy sustainable tourism destinations are becoming more important than
ever.

An analogy can be made of a scorpion stinging itself when surrounded with fire to
local economies dependent on tourism. For such destinations tourism is sometimes
embraced as a lifestyle and everything there becomes entwined with tourism, in effect
tourism becomes the ring of fire causing “self-destruction” of the destination. Although
this metaphor is not novel, it expresses the notion where tourism itself causes a
downward spiral as put forth by previous tourism researches that have considered the
phenomenon from different points of view.

The important point regarding this fact is that although it doesn’t “always” take
place, it takes place “sometimes” bordering “often”. This happens as a result of viewing
tourism purely in terms of numbers and income. This view ignores the concept of
sustainability, where demand and supply have to take into consideration the exhaustion
and depletion of the natural and historical attractions that form the basis of tourism for
the destination.

Contemporary definitions of tourism tend to focus on “people going from one place
to another”, spending time there “for the purpose of one thing or another”. It follows
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that the destination has to offer something that makes it worth going there. Be it the
beach, the ruins, the food, the sites or some unique activity, a destination needs to offer
something of value to the tourist that the tourist can’t find at home.

Tourists travel, stay, experience and enjoy. It is an enjoyable experience to touch,
smell, taste, hear and see the attractions at the destination. Urbain states “tourism does
not only make attraction resources authentic but also organize them, and it impairs
them through ‘sanctification. Thus it makes “the reality” artificial (Urbain, 1991).

Regardless of the motive, the tourists will spend time at the destination, that is, they
will “stay the night” for the travel to be tourism. The accommodation owners at the
destination will provide these amenities to ensure that the tourists come to the
destination and spend money there. The quality of these facilities will be such as to offer
the level of comfort the tourists have at home, if not higher. However, the tourists do
not just stay at an accommodation but also consume food and beverage, use soap and
shampoo, and have a bath or two, sometimes even more than they do at home. In other
words, those who are accommodated consume things like various products, nature, air,
water and much more.

These facilities will be located nearest to that is worth seeing, preferably right in the
middle. In Istanbul, for example, the destination will be around Sultanahmet or along
the Bosporus, whereas for Venice; a hotel located in the Piazza San Marco will be
preferred. These are vital elements to create a demand for “going to” among the masses,
and as a result to satisfying this demand. As the number of tourists visiting to a
destination increases so will the revenue generated. Then it inevitably follows, facilities,
roads, airports, and ports with the capacity to accommodate more people will be built
for more income. Tourism investments have been modified in such manner that
negative natural social impact is the central focus of prohibitions regarding investments.
Today, tourism investments face more restrictions than incentives. Environmental and
social organizations have become more vociferous and active in their opposition to
investments in “endangered” areas. It can even be said that tourism and environment
have become diametrically opposed concepts.

TOURISM EQUINOX

The “elephant in the room” for any discussion of the ecological sustainability
credentials of ecotourism, sustainable tourism or slow tourism, is of course, the energy
source used to move the tourists from origin to destination and back again. It is an
inconvinient truth that the trip commences upon departure from the origin, and that
usually involves the use of non-renewable energy that emits carbon into the atmosphere
(Markwell, K., Fullagar, S. and Wilson, E., 2012).

Among the positive effects of tourism are the creation of jobs and income,
promotion of intercultural relations and the possibility of recreation for the stressed
urban citizen. Its negative consequences are ever-increasing traffic, over-exploitation
of natural resources and generally inappropriate use of landscapes. Due to this, tourism
sometimes endangers the sole grounds for its existence. Avoiding exploitation,
increasing intensity of traffic and pollution of landscapes is one of the main tasks for
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the future. The local population should be aware that tourism depends on landscape
and that rural development in many parts of the country depends on tourism.

According to Hermann Hinterstoisser, Head of the Nature Protection Department,
Salzburgerland, the great variety of beautiful landscapes in Austria offers many different
aspects of multifunctionality. The same landscape may have productive, protective,
recreational and ecological functions. Increasing fragmentation and traffic congestion
are among the foremost threats. The protection and sustainable development of
landscapes has to be a joint task for spatial planning, agriculture, forestry, nature
conservation and tourism as a whole in order to maintain the multifunctionality and
diversity of the landscapes.

It is expected that domestic and foreign visitors will in the future prefer greener,
more serene, and more natural destinations where they can easily find the values stated
in the basic principles of slow tourism, and they feel healthy, relaxed and secure. The
development of slow tourism destinations also requires, apart from the measures taken
in accordance with these principles, the common and intensive efforts of local
population, non-governmental organizations, local governments, and tourism
enterprises for the investment, promotion and marketing.

In order for the local economies of communities to protect themselves from the
excesses of competition in the global market they need to rely upon their own labour
and resources to built sustainable slow tourist products and destinations. Local
communities need to control and self regulate their tourist industries, and we are
suggesting that slow ecotourism offers the best options in terms of environmental
protection and long-term, sustainable economic growth in these communities
(Wearing, S., Wearing, M. and McDonald M., 2012). Projects which focus on and
emphasize the economic, cultural and social benefits to be derived from becoming a
slow tourism destination should be undertaken to inform the local population of these
opportunities.

More specifically, assessmant of community-based tourism initiatives should aim
to measure:

1) the increase in direct income to hoseholds;

2) improvement in community services such as education, health services, clean

water, appropriate housing, roads, transport and communication; and

3) the development of sustainable and diversified lifestyles.

On this final point slow tourism can act as a platform that stimulates the creation
of both tourism and non-tourism related small and medium size enterprises. Slow
tourism provides the opportunity to reevaluate encompass social justice strategies and
outcomes for local communities as it allows time to change, adjust and evolve for the
tourism operator, community member and the environment (Wearing, S., Wearing, M.
and McDonald M., 2012).

One of the best examples worldwide is Yamaguchi, located on the periphery of
Honshu, the main island of Japan. After the rural areas of Yamaguchi lost 32% of its
population, the local people of this destination understand that slow tourism can be
used to bring together a range of activities, products and experiences to useful economic
advantage. Indeed, the direction of the policy in Yamaguchi is supported by shifts in
regional consumer preferences.
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The Yamaguchi slow tourism policy aims to satisfy both residents in rural areas, as
well as visitors from urban areas. Rural residents are seen as important providers of
various services and products and the approach represents a form of neo-endogenous
economic develpoment. The interaction and economic benefit is supposed to generate
mutual value and appreciation. This micro-economic activity is also designed to help
bring extra income to rural households, and to female householders particular.
Yamaguchi’s slow tourism offer also encourages school trips for urban students to learn
about the lives of rural people and their work in the countryside. Where possible they
stay with families to gain more understanding of their lives.

Tourism communities in Malaysia face also the problem of in-migration of labor
from rural to urban areas. Land use conflicts - e.g. logging of tropical forests in the
Endau-Rampin region of southern Peninsular Malaysia and in the Liwagu-Labuk River
Basin, Sabah, East Malaysia, still continue. Altough damage on the ecosystem (coral
reef ecosystem, rainforest degradiation, etc,) and pollution are important problems with
the increasing number of tourists in the long run, Malaysia is targeting to receive 28,8
million in foreign tourist arrivals during Visit Malaysia Year 2014 (Malaysia Leo
Conception, 2012).

On the other hand, the growth of rural tourism have to be totally diverging with
that of seaside tourism development that, without control could create huge holiday
resorts and artificial villages with no identity. Many coastal regions in Portugal, Italy,
Greece and particularly in Spain, have suffered this problem, and coast line has been
completely destroyed by blocks of apartments and huge hotels, without green or natural
areas (Sanagustin Fons et al., 2011). This could also be a threat for rural tourism:
exceeding in the urbanization of rural spaces. Rural tourism can be a great chance to
fill in the empty spaces (i.e. houses) “disposed” by the decline of rural areas but it should
not contribute to the change in the land using (i.e. new buildings).

Hence rural tourism in Tuscany is very developed in some internal rural areas such
as the Chianti, Val d'Orcia, Maremma and the surrounding countryside of Siena. In
some leading municipalities such as San Gimignano, Pienza, San Quirico d'Orcia or
Radda in Chianti the number of nights spent per capita is over 50 and the local
governments are discussing about constraints on visitor numbers. This is the main
reason why Tuscany has a sense to argue on sustainability of rural tourism (Randelli,
E, Romei, P, Tortora, M. and Tinacci, M., 2012).

The travellers who prefer slow tourism have the desire to stay somewhere for a
longer period of time, to get to know a smaller place in the country, and close to nature,
and to gain a better understanding of what it means to live in a rural area. Slow food is
also an essential element (Murayama, M. and Parker, G., 2012). Food and beverage
vendors which represent the authentic nature of the region, and where regional dishes
are promoted and served to visitors should be established taking the philosophy of Slow
Food into account in that case.

Rural lodging entrepreneurs could undertake other activities simultaneously (e.g.,
livestock and agricultural activities). Farm diversification, often through tourism
activities, also has taken place in other places in Europe, which can provide superior
net total income. The strong risk of depopulation in rural areas, combined with the
importance of rural areas throughout the European Union’s (EU) geography, has
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induced several different programs that attempt to encourage the development of these
areas (Hernandez-Maestro, R. M. and Gonzales-Benito, O., 2013).

Laura Piriz, National Board of Fisheries and Dr. Karl Bruckmeier, University of
Goteborg, mention that from the times — less than 100 years ago in Sweden - that
“fishing community” was nearly synonymous with “coastal society” to the present days
when fishery is marginal, both in national, economic and social terms, a dramatic
change has happened, usually called modernisation. Traditionally the specific coastal
culture and society of the archipelago landscape, characteristic of Swedish coasts, was
closely connected to the local ecosystems including the sea, the coast and the land. Today
the Swedish archipelago areas are discussed mainly in terms of negative demographic
growth with real estate being appropriated by people from urban areas and temporary
overcrowding by tourists — indicators of cultural, social, economic and ecological
impoverishment and decline. Swedish rural and environmental development policies
address the questions of keeping alive the archipelago.

In this context coastal fisheries can be expected to play a significant role in rebuilding
the local society of the future. A society capable of sustaining a diversity of livelihoods
and producers having control over the natural assets of local areas. However, the
protagonists of such local economies, as for example fishermen are mostly old and few.
Today the local governments try to create islands of projects and experiments with local
knowledge to take the advantage of diversity of knowledge (for example, in organic
agriculture and horticulture, local handicrafts, sustainable and high quality local
fisheries, new consumption styles.

In Mallorca however, in the tourism sector the damage is caused by sheer numbers
and by the fact that tourist are notoriously unconscious of their environmental
behaviour when away from home. Tourism is a consumer industry and it is difficult to
impose better environmental standards on a transient population. For a long time
Mallorcans have bemoaned the degenerative impact tourism has had on society,
language and environment but have been happy to accept the considerable economic
benefits. Many commentators advocate an expansion of ‘new’ tourists at the expense of
‘old mass’ tourists through a policy of diversification. Highly laudable providing total
income from tourism remains constant or rises. If more ‘new’ tourists’ and fewer ‘old’
tourists results in a fall in GDP or per capita incomes, Mallorcans must accept a fall in
their standard of living or at least trade it against a possible increase in their quality of
life. Such moves usually benefit the higher social echelons and not the working class
sector, already subject to vicious ‘seasonality, who may not find this sort of solution so
acceptable (Buswell, R. ]., 2011).

CONCLUSION

A sustainable tourism is the only type of tourism that can offer an authentic
countryside lifestyle area, where it is possible to relax and enjoy nature and countryside
atmosphere, like in Tuscany, Provence and Wachau, without compromising the other
local specialisation, first of all agriculture. Sustainability should be substantiated through
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policy and legislation and should be primary objective in all decisions regarding
tourism. This covers a multitude of areas of study and implementation ranging from,
but not limited to, environmental, social, economic and urban development and design.

Sustainable tourism began to be used from late 80s and early 90s the term has
become more commonly used (Swarbrooke, 1999). Research on sustainable tourism has
provided many ideas and tools in advancement of sustainability in addition to defining
and delineating the concept. Despite the theoretical contributions provided by extent
research positive, real-world examples of the concept of sustainability of tourism in
general and destinations in particular are necessary. But the remarks about the negative
impacts of tourism are intended to demonstrate and explain the tourism paradox.

Tourism itself is not an environmentally and socially “negative” activity that should
be avoided. The tourism industry is worth developing and investing in and brings about
negative impacts which sometimes outweigh its associated positive economic impacts
if undertaken sustainably. But there does exist a form of tourism that is not destructive
or paradoxical, and tourism has many positive economic and social benefits that are
indispensable.

The very activity of tourism should not necessarily consume the very cause of the
activity. Tourism can indeed not only provide the impetus for conservation, itself can
be based on conserving or financing the conservation of the destination in short, it can
ensure sustaining of tourism. Common sense should prevail over policy, lessons gleaned
from mistakes of other destinations should direct destination development, and most
importantly tourism should not be conceptualized as a finite stream of revenue where
profit maximization is the logical course of action, but as a renewable resource that
requires care and attention in its utilization. The essence of tourism is based on pleasure
derived from the destination itself and activities undertaken when there. For travelers
preferring slow tourism approach this pleasure is derived from a lower impact, slower
paced destination. Based on an understanding that is distinct from mass tourism, a new
tourism destination where the cultural and historical heritage is utilized needs to be
created through investment, promotion and marketing that is focused on sustainability.
Activities necessary for strategic planning should be carried out, and the
cooperation of public and private sectors should be ensured after determining the
applicability of slow tourism approach.

The awareness of locals and visitors should be raised in order to prevent damage to
the historical and cultural environment, the carrying capacity of the region should be
determined under sustainable principles, and local governments, non-governmental
organizations, universities and professional organizations should cooperate against
adverse environmental effects caused by tourism.

“Recommendatory” and “orienting” approaches rather than “prevention” should be
adopted in legislations; local authorities should be supported in their endeavors towards
sustainability. In respect to structure of tourism, "nonindustrial" scale and types should
be subjected to a different set of rules different from the areas and facilities of mass
tourism. Rights and powers of local governments over implementations should be
expanded. Rural tourism must be promoted as a key driver of rural tourism
development, and funds must be devoted to supporting the development of rural
lodging establishments.
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Mechtild Roéssler from UNESCO World Heritage Centre-Paris, claims that, the
inclusion of cultural landscapes in the World Heritage list proved that UNESCO's World
Heritage Convention is pioneering new approaches in the protection of the planet's
cultural and natural diversity. The 23 sites listed in this category show that there exists
a great diversity of outstanding cultural landscapes that are representative of the
different regions of the world. Certain sites reflect specific techniques of land use that
also guarantee and sustain biological diversity. This is in particular the case for Europe
with the riverine terraces of the Wachau cultural landscape (Austria), the vine
production of the Jurisdiction of Saint Emilion (France) or Cinque Terre (Italy), the
cultivated lands of the Loire valley (France), the pastoral practices in the Pyrenees, Mont
Perdu (France/Spain) or Hortobagy national park (Hungary) and the traditional land
use systems of the isthmus of Kurzeme (Lithuania/Russia) and the agricultural
landscape of southern Oland (Sweden).

The European Union (EU) recognises that agriculture and rural development are
critical to poverty reduction and growth. The European Innovation Partnership (EIP-
AGRI) on Agricultural Productivity and Sustainability was launched in 2012 and works
to foster competitive and sustainable farming and forestry that ‘achieves more and
better from less. It contributes to ensuring a steady supply of food, feed and
biomaterials, developing its work in harmony with the essential natural resources on
which farming depends (IU: ASR, 2013). Destination-level planning and
implemantation is also encouraged. Tourism is well placed to contribute directly to
rural development as many rural areas are attractive to visitors.
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ABSTRACT

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the social life but also the tourism
industry itself. Although the equation “more tourists=more tourism income” is so
simple, it is not a sustainable approach for the development plans of the destinations.
The prospects of even more income will cause an increase in the tourism revenue
generation capacity of the destination. However, this process leads to overuse of natural
attractions at the destination and places pressures on tourism earnings.

“Tourism paradox” is the name of this concept. In common usage, the word
“paradox” often refers to statements that are ironic or unexpected, such as “the paradox
that standing is more tiring than walking “ Tourism paradox is the name given to this
phenomenon where industrial tourism destroys natural and cultural environment that
is necessary for tourism activities. Projects that focus on and emphasize the economic
and social benefits should be undertaken in order to protect these values in the end.
The balance, which does not change and disturbs the social and economic relations at
the destination is called “tourism equinox”. The name “equinox” is derived from the
Latin aequus (equal) and nox (night), because around the equinox, night and day are
about equal length. New projects and approaches to solve the problems caused by the
growth of urban populations and establish healthy sustainable tourism destinations are
becoming more important than ever.

“Detox” is a period when you stop taking unhealthy or harmful foods, drinks or
drugs into your body in order to improve your health. Detox is a radical decision and
it is not an easy process. Tourism detox is a treatment that is intended to remove
harmful substances from the destination.

This paper investigates the influence of tourism paradox and tourism equinox on
destinations in relation to tourism and the protection of natural and cultural resources
with the help of tourism detox.

KEY WORDS: Tourism Paradox, Tourism Equinox, Tourism Detox, Tourism
Development, Sustainability.
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Turizmin Yeniden Ingasi:
Turizm Detoksu

OZET

Turizm endiistrisinin dogal ve kiiltiirel kaynaklariyla birlikte bir tilke icin tek
kalkinma modeli olmasi, sadece sosyal hayati degil, turizm endiistrisinin kendisini de
yok edebilir. “Daha fazla turist=daha fazla turizm geliri” denklemi ¢ok basit olmasina
ragmen destinasyonlarin kalkinma planlari i¢in siirdiiriilebilir bir yaklagim degildir.
Daha da fazla gelir beklentisi, destinasyonun turizm geliri yaratma kapasitesinde bir
artisa neden olacaktir. Ancak bu siireg, destinasyondaki dogal ¢ekiciliklerin agirt
kullanimina yol agmakta ve turizm kazanglar: tizerinde bask: olusturmaktadir. Bu
kavramin adi “turizm paradoksu’dur. Yaygin kullanimda, "paradoks" kelimesi genellikle
"ayakta durmanin ytirimekten daha yorucu oldugu" gibi ironik veya beklenmedik
ifadelere atifta bulunur. Turizm paradoksu, endiistriyel turizmin turizm faaliyetleri i¢cin
gerekli olan dogal ve kiiltiirel ¢evreyi tahrip ettigi bu olguya verilen isimdir. Bu
degerlerin eninde sonunda korunabilmesi i¢in ekonomik ve sosyal fayday1 6n plana
¢ikaran ve vurgulayan projeler yapilmalidir.

Destinasyondaki sosyal ve ekonomik iligkileri degistirmeyen ve bozan dengeye
“turizm ekinoksu” denir. Ekinoks ad1 Latince aequus (esit) ve nox (gece) sozciiklerinden
titretilmistir. Ciinkii ekinoks boyunca gece ve glindiiz yaklagik olarak esit uzunluktadir.
Kentsel niifusun artmasinin neden oldugu sorunlar1 ¢6zmek ve saglikli siirdiiriilebilir
turizm destinasyonlar: olusturmak i¢in yeni projeler ve yaklagimlar her zamankinden
daha 6nemli hale gelmektedir.

Detoks, saghiginizi iyilestirmek icin viicudunuza sagliksiz veya zararl yiyecek, igecek
veya ilaglar1 almayi biraktiginiz bir donemdir. Detoks radikal bir karardir ve kolay bir
stire¢ degildir. Turizm detoksu, zararli maddelerin destinasyondan uzaklastirilmasina
yonelik bir tedavidir.

Bu makale, turizm paradoksu ve turizm ekinoksunun destinasyonlar tizerindeki
etkisini turizm detoksu yardimiyla dogal ve kiiltiirel kaynaklarin korunmasi
baglaminda incelemektedir.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Turizm Detoksu,
Turizm Gelistirme, Siirdiirtilebilirlik.
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TOURISM PARADOX

The tourism product is developed, funded, managed and marketed by both private
and public sector entities such as government ministries, tourism authorities, hotels
and Destination Marketing Organisations (DMO?’s), all having their own ways of
dealing with the product, own limitations and resource-based challenges.

A tourism destination’s characteristics and industry are highly affected by regional
and local politics and policies, and are made up of a multidimensional conflation of
macro- and micro-product features that are developed and marketed to dynamic and
heterogeneous markets (www.equinoxadvisory.com).

The proposal offered by today’s competitive paradigm that higher the number of
tourists visiting a destination, the higher will be the income for the destination sounds
good at first. New buildings, new lifestyles, foreign capital and new socio-economic
relationships appear rapidly at the destination and replace the traditional ones. The
increased number of tourist arrivals gives the appearance of increasing desirability of
the destination. Is it, however a feasible proposal for all cases? Parallel with the increased
tourism activities, there will be huge amount of social, cultural, economic and
environmental problems faced by the local people as well as tourists at the destination.

Socially, by disturbing the socio-cultural balance of local communities, increasing
prostitution, child exploitation, as beggars, street vendors or sex preys. Culturally, with
a rampant commoditization of local cultures, overcrowding of heritage sites, cultural
clashes, lack of respect for local traditions.

Environmentally, with increasing carbon footprint, depletion of water resources due
to heavy consumption by hotels, golf courses, etc., wide spread lack of waste
management, destruction of ecosystems and natural barriers (increasing impact of
natural hazards such as the 2003 tsunami) to build resorts by the sea and within national
parks. Economically, tourism in main tourism centers causes prices inflation, land
speculation, and limits access to natural resources by the poorest whose livelihoods
often depends on them (www.exofoundation.org/the-paradox- of-tourism).

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the social life but also the tourism
industry itself. Although the equation “more tourists=more tourism income” is so
simple, it is not a sustainable approach for the development plans of the destinations.
This process leads to overuse of natural attractions at the destination and places
pressures on tourism earnings.

The tourism paradox begins to appear at this stage since the natural and cultural
resources that are worth seeing are consumed by those who come to visit them. The
destination could shrink and disappear in the long run. This is what we call tourism
paradox because the natural and cultural resources which are the essential parts of the
tourism product, could be destroyed. In other words, tourism paradox is the name given
to this phenomenon where industrial tourism destroys natural and cultural
environment of tourist destinations. Tourism paradox is also the name of unsustainable
tourism. It is the definition of tourism that is killing itself.

An analogy can be made of a scorpion stinging itself when surrounded with fire to
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local economies dependent on tourism. For such destinations tourism is sometimes
embraced as a lifestyle and everything there becomes entwined with tourism, in effect
tourism becomes the ring of fire causing “self-destruction” of the destination. Although
this metaphor is not novel, it expresses the notion where tourism itself causes a
downward spiral as put forth by previous tourism researches that have considered the
phenomenon from different points of view. Tourism is like fire, it can cook the meal or,
burn the house. This famous Asian saying underlines the fact tourism is indeed a double
edged sword, and that tourism impacts highly depends how it is being developed,
managed and consumed.

Figure 1
TOURISM INDUSTRY
TOUR OPERATOR ..__
TRANSPORT — TRAVEL AGENCY 'ACCOMMODATION
e ToURIST

Source: Unsever, 1., 2004.

As the number of tourists visiting to a destination increases so will the revenue
generated. Then it inevitably follows, facilities, roads, airports, and ports with the
capacity to accommodate more people will be built for more income (Figure 1).
Tourism investments have been modified in such manner that negative natural and
social impact is the central focus of prohibitions regarding investments.

TOURISM EQUINOX

Can we protect the destinations from tourism paradox? New projects and
approaches to solve this problem and to establish healthy sustainable tourism
destinations are becoming more important than ever. Among the positive effects of
tourism are the creation of jobs and income, promotion of intercultural relations and
the possibility of recreation for the stressed urban citizens. Its negative consequences
are ever-increasing traffic, over-exploitation of natural resources and generally
inappropriate use of landscapes. Due to this, tourism sometimes endangers the sole
grounds for its existence. Avoiding exploitation, increasing intensity of traffic and
pollution of landscapes is one of the main tasks for the future.
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According to Hermann Hinterstoisser, Head of the Nature Protection Department,
Salzburgerland, the great variety of beautiful landscapes in Austria offers many different
aspects of multifunctionality. The same landscape may have productive, protective,
recreational and ecological functions. The protection and sustainable development of
landscapes has to be a joint task for spatial planning, agriculture, forestry, nature
conservation and tourism as a whole in order to maintain the diversity of the
landscapes.

Local communities need to control and self regulate their tourist industries, and
tourism offers the best options in terms of environmental protection and long-term,
sustainable economic growth in these communities (Wearing, Wearing, and McDonald,
2012). It is expected that domestic and foreign visitors will in the future prefer greener,
more serene, and more natural destinations where they can easily find the values stated
in the basic principles of sustainable tourism, where they feel healthy, relaxed and
secure.

The balance, which does not destroy the social and economic relations as well as the
ecosystems at the destination is called “tourism equinox”. The name “equinox” is derived
from the Latin aequus (equal) and nox (night), because around the equinox, night and
day are about equal length. Tourism equinox is the balance between the requirements
of the mankind and the needs of the nature.

One of the best examples worldwide is Yamaguchi, located on the periphery of
Honshu, the main island of Japan. After the rural areas of Yamaguchi lost 32% of its
population, the local people of this destination understand that tourism equinox can
be used to bring together a range of activities, products and experiences to useful
economic advantage. The Yamaguchi tourism policy aims to satisfy both residents in
rural areas, as well as visitors from urban areas. The travelers who prefer rural tourism
have the desire to stay somewhere for a longer period of time, to get to know a smaller
place in the country, and close to nature, and to gain a better understanding of what it
means to live in a rural area. Rural residents are seen as important providers of various
services and products and the approach represents a form of neo-endogenous economic
development. The interaction and economic benefit is supposed to generate mutual
value and appreciation. This micro-economic activity is also designed to help bring
extra income to rural households, and to female householders particular (Murayama
and Parker, 2012).

Tourism communities in Malaysia face also the problem of in-migration of labor
from rural to urban areas. Land use conflicts - e.g. logging of tropical forests in the
Endau-Rampin region of southern Peninsular Malaysia and in the Liwagu-Labuk River
Basin, Sabah, East Malaysia, still continue (Malaysia Leo Conception, 2012). The strong
risk of depopulation in rural areas, combined with the importance of rural areas
throughout the European Union’s (EU) geography, has induced several different
programs that attempt to encourage the development of these areas (Hernandez-
Maestro, and Gonzales-Benito, 2013).

On the other hand, the growth of rural tourism have to be totally diverging with
that of seaside tourism development that, without control could create huge holiday
resorts and artificial villages with no identity. Many coastal regions in Portugal, Italy,
Greece and particularly in Spain, have suffered this problem, and coast line has been
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completely destroyed by blocks of apartments and huge hotels, without green or natural
areas. In some leading municipalities such as San Gimignano, Pienza, San Quirico
d'Orcia or Radda in Chianti the number of nights spent per capita is over 50 and the
local governments are discussing about constraints on visitor numbers (Randelli
&Romeier Tortorae and Tinacci, 2012).

Laura Piriz, National Board of Fisheries and Dr. Karl Bruckmeier, University of
Goteborg, mentions that from the times — less than 100 years ago in Sweden - that
“fishing community” was nearly synonymous with “coastal society” to the present days
when fishery is marginal, both in national, economic and social terms, a dramatic
change has happened, usually called modernization. Today the Swedish archipelago
areas are discussed mainly in terms of negative demographic growth with real estate
being appropriated by people from urban areas and temporary overcrowding by tourists
- indicators of cultural, social, economic and ecological impoverishment and decline.
Swedish rural and environmental development policies address the questions of keeping
alive the archipelago. Today the local governments try to create islands of projects and
experiments with local knowledge to take the advantage of diversity of knowledge (for
example, in organic agriculture and horticulture, local handicrafts, sustainable and high
quality local fisheries, new consumption styles).

In Mallorca however, in the tourism sector the damage is caused by sheer numbers
and by the fact that tourists are notoriously unconscious of their environmental
behavior when away from home. Tourism is a consumer industry and it is difficult to
impose better environmental standards on a transient population. For a long time
Mallorcans have bemoaned the degenerative impact tourism has had on society,
language and environment but have been happy to accept the considerable economic
benefits. Many commentators advocate an expansion of ‘new’ tourists at the expense of
‘old mass’ tourists through a policy of diversification. Highly laudable providing total
income from tourism remains constant or rises. If more ‘new’ tourists’ and fewer ‘old’
tourists results in a fall in GDP or per capita incomes, Mallorcans must accept a fall in
their standard of living or at least trade it against a possible increase in their quality of
life. Such moves usually benefit the higher social echelons and not the working class
sector, already subject to vicious ‘seasonality, who may not find this sort of solution so
acceptable. Are there enough ‘new’ tourists with sufficiently high disposable incomes
to fulfill this policy move? Golfers, cruise tourists, the conference trade etc. have so far
made little economic impact, and mass tourist numbers continue to rise in any case!
(Buswell, 2011).

TOURISM DETOX

We have previously analyzed the issue of tourism paradox that was mainly about
the negative progress of the tourism industry. The aforementioned tourism paradox
affects the tourism destinations, where relations of tourism industry has dominated
roles over its unplanned and uncontrolled economic and social structure with
unbalanced funds.

You can better observe the concept of distortion through tourism followed by
spoilage of tourism in touristic resorts such as Kusadasi, Alanya and Fethiye in Turkey.
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It is clearly observed that the nature, environment, social structure in the province and
dominant cultural elements are speedily decreased. Consequently, some destinations
that have become favorite resorts with their unique touristic attractions have lost their
characteristics, some of them have become extinct and most of them have lost the
identity.

In 1980, 42875 beds were in Kusadasi and the rate for a three stars hotel per person
per night was USD 30. Today in a resort hotel, the all-inclusive rate per person per night
is USD 8-10 (www.kuto.org.tr).

Oliideniz in Fethiye is another example that experienced the similar tourism
paradox. The lagoon itself which gives the area its name (Oliideniz in Turkish is literally
translated as “dead sea”) is trapped in a corner of the city and has been ruined as can be
seen even from satellite images. The people involved in tourism in these regions where
the economy of the society is based on tourism, are in search for “more tourists” in order
to satisty their economic profit in a very addictive manner like drug addicts.

Is antisepsis possible? Dialectics are the reality: the treatment is within the disease!
Just as in the case of drug addiction, it is possible to be cured from the addiction.
Tourism paradox is toxidation of destinations with the negative effects of the tourism
industry. The period of tourism paradox can be seen as an opportunity to protect the
natural and cultural resources of the destination which is called tourism detox. Detox
is a radical decision and it is not an easy process. Tourism detox is not the same as detox
tourism, digital detox or unplugging from technology during holidays. Tourism detox
is a treatment that is intended to remove harmful elements of tourism development from
the destination.

Similarly, it is also possible for the regions with tourism paradox to disengage from
this paradox, yet it is not quite easy as it is expected. Tourism destinations can be
disengaged from this paradox to reach to the natural, historical, economic and ancient
social positions through consistency in the society and with the help of scientific
methods.

Mallorca Island in Spain is maybe the first resort that experienced the tourism
paradox. They destroyed the natural environment as well as traditional architecture for
the sake of tourism development. However to disengage from tourism paradox they tear
down the huge hotels and reconstructed them with respect to nature on the island.
Naturally the bed capacity in Mallorca declined. With the growth of the natural
environment tourism income on the island has increased. This shows that tourism
income has a tendency to increase if you improve the quality of the natural environment.
Tourism detox requires decreasing the demand of the number of beds in order to
increase the income per bed and to disengage the region from dominant tourism
activities.

In addition, the increase in Mallorca population through inward migration with a
higher birth rate than that of locals will cause tensions unless employment opportunities
are increased. Second homes and increased permanent residents from north and west
Europe will inflate house prices further. Both sets of population increases will put new
and difficult-to-sustain pressures on social services in the public sector at a time when
it is difficult to increase the tax harvest and invest in services. Changing patterns of
household formation will increase demands for new housing. Instability in other parts
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of the Mediterranean will increase the number of visitors to Mallorca, if only in the
short run. This may compensate for the drift of tourists to competing areas — Turkey,
Middle East, North America, Caribbean etc. Of course, Mallorca capital may prefer to
follow these shifts (Buswell, 2011).

CONCLUSION

With the tourism sector (now one of the first world industry) recording exponential
growth-over one billion international travelers, US$ 6.3 trillion contribution to Global
Domestic Product (GDP), and 255 million jobs created, the industry represented 9%
of the world GDP in 2011. Its negative impacts however are consequently becoming
more tangible and the responsible travel movement started over 15 years ago is now
gaining pace while increasingly recognized as the only way forward
(www.exofoundation.org/the-paradox-of-tourism).

Tourism itself is not an environmentally and socially “negative” activity that should
be avoided. The tourism industry is worth developing and investing in and brings about
negative impacts which sometimes outweigh its associated positive economic impacts
if undertaken sustainably.

Sustainable tourism began to be used from late 80s and early 90s the term has
become more commonly used (Swarbrooke, 1999). Research on sustainable tourism has
provided many ideas and tools in advancement of sustainability in addition to defining
and delineating the concept. Despite the theoretical contributions provided by extent
research positive, real-world examples of the concept of sustainability of tourism in
general and destinations in particular are necessary. But the remarks about the negative
impacts of tourism are intended to demonstrate and explain the tourism paradox.

A sustainable tourism is the only type of tourism that can offer an authentic
countryside lifestyle area, where it is possible to relax and enjoy nature and countryside
atmosphere, like in Tuscany, Provence and Wachau, without compromising the other
local specialization, first of all agriculture. Sustainability should be substantiated
through policy and legislation and should be primary objective in all decisions
regarding tourism. This covers a multitude of areas of study and implementation
ranging from, but not limited to, environmental, social, economic and urban
development and design.

In the first place, the best way to start to reconstruction of tourism is to prepare a
participative Tourism Development Plan. Tourism legislations should be “directive”
rather than “compulsory”. Common sense should prevail over policy, lessons gleaned
from mistakes of other destinations should direct destination development. Most
importantly tourism should not be conceptualized as a finite stream of revenue where
profit maximization is the logical course of action, but as a renewable resource that
requires care and attention in its utilization.

Based on an understanding that is distinct from mass tourism, a new tourism
destination where the cultural and historical heritage is utilized needs to be created
through investment, promotion and marketing that is focused on sustainability.
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Activities necessary for strategic planning should be carried out, and the
cooperation of public and private sectors should be ensured after determining the
applicability of tourism equinox approach. Rural tourism must be promoted as a key
driver of rural tourism development, and funds must be devoted to supporting the
development of rural lodging establishments

The awareness of locals and visitors should be raised in order to prevent damage to
the historical and cultural environment. Local population should be encouraged to
participate in the new tourism strategy. The carrying capacity of the region should be
determined under sustainable principles.

Local authorities should be informed very clearly that it is not possible to achieve
sustainable tourism development without respecting natural environment. Local
governments, non-governmental organizations, universities and professional
organizations should cooperate against adverse environmental effects caused by
tourism. The success of this tourism approach depends on effective destination
management and marketing involving the principles of tourism.

It is very hard to tear down the huge buildings like big hotels. The stakeholders of
the tourism industry can be convinced by giving tax deductions and explaining the long
term benefits of tourism detox. When succeeded, there will be a more balanced and
controlled tourism development which is in harmony with natural and social
environment. The best thing to do is to achieve “tourism equinox”. Then we don’t have
to worry about “tourism detox”.

REFERENCES

o Buswell, R. ], (2011). Mallorca and Tourism History, Economy and Environment.
Channel View Publications.

o Hernandez-Maestro, R. M. & Gonzales-Benito, O., (2013). Rural Lodging
Establishments as Drivers of Rural Development, Journal of Travel Research, 53 (I),
83-95.

» Malaysia Leo Conception, (2012). Tourism Impacts Presentation. Malaysia: Comm
515T, Global Tourism.

o Murayama, M. & Parker, G., (2012), Fast Japan, Slow Japan: Shifting to Slow
Tourism as a Rural Regeneration Tool in Japan. S. Fullagar, K.W. Markwell and E.
Wilson (Ed.) Slow Tourism: Experiences and Mobilities (pp.170-185) Bristol:
Channel View Publications.

o Randelli, E. & Romei, P. & Tortora, M. & Tinacci, M., (2012). Rural tourism driving
regional development in Tuscany. The renaissance of the countryside. Department of
Economic Sciences, University of Florence.
(http://www.disei.unifi.it/upload/sub/pubblicazioni/repec/pdf/wp11_2011.pdf)
(downloaded on 07.05.2014 at 11.30 pm).

o Swarbrooke, J. (1999), Sustainable Tourism Management. Oxon: CABI Publishing.
o Wearing, S., Wearing, M. and McDonald M. (2012). “Slow’n Down the Town to Let
Nature Grow: Ecotourism, Social Justice and Sustainability”, S. Fullagar, K.W.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR

59



60

RECONSTRUCTION OF TOURISM: TOURISM DETOX

Markwell and E. Wilson (Ed.) Slow Tourism: Experiences and Mobilities. (pp.36-50)
Bristol: Channel View Publications.

» www.equinoxadvisory.com (downloaded on 05.03.2014 at 5.32 pm).

» www.exofoundation.org (downloaded on 12.07.2014 at 11.00 am).

o www.kuto.org.tr (downloaded on 09.06.2014 at 10.15 am).

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



Prof. Dr. irfan Arikan, flker Unsever

The Treatment is within the Disease:
Tourism Paradox, Tourism Equinox
and Tourism Detox

International Tourism and Hospitality Management Conference, Sarajevo, Bosnia&Herzegovina
Conference Paper (Best Paper Award), October 2015 - Uluslararas: Turizm ve Otel f§letmeciligi Konferanst,
Saraybosna, Bosna Hersek, Konferans Bildirisi (En Iyi Bildiri Odiilii), Ekim 2015

ABSTRACT

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the social life but also the tourism
industry itself. Although the equation more tourists=more tourism income is so simple,
it is not a sustainable approach for the development plans of the destinations. This
process leads to overuse of natural and cultural attractions and places pressures on
tourism earnings. Tourism paradox is the name of this concept. Tourism paradox is the
name given to this phenomenon where tourism industry destroys natural and cultural
environment that is necessary for tourism activities. The growth of tourism cannot be
always considered as having a positive impact for destinations.The balance, which does
not change and disturbs the social and economic relations at the destination is called
tourism equinox. New projects and approaches to solve the problems caused by the
growth of urban populations and establish healthy sustainable tourism destinations are
becoming more important than ever. Tourism detox is a treatment that is intended to
remove harmful substances from the destination. Detox is a radical decision and it is
not an easy process. Therefore, spatial reorganization and urban regeneration play a
crucial role for the marketing of destinations and this transformation action affects all
infrastructure facilities, restorations of old buildings, reorganization of historical zones,
and revitalizing the architectural style of the destinations. This paper investigates the
influence of tourism paradox and equinox on destinations in relation to tourism activ-
ities and the protection of natural and cultural resources with the help of tourism detox.
It primarily relies on qualitative research to understand the main futures of tourism
paradox, equinox and detox taking the negative impacts of tourism into consideration.
As research methodology a literature review and the sources of secondary data were
used.

KEY WORDS: Tourism Paradox, Tourism Equinox, Tourism Detox, Tourism
Development, Sustainability.
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Tedaviyi Hastalikta, Aramak:
Turizm Paradoksu, Turizm Ekinoksu ve
Turizm Detoksu

OZET

Sahip oldugu dogal ve kiiltiirel kaynaklariyla bir tilke i¢in turizm enddistrisinin tek
kalkinma modeli olmasi, sadece sosyal hayati degil, turizm endiistrisinin kendisini de
yok edebilir. “Daha fazla turist = daha fazla turizm geliri” denklemi ¢ok basit olmasina
ragmen, kalkinma planlar i¢in stirdiiriilebilir bir yaklasim degildir. Bu siireg, dogal ve
kiiltiirel gekiciliklerin agir1 kullanimina yol agmakta ve turizm kazanglari iizerinde baski
olusturmaktadir. Turizm paradoksu bu kavramin adidir. Turizm paradoksu, turizm en-
diistrisinin turizm faaliyetleri i¢in gerekli olan dogal ve kiiltiirel cevreyi tahrip ettigi bu
olguya verilen isimdir. Turizmin biiylimesinin her zaman destinasyonlar i¢in olumlu
bir etkisi oldugu diisiintilemez. Degismeyen, destinasyondaki sosyal ve ekonomik ilis-
kileri bozan dengeye “turizm ekinoksu” denir. Kentsel niifusun artmasinin neden ol-
dugu sorunlari ¢ézmek ve saglikli stirdiiriilebilir turizm destinasyonlar: olusturmak
i¢in yeni projeler ve yaklasimlar her zamankinden daha 6nemli hale gelmektedir.
Turizm detoksu, zararli maddelerin destinasyondan uzaklastirilmasina yonelik bir te-
davidir. Detoks radikal bir karardir ve kolay bir siire¢ degildir. Bu nedenle mekénsal
yeniden yapilanma ve kentsel doniisiim, destinasyonlarin pazarlanmasinda ¢ok énemli
bir rol oynamaktadir ve bu doniisiim eylemi tiim altyapi tesislerini, eski yapilarin res-
torasyonlariny, tarihi bolgelerin yeniden diizenlenmesini ve destinasyonlarin mimari
tislubunun canlandirilmasini etkilemektedir. Bu makale, turizm paradoksu ve ekinok-
sunun turizm faaliyetleri ve turizm detoksu yardimiyla dogal ve kiiltiirel kaynaklarin
korunmast ile ilgili destinasyonlar tizerindeki etkisini aragtirmaktadir. Turizmin olum-
suz etkilerini dikkate alarak turizm paradoksu, ekinoks ve detoksun ana gelecegini an-
lamak i¢in 6ncelikle nitel aragtirmalara dayanir. Arastirma metodolojisi olarak literatiir
taramasi ve ikincil veri kaynaklar1 kullanilmistr.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Turizm Detoksu,
Turizm Gelistirme, Stirdiirtlebilirlik.
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TOURISM PARADOX

When looking at the increase of tourism in a destination, it can be said that tourism
is a valuable part of the economy. The proposal offered by today‘s competitive paradigm
that higher the number of tourists visiting a destination, the higher will be the income
for the destination sounds good at first. Parallel with the increased tourism activities,
new buildings, new lifestyles, foreign capital and new socio-economic relationshipsap-
pear rapidly at the destination and replace the traditional ones. The increased number
of tourist arrivals gives the appearance of increasing desirability of the destination.
However, there will be huge amount of social, cultural, economic and environmental
problems faced by the local people as well as tourists at the destination; socially, by dis-
turbing the socio-cultural balance of local communities,culturally commoditization of
local cultures and overcrowding ofheritage sites, environmentally increasing carbon
footprint, pollution of water resources and destruction of ecosystems, economically
prices inflation and land speculation (www.exofoundation.org/the-paradox-of-tourism).

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the environment and social life
but also the tourism industry itself. Although the equation more tourists = more
tourism income is so simple, it is not a sustainable approach for the development plans
of the destinations.It is obvious that tourism generates beneficial outcomes as much as
it produces negative impacts in the conservation of traditional settlements and historical
destinations with their natural and cultural resources. Therefore the relationship be-
tween culture and tourism has been defined with terms such as: - paradox, contradic-
tion and conflict, dynamic and complex (Kilige»Aydogan, 2015). The growth of tourism
cannot be always considered as having a positive impact for destinations. Because of
the increase of the tourism industry, many historic destinations started to lose their his-
torical identity and suffer from overcrowding (Diekmanne>Gillot, 2010).

The tourism paradox begins to appear at this stage since the natural and cultural re-
sources that are worth seeing are consumed by the travelers. Tourism paradox is the
name given to this phenomenon where tourism industry destroys natural and cultural
environment that is necessary for tourism activities. Tourism paradox is also the name
of unsustainable tourism. Projects that focus on and emphasize the economic and social
benefits should be undertaken in order to protect these values in the end. Besides the
economic aspect of conserving cultural and natural heritage it is also very important
to protect the destination from the negative effects of tourism. Heritage is not only
something that people wish to pass on generation by generation, it is also something
that has become increasingly scientific so that preservation and survival is something
that is created through a number of principles, processes and practices (TimothyeBoyd,
2003).

Tourism is like fire,it can cook the meal or, burn the house. This famous Asian say-
ing underlines the fact tourism is indeed a double edged sword, and that tourism im-
pacts highly depends how it is being developed, managed and consumed. Attractive
landscape sites, such as sandy beaches, lakes, riversides, and mountain tops and slopes,
are often transitional zones, characterized by species-rich ecosystems. The threats to
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and pressures on these ecosystems are often severe because such places are very attrac-
tive to both tourists and developers.

The ecosystems most threatened with degradation are ecologically fragile areas such
as alpine regions, rain forests, wetlands, mangroves, coral reefs and sea grass beds.
Increased construction of tourism and recreational facilities has increased the pressure
on natural resources and on scenic landscapes. Direct impact on natural resources, both
renewable and nonrenewable, in the provision of tourist facilities can be caused by the
use of land for accommodation and other infrastructure provision, and the use of build-
ing materials. Forests often suffer negative impacts of tourism in the form of deforesta-
tion caused by fuel wood collection and land clearing. Often tourism fails to integrate
its structures with the natural features and indigenous architecture of the destination.
Large, dominating resorts of disparate design can look out of place in any natural en-
vironment and may clash with the indigenous structural design. Lack of land-use plan-
ning and building regulations in many destinations has facilitated sprawling
developments along coastlines, valleys and scenic routes (http://www.gdrc.org /uem/eco-
tour/envi/one.html).

TOURISM EQUINOX

Destinations have suffered from uncontrolled tourist development and tourism par-
adox during the last decades, having as consequence the destruction of natural eco-sys-
tems, air and water pollution, the shortage of water, problems of waste disposal, or the
transformation of small villages into centers of urbanization. Fortunately tourist’s men-
talities are changing and the slogan of non-destructive or sustainable tourism is becom-
ing important for travelers and for authorities.

New positive kinds of holidays are being developed; they deal with the problems of
mass tourism, caring for cultural, social, and natural features of the destination
(http://www.karl.aegee.org/oem/articles/0e8/t- freedo.htm).

Presenting a balance between the sustainability of cultural and natural heritage and
marketing for tourism purposes forms an important aspect of planning and managing
cultural and natural heritage sites (Teoe*Huang, 1995). Can we protect the destinations
from tourism paradox? New projects and approaches to solve this problem and to es-
tablish healthy sustainable tourism destinations are becoming more important than
ever. The balance, which does not change and disturbs the social and economic relations
at the destination is called tourism equinox. The name equinox is derived from the Latin
aequus (equal) and nox (night), because around the equinox, night and day are about
equal length.

Tourism has become a significant future of the economy and structure of the des-
tinations around the world and also has played a major role in the transformation and
redevelopment of industrial districts within destinations that have traditionally accom-
modated commercial activities.

Sustainable tourism has been promoted as a way of moderating the disadvantages
of tourism, at the same time as make best use of the benefits in a way that is suitable for
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the greatest number of people (http://www.karl.aegee.org/oem /articles/oe8/t-
freedo.htm). Tourism equinox encourages the development of cultural and rural tourism
to sustain local cultures, traditional lifestyles and industries, it seeks to utilize resources
and the environment in a sustainable way, and it aims to generate the local economy by
providing opportunities for employment and economic development. Also it demands
an awareness of the needs of local people, respect and appreciation for culture and the
environment and achieves a balance between development and conservation.

One of the best examples of tourism equinox for worldwide is Yamaguchi, located
on the periphery of Honshu, the main island of Japan. After the rural areas of
Yamaguchi lost 32% of its population, the local people of this destination understand
that tourism equinox can be used to bring together a range of activities, products and
experiences to useful economic advantage. The Yamaguchi tourism policy aims to sat-
isty both residents in rural areas, as well as visitors from urban areas (Murayama
&Parker, 2012).

According to Hermann Hinterstoisser, Head of the Nature Protection Department,
Salzburgerl and the great variety of beautiful landscapes in Austria offers many different
aspects of multifunctionality. The protection and sustainable development of landscapes
has to be a joint task for spatial planning, agriculture, forestry, nature conservation and
tourism as a whole in order to maintain the diversity of the landscapes. Local commu-
nities need to control andself-regulate their tourist industries, and tourism offers the
best options in terms of environmental protection and long-term, sustainable economic
growth in these communities (Wearing, Wearinge>McDonald, 2012). It is expected that
domestic and foreign visitors will in the future prefer greener, more serene, and more
natural destinations where they can easily find the values stated in the basic principles
of sustainable tourism, where they feel healthy, relaxed and securewith tourism equinox.
On the other hand, the growth of rural tourism have to be totally diverging with that
of seaside tourism development that, without control could create huge holiday resorts
and artificial villages with no identity. Many coastal regions in Portugal, Italy, Greece
and particularly in Spain, have suffered this problem, and coast line has been completely
destroyed by blocks of apartments and huge hotels, without green or natural areas
(Randelli,Romei, TortoraeTinacci, 2012). For a tourist destination the promotion and
the image are fundamental and must be carefully constructed in order to get benefits.
Tourism is a form of conspicuous consumption and tourists exhibit their identity and
social standing by the destination they choose to visit and the image it presents. The
social and economic impact of tourism, and consequently its effect on culture, is enor-
mous in areas of mass tourism (http://www.karl.aegee.org/ oem/articles/oe8/t-

freedo.htm/).

For that reason, tourism equinox try to solve this problem by advocating that the
image presented should meet the needs of the local community and express their cul-
tural heritage.

In Mallorca however, in the tourism sector the damage is caused by sheer numbers
and by the fact that tourists are notoriously unconscious of their environmental behav-
ior when away from home. Tourism is a consumer industry and it is difficult to impose
better environmental standards on a transient population. For a long time Mallorcans
have bemoaned the degenerative impact tourism has had on society, language and en-
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vironment but have been happy to accept the considerable economic benefits. Many
commentators advocate an expansion of “new tourists at the expense of old mass
tourists” through a policy of diversification. Highly laudable providing total income
from tourism remains constant or rises (Buswell, 2011). The objective is not denying
tourists’ access to the beaches and enjoy sun and party, but it should be controlled. The
quality of the product has to be improved, because more and more tourists are becom-
ing demanding and look for quality and for new experiences, new activities, new ways
of enjoying their holidays (Segui, 1995).

Quality tourism is a form of soft tourism. The term soft tourism represents envi-
ronmental and social compatibility as its priorities. In terms of environmental protec-
tion this means the creation of a balance between tourism and natural structures and
resources, in other words tourism equinox. Consequently soft tourism is only practi-
cable with a limited number of visitors. The most important measures to ensure a bal-
ance between tourism and environment could be a strict regulation of the flow of
visitors, a proper signposting of hiking trails and cycle paths, the integration of the na-
tive population and an increased offer of guided tours. Soft tourism, agro-tourism and
rural tourism arepossible solutions for sustainable form of quality tourism
(Kilige»Aydogan, 2015), and also for tourism equinox at the destinations.

TOURISM DETOX

We have previously analyzed the issue of tourism paradox that was mainly about
the negative progress of the tourism industry. The aforementioned tourism paradox af-
fects the tourism destinations, where relations of tourism industry have dominated roles
over its unplanned and uncontrolled economic and social structure with unbalanced
funds. In tourism urbanization, cities or urban areas are commoditized for the con-
sumers of the tourism industry; and tourists go to tourism cities to consume not only
the facilities of the city but also to consume the whole city (Kaya, 2014).

The concept of distortion through tourism followed by spoilage of tourism could
be better observed in touristic resorts such as Kusadasi, Alanya and Fethiye in Turkey.
It is clearly noticed that the nature, environment, social structure in the province and
dominant cultural elements are speedily decreased. Consequently, some destinations
that have become favorite resorts with their unique touristic attractions have lost their
characteristics, some of them have become extinct and most of them have lost the iden-
tity.

The people involved in tourism in these regions where the economy of the society
is based on tourism, were in search for more tourists in order to satisfy their economic
profit in a very addictive manner like drug addicts.

Is antisepsis possible? Dialectics are the reality: the treatment is within the disease!
Just as in the case of drug addiction, it is possible to be cured from the addiction.
Tourism paradox is toxidation of destinations with the negative effects of the tourism
industry. The period of tourism paradox can be seen as an opportunity to protect the
natural and cultural resources of the destination which is called tourism detox. Detox
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is a radical decision and it is not an easy process. Tourism detox is not the same as detox
tourism, digital detox or unplugging from technology during holidays. Tourism detox
is a treatment that is intended to remove harmful elements of tourism development from
the destination. Therefore, spatial reorganization and urban regeneration play a crucial
role for the marketing of destinations and this transformation action affects all infra-
structure facilities, restorations of old buildings, reorganization of historical zones, and
revitalizing the architectural style of the destinations. However, the implications and
tourism interventions will be different from one destination to another in order to reflect
local context and identity such as architecture style, cultural heritage and local lifestyle
(Kaya, 2014). Similarly, it is also possible for the regions with tourism paradox to dis-
engage from this paradox, yet it is not quite easy as it is expected. Tourism destinations
can be disengaged from this paradox to reach to the natural, historical, economic and
ancient social positions through consistency in the society and with the help of scientific
methods.

Mallorca Island in Spain is maybe the first resort that experienced the tourism par-
adox. They destroyed the natural environment as well as traditional architecture for the
sake of tourism development. However to disengage from tourism paradox they tear
down the huge hotels and reconstructed them with respect to nature on the island.
Naturally the bed capacity in Mallorca declined. With the growth of the natural envi-
ronment tourism income on the island has increased. This shows that tourism income
has a tendency to increase, ifthe quality of the natural environment is improved. Tourism
detox requires decreasing the demand of the number of beds in order to increase the in-
come per bed and to disengage the region from dominant tourism activities.

CONCLUSION

Sustainable tourism should help define cultures, not reinvent them. Tourism fre-
quently means the occupation of free space, the destruction of natural eco-systems, and
the reestablishment of everyday life at the chosen destination. This activity is connected
with the damage to the environment and to the local population. Many of the problems
associated with tourism development arise from the fact that tourism providers are not
sensitive to tourism equinox, local pressures and needs. To be successful, sustainable
tourism has to rely on the localpopulation and on its participation in development of
tourism activity (Lopeze»Palomino,2003).

Tourism itself is not an environmentally and socially —negative activity that should
be avoided. The tourism industry is worth developing and investing in and brings about
negative impacts which sometimes outweigh its associated positive economic impacts
if you do not care for tourism equinox. But the remarks about the negative impacts of
tourism are intended to demonstrate and explain the tourism paradox.A sustainable
tourism with tourism equinox is the only type of tourism that can offer an authentic
countryside lifestyle area, where it is possible to relax and enjoy nature and countryside
atmosphere, like in Tuscany, Provence and Wachau, without compromising the other
local specialization, first of all agriculture. Tourism equinox should be substantiated
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through policy and legislation and should be primary objective in all decisions regard-
ing tourism. This covers a multitude of areas of study and implementation ranging from,
but not limited to, environmental, social, economic and urban development and de-
sign.

« In the first place, the best way to start to reconstruction of tourism is to prepare a
participative Tourism Development Plan.

« Tourism legislations should be —directive rather than —compulsory.

« Common sense should prevail over policy, lessons learned from mistakes of other
destinations should direct destination development.

« Most importantly tourism should not be conceptualized as a finite stream of rev-
enue where profit maximization is the logical course of action, but as a renewable
resource that requires care and attention in its utilization.

« Based on an understanding that is distinct from mass tourism, a new tourism des-
tination where the cultural and historical heritage is utilized needs to be created
through investment, promotion and marketing that is focused on sustainability.

« Activities necessary for strategic planning should be carried out, and the cooper-
ation of public and private sectors should be ensured after determining the appli-
cability of tourism equinox approach.

« Rural tourism must be promoted as a key driver of rural tourism development,
and funds must be devoted to supporting the development of rural lodging
establishments.

« The awareness of locals and visitors should be raised in order to prevent damage
to the historical and cultural environment.

« Local population should be encouraged to participate in the new tourism strategy.
« The carrying capacity of the region should be determined under sustainable prin-
ciples.

« Local authorities should be informed very clearly that it is not possible to achieve
sustainable tourism development without respecting natural environment.

« Local governments, non-governmental organizations, universities and profes-
sional organizations should cooperate against adverse environmental effects caused
by tourism.

« The success of this tourism approach depends on effective destination manage-
ment and marketing involving the principles of tourism.

Holiday is no longer a luxury but has become a way of life. The freedom to travel is

regarded as an unquestionable right nowadays. According to the theory discussed
in this paper, the impact of tourism can be tragic for some tourist areas and even if more
and more sustainable policies are being implemented, only the future will show if the
damage caused by tourism can be erased by a new sustainable tourism
(Lopeze~Palomino, 2003) or with the help of tourism detox.

It is very hard to tear down the huge buildings like big hotels. The stakeholders of
the tourism industry can be convinced by giving tax deductions and explaining the long
term benefits of tourism detox. When succeeded, there will be a more balanced and
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controlled tourism development which is in harmony with natural and social environ-
ment. The best thing to do is to achieve tourism equinox, then we don’t have to worry
about tourism detox.
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ABSTRACT

When looking at the increase of tourism in a destination, it can be said that tourism
is a valuable part of the economy. The proposal offered by today’s competitive paradigm:
that higher the number of tourists visiting a city, the higher the income, sounds good
at first. The increased number of tourist arrivals gives the appearance of increasing de-
sirability of the city. Parallel with the increased tourism activities, new buildings, new
lifestyles, foreign capital and new socio-economic relationships appear rapidly and re-
place the traditional ones. However, there will be a huge amount of social, cultural, eco-
nomic and environmental problems faced by the local people as well as the tourists the
city. Tourism paradox is the name given to the phenomenon where tourism industry
destroys natural and cultural environment in a destination that is necessary for tourism
activities. On the other hand the balance, which does not change and disturbs the social
and economic relations at the destination is called “tourism equinox”. Therefore, spatial
reorganization and urban regeneration play a crucial role for the marketing of cities
and this transformation action affects all infrastructure facilities, restorations of old
buildings, reorganization of historical zones, and revitalizing the architectural style of
the cities. New projects and approaches to solve the problems caused by the growth of
urban populations and to establish healthy sustainable tourism destinations are becom-
ing more important than ever. Tourism detox is a treatment that is intended to remove
harmful substances from these destinations. This paper investigates the influence of
tourism paradox and tourism equinox on urban environments in relation to tourism
activities and the protection of natural and cultural resources with the help of tourism
detox. It primarily relies on qualitative research to understand the main futures of
tourism paradox, equinox and detox taking the physical and environmental aspects of
urban environments into consideration. As research methodology a literature review
and the sources of secondary data were used.

KEY WORDS: Tourism paradox, tourism equinox, tourism detox, urban environ-
ments, sustainability
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Kentsel Cevre Ac¢isindan
Turizm Paradoksu, Turizm Ekinoksu ve
Turizm Detoksunun Onemi

OZET

Bir destinasyonda turizmin artisina bakildiginda, turizmin ekonominin degerli bir
parcast oldugu séylenebilir. Glintimiiziin rekabetci paradigmasinin sundugu 6neri “Bir
sehri ziyaret eden turist sayist ne kadar ytiksekse, gelir de o kadar yiiksektir” seklinde
ilk bagsta kulaga hos gelmektedir. Artan turist sayisi, sehrin ¢ekiciliginin arttig1 gori-
nimii vermektedir. Artan turizm faaliyetlerine paralel olarak yeni yapilar, yeni yasam
bicimleri, yabanci sermaye ve yeni sosyo-ekonomik iliskiler hizla ortaya ¢ikmakta ve
geleneksel olanlarin yerini almaktadir. Ancak, hem yerel halkin hem de sehrin turist-
lerinin kars: karsiya kaldig1 ok sayida sosyal, kiiltiirel, ekonomik ve ¢evresel sorun ola-
caktir. Turizm paradoksu, turizm endiistrisinin turizm faaliyetleri i¢in gerekli olan bir
destinasyondaki dogal ve kiiltiirel ¢evreyi tahrip etmesi olgusuna verilen isimdir.
Destinasyondaki sosyal ve ekonomik iliskileri bozmayan ve degistirmeyen denge ise
“turizm ekinoksu” olarak adlandirilmaktadir. Dolayisiyla mekansal yeniden yapilanma
ve kentsel dontisiim, sehirlerin pazarlanmasinda ¢ok 6nemli bir rol oynamakta olup bu
dontistim eylemi, tiim altyap tesislerini, eski yapilarin restorasyonlarini, tarihi bolge-
lerin yeniden diizenlenmesini ve sehirlerin mimari éislubunun yeniden canlandirilma-
sint etkilemektedir. Kentsel niifusun artmasinin neden oldugu sorunlari ¢6zmek ve
saglikli siirdiiriilebilir turizm destinasyonlar1 olusturmak igin yeni proje ve yaklagimlar
her zamankinden daha 6nemli hale gelmektedir. Turizm detoksu, bu destinasyonlardan
zararli maddeleri uzaklastirmay: amagclayan bir tedavidir. Bu makale turizm paradoksu
ve turizm ekinoksunun kentsel ¢evreler tizerindeki etkisini turizm faaliyetleri ve turizm
detoksu yardimiyla dogal ve kiiltiirel kaynaklarin korunmasi ile ilgili olarak incelemek-
tedir. Turizm paradoksu, ekinoksu ve detoksunun kentsel ¢evrenin fiziksel ve ¢evresel
yonlerini dikkate alarak ana gelecegini anlamak icin oncelikle nitel arastirma gerekir.
Aragtirma metodolojisi olarak literatiir taramasi ve ikincil veri kaynaklar1 kullanilmas-
tir.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Turizm Detoksu,
Kentsel Cevre, Siirdiiriilebilirlik

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR




IMPORTANCE OF TOURISM PARADOX, TOURISM EQUINOX AND TOURISM DETOX FOR URBAN ENVIRONMENTS

TOURISM PARADOX

Having the tourism industry as the only development model for a destination with
its natural and cultural resources could not only destroy the environment and social
life but also the tourism industry itself. Although the equation “more tourists = more
tourism income” is so simple, it is not a sustainable approach for the development plans
of the destinations. It is obvious that tourism generates beneficial outcomes as much as
it produces negative impacts in the conservation of traditional settlements and historical
cities with their natural and cultural resources. Therefore, the relationship between cul-
ture and tourism has been defined with terms such as: “paradox, contradiction and con-
flict, dynamic and complex” (Kilic and Aydogan, 2015). The growth of tourism cannot
always be considered as having a positive impact for the cities. Because of the increase
of the tourism industry, many historic cities started to lose their historical identity and
suffer from overcrowding (Diekmann and Gillot, 2010).

When looking at the increase of tourism in a destination, it can be said that tourism
is a valuable part of the economy. The proposal offered by today’s competitive paradigm
that higher the number of tourists visiting a city, the higher will the income be for the
destination sounds good at first. The increased number of tourist arrivals gives the ap-
pearance of increasing desirability of the city. Parallel with the increased tourism ac-
tivities, new buildings, new lifestyles, foreign capital and new socio-economic
relationships appear rapidly and replace the traditional ones. However, there will be a
huge amount of social, cultural, economic and environmental problems faced by the
local people as well as tourists at the city (www.exofoundation.org/the-paradox-of-
tourism).

“The tourism paradox” begins to appear at this stage since the natural and cultural
resources that are worth seeing are consumed by the travelers. Tourism paradox is the
name given to this phenomenon where tourism industry destroys natural and cultural
environment that is necessary for tourism activities. Tourism paradox is also the name
of unsustainable tourism. Projects that focus on and emphasize the economic and social
benefits should be undertaken in order to protect these values in the end. Besides the
economic aspect of conserving cultural and natural heritage it is also very important
to protect the destination from the negative effects of tourism. Heritage is not only
something that people wish to pass on generation by generation, it is also something
that has become increasingly scientific, so that preservation and survival is something
that is created through a number of principles, processes and practices (Timothy and
Boyd, 2003). This is why the shaping of cities today is important to tourists, especially
the tourists of tomorrow.

Tourism is like a fire, it can cook the meal or, burn the house. This famous Asian
saying underlines the fact tourism is indeed a double-edged sword, and that tourism
impacts highly depending on how it is being developed, managed and consumed.
Increased construction of tourism and recreational facilities has increased the pressure
on natural resources and on scenic landscapes. Direct impact on natural resources, both
renewable and nonrenewable, in the provision of tourist facilities can be caused by the
use of land for accommodation and other infrastructure provision, and the use of build-
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ing materials. Tourism often fails to integrate its structures with the natural features
and indigenous architecture of the destination. (http://www.gdrc.org/uem/eco-
tour/envi/one.html).

TOURISM EQUINOX

Destinations have suffered from uncontrolled tourist development and tourism par-
adox during the last decades, having as a consequence the destruction of natural eco-
systems, air and water pollution, the shortage of water, problems of waste disposal, or
the transformation of small villages into centers of urbanization. Fortunately, tourists’
mentalities are changing and the slogan of “non-destructive or sustainable tourism” is
becoming important for travelers and for authorities. New positive kinds of holidays
are being developed; they deal with the problems of mass tourism, caring for cultural,
social, and natural features of the destination. (http://www. karl.aegee.org/oem/arti-
cles/0e8/t-freedo.htm).

Presenting a balance between the sustainability of cultural and natural heritage and
marketing for tourism purposes forms an important aspect of planning and managing
cultural and natural heritage sites (Teo and Huang, 1995). Can we protect the destina-
tions from tourism paradox? New projects and approaches to solve this problem and
to establish healthy sustainable tourism destinations are becoming more important than
ever. The balance, which does not change and disturbs the social and economic relations
at the destination is called “tourism equinox”. The name “equinox” is derived from the
Latin aequus (equal) and nox (night), because around the equinox, night and day is
about equal length.

Tourism has become a significant future of the economy and structure of the des-
tinations around the world and also has played a major role in the transformation and
re-development of industrial districts within destinations that have traditionally ac-
commodated commercial activities. Sustainable tourism has been promoted as a way
of moderating the disadvantages of tourism, at the same time making the best use of
the benefits in a way that is suitable for the greatest number of people
(http://www.karl.aegee.org/oem/ articles/oe8/t-freedo.htm).

The standardization, globalization, destruction or prettification can be very difficult
to reverse. Once high buildings or open spaces have been created, it proves very hard
to revert to what was there before. To be healthy, a town must be welcoming for tourists
but also for its inhabitants. If heritage is advertised and emphasized, one needs to be
aware that it is the contents that animate it. It is urban life taken as a whole with its com-
plexity, which makes the container live and evolve. Without this, heritage loses its mean-
ings, residents leave, towns start losing their specific “feel” and tourists leave as well.
On the other hand, when successful, there will be a more balanced and controlled
tourism development that is in harmony with natural and social environment. Tourism
equinox encourages the development of cultural and rural tourism to sustain local cul-
tures, traditional lifestyles and industries, it seeks to utilize resources and the environ-
ment in a sustainable way, and it aims to generate the local economy by providing
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opportunities for employment and economic development. Also, it demands an aware-
ness of the needs of local people, respect and appreciation for culture and the environ-
ment and achieves a balance between development and conservation.

One of the best examples of tourism equinox worldwide is Yamaguchi, located on
the periphery of Honshu, the main island of Japan. After the rural areas of Yamaguchi
lost 32% of its population, the local people of this destination understood that tourism
equinox can be used to bring together a range of activities, products and experiences
to useful economic advantage. The Yamaguchi tourism policy aims to satisfy both res-
idents in rural areas, as well as visitors from urban areas (Murayama and Parker, 2012).
Local communities need to control and self-regulate their tourist industries, and
tourism offers the best options in terms of environmental protection and long-term,
sustainable economic growth in these communities (Wearing, Wearing and McDonald,
2012). It is expected that domestic and foreign visitors will in the future prefer greener,
more serene, and more natural destinations where they can easily find the values stated
in the basic principles of sustainable tourism, where they feel healthy, relaxed and se-
cure with tourism equinox.

For a tourist destination, the promotion and the image are fundamental and must
be carefully constructed in order to get benefits. Tourism is a form of conspicuous con-
sumption and tourists exhibit their identity and social standing by the destination they
choose to visit and the image it presents. The social and economic impact of tourism,
and consequently its effect on culture, is enormous in areas of mass tourism
(http://www. karl.aegee.org/oem/articles/oe8/t-freedo.htm/). For that reason, tourism
equinox tries to solve this problem by advocating that the image presented should meet
the needs of the local community and express their cultural heritage. The quality of the
destination has to be improved, because more and more tourists are becoming de-
manding and look for quality and for new experiences, new activities, new ways of en-
joying their holidays (Segui, 1995).

In terms of environmental protection this means the creation of a balance between
tourism and natural structures and resources, in other words tourism equinox.
Consequently, this is only practicable with a limited number of visitors. The most im-
portant measure to ensure a balance between tourism and environment could be a
strict regulation of the flow of visitors at the destinations.

TOURISM DETOX

Tourism is dynamic, but if it is developed too quickly, it can be destructive to the
host community. If over-developed it destroys the resources and values that attract the
visitors to the destination (ICOMOS, 1999). In tourism urbanization, cities or urban
areas are commoditized for the consumers of the tourism industry; and tourists go to
tourism cities to consume not only the facilities of the city but also to consume the
whole city (Kaya, 2014). The tourism paradox affects the tourism destinations, where
relations of tourism industry have dominant roles over its unplanned and uncontrolled
economic and social structure with unbalanced funds. Consequently, some destina-
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tions that have become favorite resorts with their unique tourist attractions have lost
their characteristics, some of them have become extinct and most of them have lost the
identity. The people involved in tourism in these regions where the economy of the so-
ciety is based on tourism, were in search for “more tourists” in order to satisfy their
economic profit in a very addictive manner like drug addicts.

Tourism paradox is the intoxication of destinations with the negative effects of the
tourism industry. The period of tourism paradox can be seen as an opportunity to pro-
tect the natural and cultural resources of the destination which is called tourism detox.
Detox is a radical decision and it is not an easy process. Tourism detox is not the same
as detox tourism, digital detox or unplugging from technology during holidays.
Tourism detox is a treatment that is intended to remove harmful elements of tourism
development from the destination. Therefore, spatial reorganization and urban regen-
eration play a crucial role for the marketing of the cities and this transformation action
affects all infrastructure facilities, restorations of old buildings, reorganization of his-
torical zones, and revitalizing the architectural style of the cities. However, the impli-
cations and tourism interventions will be different from one city to another in order to
reflect local context and identity such as architecture style, cultural heritage and local
lifestyle (Kaya,2014).

Similarly, it is also possible for the regions with tourism paradox to disengage from
this paradox, yet it is not quite easy as it is expected. Tourism destinations can be dis-
engaged from this paradox to reach to the natural, historical, economic and ancient so-
cial positions through consistency in the society and with the help of scientific methods.

URBAN ENVIRONMENTS

The Impacts of the tourism sector on the urban environment.

The tourism sector is a major contributor to the economic growth worldwide, how-
ever tourism development causes several adverse impacts on the urban environments.
The intensity of these effects depends on the extent of tourist activities. Above all, the
majority of tourism activities can lead to changes in the urban environment (Popescu,
2016). These impacts can be grouped into four classes of effects: economic, physical en-
vironmental, socio-cultural and political (Dumitru et al., 2012).

This section describes some of the most important negative impacts caused by the
tourism sector according to the four groups of the urban environment. Tourism sector
plays an important role for the economic development of the destination; it generates
foreign currency, creates job, increases investment in addition to the effects of the in-
dustry on the balance of payments, and the multiplier effect, which lead to an important
economic growth. Nevertheless, the increasing number of tourists will compete with
households on consuming local goods (foods, transport, clothing, land use etc.), which
will raise the cost of living. Therefore, local population is likely to be negatively affected
by the prices (Ardahaey, 2011). Furthermore, the negative economic impacts of the
tourism sector include the costs of tourism infrastructure and other direct and indirect
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costs spent by the government and private investors to serve the tourists. Sometimes
the costs of tourism investments can outweigh the profit from the tourism activities.
Moreover, the resources invested in the tourism sector can be invested in industries,
and be more beneficial than the tourism sector (Mathieson, 1982; Ardahaey, 2011).
Besides, tourism is an extremely sensitive activity; it can be affected by any external
and/or internal factors (political instability, financial crises, social problems, etc.).
Subsequently, the over dependency of the tourism industry potentially causes economic
problems. Last but not least, it is commonly recognized that the tourism industry is a
highly seasonal activity, which has negative repercussions not only on the income gen-
erated from the industry but also on the tourism employment.

The hospitality industry has serious repercussions on the physical environment.
Among the most challenging environmental issues related to the development of
tourism activities is the overexploitation of natural resources, mainly water resources.
Thus, the majority of tourist activities require a high level of water consumption (swim-
ming pool, golf courses, etc.). In addition, pollution is a main problem related to the in-
dustry (soil pollution, visual pollution, noise pollution, water pollution, etc.). This is in
addition to land and coastal erosion, changes in flora and fauna, and land exploitation
for constructing tourist infrastructure.

Unlike the environmental impacts, the socio- cultural impacts of the tourism indus-
try are not sufficiently investigated in the literature. Tourism has both positive and neg-
ative socio- cultural impacts on tourists as well as households. Among the most
important positive impacts of the tourism industry is the enhancement of education
and the intercultural exchange (music, handicrafts, foods, habits, etc.). This research
sets the focus on the most dominant negative socio-cultural impacts of the industry.
The United Nations Environmental Program (UNEP) discusses the most significant
socio-cultural impacts related to this industry. The main impact related to the sector is
standardization; tourist destinations tend to standardize accommodation, drinks, and
food; in order to satisfy certain tourists, which will lead to the loss of authenticity.
Another important issue discussed by the UNEP is the “irritation due to tourist behav-
ior”; hence, sometimes tourists behave or appear in a way that irritates local people (for
instance; wearing skirts or bikinis in some strictly Muslim countries, where Muslim
women should be entirely covered).

Like other industries, tourism has both positive and negative impacts on the urban
environment. Being aware of the adverse impacts of this economic activity makes plan-
ning for a sustainable tourism with an emphasis on spatial reorganization and urban
regeneration an obligation.

The following paragraph discusses tourism planning process that helps achieve the
tourism equinox.

Planning for sustainable tourism: preserving the urban environment
Fulfilling the tourism equinox concept requires planning for sustainable tourism at
an early stage. Tourism policy makers should plan for tourism growth according to the

sustainability of the industry with respect to the carrying capacity of the area.
The impacts of tourism on urban environment must be assessed at an early stage
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through a planning process based on environmental impacts assessment. Analyzing the
situation of the tourist destination through investigation of the resources available for
the area, the number of tourists and other economic indicators related to the tourism
industry are necessary for an efficient planning process (Angelevska-Najdeska and
Rakicevik, 2012). It is important to notice that successful tourism plans, programs and
projects require the involvement of host communities while being developed (Brunt
and Courtney, 1999).

The tourism strategy should be focused on the environmental issues; indeed, the
mismanagement of the environmental resources can lead to the degradation of the
urban environment; which will not only affect the local population, but will decrease
the number of visitors. Furthermore, empowering the poor segment of the society
through creating employment (reducing poverty) and/or involving the decision-making
process through organizing workshops is highly recommended, in order to reduce so-
cial issues, and increase their wellbeing. In the same context, Magas (2003) added that
balancing between the economic development and the sustainability of the tourism in-
dustry, can be discussed from two different aspects. “In terms of local community”;
local community should be involved while planning for the tourism industry especially
for the activities related to the social development that represents one of the urban en-
vironment pillars. The second aspect is “the concept of the quality of tourism”, which
is related to the marketing aspect of the destination, in a way that prioritizes the envi-
ronmental sustainability and local population wellbeing.

Figure 1 represents the planning process steps that guaranties the tourism equinox,
the suggested process is adapted from the Angelevska-Najdeska and Rakicevik (2012).

CONCLUSION

Sustainable tourism should help define cultures, not reinvent them. Tourism fre-
quently means the occupation of free space, the destruction of natural eco-systems, and
the re-establishment of everyday life at the chosen destination. This activity is connected
with the damage to the environment and to the local population. Many of the problems
associated with tourism development arise from the fact that tourism providers are not
sensitive to tourism equinox, local pressures and needs. To be successful, sustainable
tourism has to rely on the local population and on its participation in development of
tourism activity (Lopez and Palomino, 2003).

Tourism itself is not an environmentally and socially “negative” activity that should
be avoided. The tourism industry is worth developing and investing in and brings about
negative impacts which sometimes outweigh its associated positive economic impacts
if you do not care for tourism equinox. But the remarks about the negative impacts of
tourism are intended to demonstrate and explain the tourism paradox. Tourism equi-
nox should be substantiated through policy and legislation and should be the primary
objective in all decisions regarding tourism. This covers a multitude of areas of study
and implementation ranging from, but not limited to, environmental, social, economic
and urban development and design.
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o In the first place, the best way to start to reconstruction of tourism for urban en-
vironments is to prepare a participative Tourism Development Plan.
o Tourism legislations should be “directive” rather than “compulsory”.

Figure 1.
TOURISM PLANNING PROCESS FOR A SOUND URBAN ENVIRONMENT

Step1:  Preparing the guidelines for the whole planning process

Step 2: Selecting the research group, and the controlling committee

Step 3: Setting goals according to each specific area

Step 4: Categorizing tourist activities and attractions according to their type

Step 5: Rating activities depending on their potential to attract tourists

Step 6: Qualitative and quantitative analyses that integrate various sustainability aspects
for efficient choices that enhance sustainability and lead to the tourism equinox

Step 7: Developing policies and plans using scenario analyses

Step 8: Monitoring, conclusion and recommendations

» Common sense should prevail over policy; lessons learned from mistakes of other
destinations should direct destination development in the urban areas.

» Most importantly, tourism should not be conceptualized as a finite stream of revenue
where profit maximization is the logical course of action, but as a renewable resource
that requires care and attention in its utilization.

o The design of new buildings, sites and transport systems should minimize the poten-
tial harmful visual effects of tourism. Pollution controls should be built into all forms
of infrastructure (ICOMOS, 1999). Based on an understanding that is distinct from
mass tourism, a new tourism destination, where the cultural and historical heritage is
utilized, needs to be created through investment, promotion and marketing that is fo-
cused on sustainability of the urban environment.

o Activities necessary for strategic planning should be carried out, and the cooperation
of public and private sectors should be ensured after determining the applicability of
tourism equinox approach.

o The awareness of locals and visitors should be raised in order to prevent damage to
the historical and cultural urban environment.

o Local population should be encouraged to participate in the new tourism strategy.

o The carrying capacity of the region should be determined under sustainable princi-
ples.

o Local authorities should be informed very clearly that it is not possible to achieve sus-
tainable tourism development without respecting natural urban environment.
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o Local governments, non-governmental organizations, universities and professional
organizations should cooperate against adverse environmental effects caused by the
tourism industry.

o The success of this tourism approach for urban environments depends on effective
destination management and marketing involving the principles of tourism.

Holiday is no longer a luxury but has become a way of life. The freedom to travel
is regarded as an unquestionable right nowadays. According to the approaches dis-
cussed in this paper, the impact of tourism can be tragic for some tourist areas and even
if more and more sustainable policies are being implemented, only the future will show
if the damage caused by tourism can be erased by a new sustainable tourism (Lopez
and Palomino,2003) or with the help of tourism detox. The best thing to do is to achieve
“tourism equinox”; then we don’t have to worry about “tourism detox”. When suc-
ceeded, there will be a more balanced and controlled tourism development which is in
harmony with natural and social environment in urban areas.
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OZET

Turizm, bir endiistri faaliyeti halini alinca “romantik” anlaminin korundugu turizm
tiirleri ortaya ¢ikmis ve bu tiirler Alternatif Turizm, Agro Turizm, Doga Turizmi, Yavas
Turizm gibi... farkli adlar alarak kendilerini endiistriyel turizmden ayirmustir. Bu tu-
rizm tiirleri/hareketleri, yeni turizm kavramlari olarak akademik hayatin da i¢inde sik¢a
yer almaya baglamistir. Turizm faaliyetinin temasina gore tanimlanan bu kavramlarin
bazilar1 mikro 6lgekli bir alani, bazilart modasi gegince unutulacak bir turizm temasini
ifade etmekte, bazilar1 ise tanimlanan tiiriin yapisi geregi turizm terminolojisindeki ye-
rinin Gastro Turizm/Gastronomi Turizmi ya da Spor Turizmi gibi kalic1 olmasini sag-
lamaktadir. Tanimlamak, anlamanin 6nkosuludur. Turizm sézctgi ile ifade edilen
alanda koordinat belirlemeden bir degerlendirme yapmak miimkiin degildir. Bunun
i¢in yapilmasi gereken ilk sey analiz ve analiz sonucuna gére tanimlamak olacaktir.
Turizm sektériiniin kendi pratiginde olusan tanimlar bilimsel bir anlam ifade etme-
mekte, bu nedenle her giin yeni turizm tiirleri veya tanimlar: ortaya ¢tkmaktadir. Ancak
turizm endiistrisinin icat ettigi ve edecegi her farkl tura ya da modele bir tanim ekle-
mekle bilimsel anlamda bir yere varilamayacag1 asikardir. Turizmin yeni kavramlarin
ararken tiirlerinin disinda bir dayanak bulmak ve bu tiirleri barindirdig: niteliklere gore
ayirmak gerekmektedir. Tipk: tarimda: meyve tarimi, sebze tarimi ve bakliyat tarimi
yerine organik tarim ve iyi tarim kavramlarinin 6nce bilimsel sonra hukuki olarak olus-
tugu gibi turizm de kendi kavramlarini olusturmalidir. Turizm, stirdiiriilebilirlik nite-
ligiyle yeni kavramlara ihtiya¢ duymaktadir. “Hangi turizm?” ya da “Nasil turizm?”
sorularina verilecek cevaplar bizi yeni turizm kavramlarima gétiirecektir. Bu bildiride
“iyi turizm’, “dogru turizm” ve “organik turizm” adlandirmalarinin dayanaklari, gerge-
velerinin belirlenmesi ve ilkelerinin ortaya konulmasi agisindan konu ele alinmaya ¢a-
Lisilmstur.

ANAHTAR KELIMELER: Iyi Turizm, Dogru Turizm, Organik Turizm, Turizm
Paradoksu, Turizm Ekinoksu.
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New Concepts in Tourism:
Good Tourism / Fair Tourism
Organic Tourism

ABSTRACT

Tourism has emerged as a type of industry where the “romantic” sense of tourism
has been preserved. These types have distinguished themselves from industrial tourism
by taking different names such as Alternative Tourism, Agro Tourism, Nature Tourism
or Slow Tourism. These tourism types have started to take place frequently in the aca-
demic life as new tourism concepts. Some of these concepts, defined according to the
theme of tourism activity, are part of a micro-scale area, and some of them are perma-
nent in the tourism terminology due to the defined structures such as Gastro Tourism
/ Gastronomy Tourism or Sports Tourism. It is not possible to make an assessment with-
out specifying the area coordinates expressed by the tourism industry. Definitions made
in the tourism industry's own practice do not make a scientific sense, and new tourism
types or definitions are emerging everyday. However, it is obvious that these definitions
invented by the tourism industry could not be reached in scientific terms by adding a
different concept of each tour or a model. When searching for new concepts of tourism,
it is necessary to find a basis other than types and to distinguish them according to the
qualities they possess. Just as in agriculture: instead of fruit agriculture, vegetable agri-
culture and leguminous agriculture, organic agriculture and good agriculture concepts
are formed first as scientific and then legal. Tourism needs new concepts in terms of
sustainability. The answers to “Which tourism?”or “What a tourism?” will lead us to
new tourism concepts. In this paper, it has been tried to discuss the basis of the desig-
nation of the principles of “good tourism”, “fair tourism ” and “organic tourism” with
their framing and principles.

KEYWORDS: Good Tourism, Fair Tourism, Organic Tourism, Tourism Paradox,
Tourism Equinox.
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GIRIS

Turizm, bir endiistri faaliyeti halini alinca “romantik” anlaminin korundugu turizm
tirleri ortaya ¢ikti ya da bu tiirler kendilerine farkli adlar bularak kendilerini endistriyel
turizmden ayird: Alternatif Turizm, Agro Turizm, Doga Turizmi, Yavas Turizm gibi...
Bu gittik¢e cogalan turizm tiirleri/hareketleri, yeni turizm kavramlari olarak akademik
hayatin da i¢inde sik¢a yer almaya basladu.

Turizm faaliyetinin temasina goére adlanan, tanimlanan bu kavramlarin bazilar
mikro 6lgekli bir alani, bazilar1 modast gegince unutulacak bir turizm temasini/rota-
sini/modelini ifade etmekte, bazilar1 ise tanimlanan tiiriin yapisi geregi turizm termi-
nolojisinde yerini kalic1 olarak almaktadir: Gastro Turizm/Gastronomi Turizmi, Spor
Turizmi gibi...

Yukarida sayilan turizm tiirlerine iligkin tanimlarin ortak 6zelligi, destinasyonlarin
ozellikleri ya da orada incelenecek/goriilecek unsurlarin tanimi da olusturmasidir.
Katilimcilarina tarimsal faaliyetlerin iginde yer alma vaadi sunan turlar: Agro Turizm,
yeni tadlar, yeme-igme kiiltiirii odakli diizenlenen turlar: Gastro Turizm olarak aniliyor.
Bu anlayisla yaklagildiginda i¢inde 6zgiinliik bulunduran hemen hemen her turu yeni
bir turizm modeli olarak tanimlayabiliriz.

Turizm, her giin yenilenen dinamik yapisiyla mevcut kavramlarla anlatilabilen, kav-
ranabilen bir alan degildir. Turizm s6zctigii ile ifade edilen tiim hareketler elbette birgok
farkli tanimla ifade edilmelidir. Herseyden 6nce turizm kitle turizmi ve diger turizm
tiirleri olarak temel bir ayrima sahiptir. Kitle turizmi ve diger turizm tiirleri de zaman
zaman i¢ ice gegebilir; Tiirkiyede gerceklesen Anadolu Turlar: kimilerince 6zel, kimi-
lerince kitle turizmi kapsaminda ele alinmaktadir.

TANIMIN GEREKLILIGI

Tanimlamak, anlamanin énkosuludur. Turizm sozctigi ile ifade edilen alanda ko-
ordinat belirlemeden bir degerlendirme yapmak miimkiin degildir. Bunun i¢in yapil-
mas1 gereken ilk sey analiz ve analiz sonucuna gore tanimlamak olacaktir. Bu nedenle
tanimlamak akademik ¢aligma gerektirir. Turizm sekt6riiniin kendi pratiginde olusan
tanimlar bilimsel bir anlam ifade etmemekte, bu nedenle her giin yeni turizm tiirleri/ta-
nimlar1 ortaya ¢ikmaktadir. Ancak turizm sektoriiniin icat ettigi ve edecegi her farkl
tura/modele bir tanim eklemekle bilimsel anlamda bir yere varilamaz. Turizmin yeni
kavramlarini ararken tiirlerinin diginda bir dayanak bulmak ve bu tiirleri barindirdig:
saiklere gore ayirmak gerekmektedir. Tipk: tarimda: Meyve tarimi, Sebze tarimi,
Bakliyat tarimi yerine organik tarim, iyi tarim kavramlarinin 6nce bilimsel sonra hu-
kuki olarak olustugu gibi turizm de kendi kavramlarini olusturmalidir. Turizmin ¢agdas
ve gelecekte ortaya ¢ikabilecek gercekleri de goz Oniine alinarak, kiiresel bir olgu olarak
yeni teorik kavramlara ihtiyaci vardir (Minc and Oakes, 2012).

Tanimlarin olusmasi, kabul goren tanimlarin hukuki degerlendirmelerde de deger
kazanmasina yol agacak, bu da basta tiiketici haklar: olmak tizere bir¢ok alanda yap:-
lacak diizenlemelerde tanimin dayanak olmasini saglayacaktir.
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Hukuki gerekliliklerle yapilan tanimlar turizm sektoriinti anlamak ve degerlendir-
mek icin yeterli degildir. Ornegin “paket tur” tanimi 12 Haziran 1990 tarihli Avrupa
Birligi Seyahat Yonergesi ile hukuki bir anlam kazanmis ve bagta seyahat sigortas: olmak
tizere bir ¢ok alandaki diizenlemelere dayanak olmustur. Ayni tanimin tekrarlandig:
6502 sayil Tiiketicinin Korunmas1 Hakkinda Kanun ve bu kanuna dayal: olarak ¢ika-
rilan Paket Seyahat Sozlesmesi Esaslar1 Yonetmeligi, ayni paralelde 1618 sayili Seyahat
Acentalar1 ve Seyahat Acentalar1 Birligi Kanununda yapilan degisiklik “paket tur” ta-
nimina génderme yapmaktadir.

Mevcut turizm modellerini ekonomik 6zellikleri ile el aldigimizda biiytik tur ope-
ratorleri tarafindan hazirlanan ve seri baglantili uguslarla olusturulan, dagitim kanal-
larina hazir halde sunulan “paket tur” pazari fiilen kitle turizminin ana gévdesi olsa da
hukuken “tek bir fiyat altinda satilan birden ¢ok seyahat unsurunu” ifade etmektedir.
Bu agidan baktigimizda “paket tur” hemen her turizm tiiriinde ve hatta 6zellikle kitle
turizmi digindaki turizm tiirlerinde de karsimiza ¢ikmaktadir.

Hukuki anlamda biiytik 6nem tagiyan paket tur tanimi, turizm ekonomisinin de-
gerlendirilmesinde yeterince yol gosterici degildir.

SURDURULEBILIR TURIZM

Turizm, rakamlarla dl¢iilen bir is olarak degerlendirildiginde biiyiik rakamlarin “ba-
sartyr” ifade ettigi algisi tartigmasizdir. Kimilerine gére bu rakamlar turist sayisini, ki-
milerine gore parasal getiriyi; toplam ciro, kis basina gelir vb., kimilerine gore
gecelemeyi ifade ettiginde “gercek” basar1y: gostermektedir. Gergekten biitiin ekonomik
faaliyetlerde oldugu gibi turizmde de rakamlarin gosterdigi “deger” anlamli ve 6nem-
lidir. Ancak, sadece rakamla ol¢iilen her iste oldugu gibi turizmde de rakamlar biiyii-
diikge siirdiiriilebilirlik olanagi azalmaktadur. Iste bu nedenledir ki son yillarda gergek
bagari ol¢iisti rakamlarin biiyiikliiklerinden ziyade faaliyetin; sadece ekonomik degil,
dogal, yerel, sosyal, kiiltiirel anlamda yasamin siirdiiriilebilmesi olanag; ile dl¢tilmek-
tedir.

Turizmin yasami tehdit eder nitelikte biiytimesini ele aldigimiz ¢alismamizda tu-
rizmin siirdiiriilemez olusunu “Turizm Paradoksu” olarak nitelemis ve tanimlamustik.
Turizmin oncelikli veya tek kalkinma modeli olarak benimsenmesinin doga ve ¢evrenin
yani sira hem sosyal yasama hem de bizzat turizme verdigi zararlar “Turizm Paradoksu”
olarak nitelendirilmektedir (Arikan ve Unsever, 2012). Turizm Paradoksu nedeniyle
once cevre, sonra sosyal yagsam ve sonunda bizzat turizm ekonomisi zarar gérmekte ve
ekonomik gostergeler asagiya dogru giden bir egri ¢izmektedir. Bu durum “gok
tesis=cgok turist=gok gelir” yanilgisindan kaynaklanmaktadir. Turizmin gevre ve doga
disinda “sahtelestirme” egilimini tahrik etmesi nedeniyle sosyal yapilar da hizla bozul-
makta, destinasyonlarin kiiltiirel degerleri gergeklikten uzaklasarak “teatral” bir anlam

9«

kazanmaktadir. Sahte “kéy diigiinleri’, “sira geceleri’, “hidrellez senlikleri”, “bagbozum-
larr” gittikge dogalligini yitiren, herkesin “para kazanmak i¢in” “oynadig1” dogal aki-
sindan uzak bir ¢ehreye biiriinmektedir. Turizm sayesinde ya da turizm bahanesiyle

yuzyillardir kendini korumus olan dogal, sosyal ve kiiltiirel unsurlar, olagan hallerinden
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uzaklagip yasamin icinden kaybolma ya da “arkeolojik unsur” haline gelme tehlikesiyle
bas basa kalmaktadir.

Tirkiyede bir ¢cok yore, turistik destinasyon olmast ile birlikte, turistik destinasyon
olmalarina neden olan unsurlari, sahip olduklar: ayricalikli giizellikleri turizm ugruna
yok etmis, Alanyada muz bahgeleri, Kuzey Egede zeytin bahgeleri, Kapadokyada baglar,
Bodrumda mandalina bahgeleri, Cesmede sakiz agaclari tesis veya ikinci konut i¢in ilk
feda edilen unsurlar olmustur. Ayni sekilde Bodrumda siinger avcilig ve balikeilik,
Urlada titiinciiliik, Kusadasrnda turizm disindaki dogal ve kiiltiirel kaynaklarin bircogu
hizla yok olmus ve ortadan kalkmuistir.

“Yok eden, bozan, tiiketen bir turizm yerine nasil bir turizm olmalidir?” sorusunun
pesinde yaptigimiz ¢alismalarda ise siirdiiriilebilirlik kavraminin turizmde uygulan-
masina iliskin 6nermelerimizi “Turizm Ekinoksu” olarak tanimlayip, turizmin hem
ekonomik hem de sosyal ve kiiltiirel olarak kadim, geleneksel, dogal yasami bozmadan,
belirleyici olmadan, yasami bir senaryonun hayata ge¢irildigi hale getirmeden ekono-
mik ve sosyal hayata dahil etmenin geregini ifade etmistik (Arikan ve Unsever, 2014).
Kendi sahip oldugu degerleri koruyarak, kendisi olmaktan vazgegmeden, turiste “veli-
nimet” yerine “misafir” olarak bakan, turizm geliri kadar yerel ekonominin gereklerini
yerine getiren yoreler, iyi turist ve dogru turizm ile refahlarini arttiracaklardir. Turizmin
mevcut yerel, geleneksel ve kadim unsurlar: bozmadan, bunlarin yerine ge¢gmeden ya-
pilandirilmasini Turizm Ekinoksu olarak niteleyebiliriz. Giin ve gecenin esit oldugu
yilin iki giiniine verilen isim olan ekinoks, turizm ve tarim gibi esit odakli yapilanmalar1
ifade etmek i¢in tarafimizdan uygun goériilmiis ve ortaya atilmistir. Giiniimiiz turizm
destinasyonlar i¢in ¢ok ge¢ olabilir, ancak Tiirkiye'nin heniiz turizm paradoksuna diis-
memis, gelecekte parlayacak yerleri goz 6niine alindiginda Turizm Ekinoksu kavrami-
nin altinin doldurulmasinin énemi anlasilacaktir. Yerel halkin turizm endiistrisine yon
verdigi ve denetimi elden birakmadig1 destinasyonlarda, dogal ve kiiltiirel varliklarin
korunmasi saglanarak tarim ve turizm destekli siirdiiriilebilir ekonomik kalkinma ger-
ceklestirilebilir (Wearing ve digerleri, 2012).

2007 yilinda Cape Town Deklarasyonu ile sorumlu turizmin tanimi yapilmis ve
kabul edilmisti. Sorumlu turizm kisaca insanlara yasanacak ve ziyaret edecekleri daha
glizel yerlerin sunulmasini saglamakla ilgili bir kavramdir. Kamu ve 6zel sektoriin, tur
operatorleri, otelciler, yerel halk ve turistlerle beraber stirdiirtilebilir bir turizm i¢in so-
rumluluk almalarini gerektirir.

Strdirilebilir turizm, kiltiirleri tanimlamaya yardimei olmali, onlar: yeniden icat
etmemelidir. Turizm genellikle turizm yorelerindeki bos alanlarin isgali, dogal eko-sis-
temlerin tahrip edilmesi ve giinlitk hayatin negatif olarak etkilenmesiyle elestirilmek-
tedir. Bu faaliyet ¢evreye ve yerel halka verilen zararla baglantilidir. Turizm gelisimi ile
ilgili bir¢ok sorun, turizm tedarikgilerinin, turizm ekinoksu ve yerel gereksinimlere du-
yarli olmadig1 gerceginden kaynaklanmaktadir. Stirdiiriilebilir turizmin bir destinas-
yonda bagarili olmasi, yerel niifusun turizm faaliyetlerine katilimina baghdir. (Lopez ve
Palomino, 2003).

Stirdiritilebilir Turizm kavrami turizm pratiginden ziyade akademik anlamda yapi-
lan ¢alismalarin eseri ve sonucudur. Stirdiriilebilirlik, turizm politikalarimin olusu-
munda, degisiminde, turizm yatirimlarinin planlamasinda bagvurulacak temel kavram
halini almistir. Ancak, her alanda, her sektorde giindeme gelen ve gelmesi gereken “stir-

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR

87



88

TURIZMDE YENI KAVRAMLAR: IYi TURIZM, DOGRU TURIZM, ORGANIK TURIZM

diirtilebilirlik” kavrami genel bir kavram olarak amaci isaret etmekte, “de lege feranda”
(olmast gereken) niteligiyle 6ne ¢ikmaktadir.

YENI BIR KAVRAM OLARAK IYi TURIZM VE
DOGRU TURIZM

Turizm, strdirilebilirlik niteligiyle yeni kavramlara ihtiya¢ duymaktadir. “Hangi
Turizm?” ya da “Nasil Turizm?” sorularina verilecek cevaplar bizi yeni turizm kavram-
laria gotiirecektir. Bu baglamda “iyi turizm” veya “dogru turizm” veyahut “organik tu-
rizm” adlandirmalarinin = dayanaklar1 ve gerek diizenleyicilerinin gerekse
katilimcilarimin saikleri agisindan konu ele alinmaya ¢aligilacaktir.

Ekonomik, sosyal ve ¢evresel sitirdiiriilebilirlik goz oniinde tutularak, tarim triin-
lerinin tretim siirecinde ve sonrasinda saglikli ve giivenli yiyecekler elde edilmesine
yonelik olan kurallar iyi tarimi olusturmaktadir (Good Agricultural Practices Manuel,
2010).

Siirdiirtlebilirlik esasli, gevreye saygili, ekolojik, mevcut sosyal yapiy1 bozmayan,
yerel ve geleneksel yapiy1 one ¢ikaran, sahtelestirmeyen, yegane veya merkezdeki eko-
nomik faaliyet olarak konumlanmayan bir turizm modeline iyi turizm diyoruz.

Az gelismis ve gelismekte olan yorelerde/iilkelerde turizm, 6zelikle de kitle turizmi
kurtarici olarak ekonominin merkezine oturtuldugunda bozucu etkisi oldugu yukarida
atif yapilan “Turizm Paradoksu” kavramu ile agiklanmigti. Turizme “kurtarict” olarak
bakmak beraberinde “turizmi tesvik” ve “turizmi gelistirmek” kavramlarini da getirir.
Ekonomik yapida turizmin ana/temel unsur olarak etken ve egemen olmasi toplumsal,
sosyal ve kiiltiirel yapry: bozma tehlikesini tagir. Bu durumda turizmi korumaktan zi-
yade yukarida sayilan unsurlari turizmden korumak gerekecektir.

Turizmin bozucu etkisinin ifade edilmesinin “turizm kétidiir” anlamia gelmeye-
cegi izahtan varestedir. Tipki insan yasaminin temelini olusturan besinlerin, hatta suyun
asirisinin zehirlenme etkisi yapmasi gibi turizmde saglikli bir diinya, baris, kiiltiirel zen-
ginlik i¢in son derece gerekli ve yararli bir alandir. Ekonomik bir unsur olarak da in-
sanlarin emeklerini degerlendirme 6zelligi ile son derece 6nemli, gerekli ve degerlidir.

Iyi turizm, turizm politikalarinin bozulmaya karsi dikkatli, siirdiiriilebilirligin ge-
reklerine uygun, sosyal ve kiiltiirel yapiy1 bozmayan, diinyaya agan, diinyayla paylasan
sekilde olusturulmasi anlaminda genel bir kavram olarak tarafimizdan 6nerilmektedir.
Iyi turizm anlayisiyla uygulanan turizm modelleri, turizm pratikleri ise dogru turizm
olarak adlandirilabilir. Bir bagka deyisle iyi turizm stratejik olarak yukarida sayilan il-
kelerin planlar boyutunda turizm politikasinda yer almasi, dogru turizm ise iyi turizme
uygun turizm tiirlerinin, modellerinin taktik anlamda hayta gecirilmesi karsilig1 olarak
kullanilmaktadur.

[talyada Toscana, Fransada Provence, Avusturyada Wachau kendi yapilarindan
6diin vermeden, ¢ok iist diizey turizm markasi olmay1 bagarmus, turizmden aldig1 des-
tekle 6zgiin yapisini daha da iyi koruyabilmis destinasyonlardan bir kagidir. Bu 6rnek-
lerin tartigmasiz olarak ortaya koydugu gergek, kendi 6zgiin yapisini turizm igin
degistirmeyen, kendi 6zgiin unsurlarindan turizm ugruna vazgegmeyen destinasyonlar,
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“iyi” ve “dogru” turizm sayesinde sahip olduklar1 degerleri paylasip, kendilerini bozma-
dan ve bozulmalarina izin vermeden refah seviyelerini arttirabilirler.

ORGANIK TURIZM

Insanlar, toplumsal yasamin ilk dénemlerinden bu yana ok gesitli sebeplerle yasa-
diklar1 yerlerin digina ¢ikarlar: Savas, kesif, merak, 6grenme... Bu insanin dogas: geregi
ihtiyacidir. Gog, geri donmemek tizere yer degistirmek oldugundan bu amagla gergek-
lesen hareket konumuz disinda kalmaktadir. Ancak, hareket noktasina, kendi yasam ala-
nina geri dénmek iizere yasanilan yerden uzaklasmak “seyahat” olgusunun/taniminin
en yalin halidir. Savas disindaki hareketler, ister bireysel, isterse toplu halde olsun turizm
kavraminin temeli olan seyahat kavraminin igindedir.

Turizm, insanlarin seyahat ihtiyacinin bir ekonomik faaliyet olarak organize edilmis
olmast anlamini tagir. Insanlar, baska yerleri gormek, baska insanlar1 tanimak, farkl kiil-
tiirleri 6grenmek, onlardan yararlanmak, onlardan bir seyler almak ve onlara bir seyler
vermek, onlarin yasadig1 yerleri gérmek, bazen de onlara kendini/hiinerini gostermek
gibi ihtiyac1 duyarlar. Bu ihtiya¢ insanin dogasindan kaynaklanir. Iinsanlik farkliliklarla,
farkliliklarin bir araya gelmesiyle gelismistir. Bu nedenle tarihte “gezen” insanlar “bilge
anlatic1/6gretici” olarak kabul gormiislerdir.

Organik turizm, insanin dogas: geregi sahip oldugu “baska yerler gérme”, “baska in-
sanlar1 tanima” ihtiyacina cevap veren, ekonomik faydalar ugruna bu ihtiyact sémiir-
meyen, gesitli reklam ve kurgularla algi yonetimi yapmayan, oldugu gibi anlatan, sadece
gercegi vaat eden turizm hareketi/modeli karsilig1 olarak 6nerdigimiz bir kavramdr.
Avrupa Birligi tilkelerinde kirsal kalkinmanin saglanmasindaki en 6nemli tetikleyici
unsur olarak kirsal turizm 6n plana ¢ikmaktadir. Kirsal konaklama tesislerini gelistirmek
ve sayilarini arttirmak i¢in tarim ekonomisi odakli yorelere cesitli fonlardan kaynak ak-
tarilmaktadir (Hernandez-Maestro ve Gonzales-Benito, 2013).

Tarim ekonomisi ve turizm faaliyetinin esitligi (atbasi siirdiiriilmesi) {izerine kuru-
lacak sistemde kelimenin tam anlamiyla bir sinerji olusacaktir. Tarim tiriinleri butik tire-
tim ve zen ile dogrudan tiiketiciye satilan sekilde tiretilecek, tarimda markalasma ile
turizmde markalagma birlikte yol alacaktur. Iyi ve dogru tarim, iyi turist ve dogru turizm
ile birleserek yorenin refahini arttiracaktir. Turizm ve tarim, birbirinin 6niine gegmeden,
birbirini tamamlayarak yapilandirilmalidir. Turizm Ekinoksu olarak tanimladigimiz bu
esit ve uyumlu yaklagim her iki alan1 da bulundugu halden ileriye tasiyacaktir. Bu bol-
gelerin ortak 6zelligi turizm sermayesinin, 6zellikle de uluslararasi turizm sermayesinin
ilgi alan1 disinda olmalaridir. Bolgeye “disaridan” akacak-gelecek sermaye yerine yerli
dinamiklerin diger ekonomik etkinliklerin yaninda turizm i¢in ayiracaklar: makul ser-
maye ile “makul turizm” 6rgiitlenmesi tek ve degerli bir modeldir.

Yerli ve yabanci ziyaretgilerin gelecekte de, kendilerini saglikli, huzurlu ve giivende
hissedebilecekleri, daha yesil, daha sakin ve daha dogal destinasyonlara yonelmeleri bek-
lenmektedir. Bu destinasyonlarin siirdiirilebilir bir yasamin i¢indeki turizm destinas-
yonu olarak gelisebilmesi, bu ilkeler dogrultusunda alinacak tedbirler diginda, yatirim,
tanitim ve pazarlama faaliyetlerinde yerel halk, sivil toplum kuruluslary, yerel yonetimler
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ve turizm isletmelerinin ortak ve yogun ¢abalarini da gerektirmektedir. Mevzuat ¢alis-
malarinda “engelleyici” olmaktan ¢ok “Oneren”, “yonlendiren” yaklagimlar ele alinarak,
yerel idarelerin hak ve yetkilerini kullanirken bu yaklagimlari 6ne ¢ikaran uygulamalara
yer vermeleri saglanmalidir. Tarim ekonomisi odakli yorelerde Turizm Gelisim Plani
ve Turizm Envanteri ¢aligmalari ile turizm ekinoksuna uygun, “dogru ve iyi turizm”

mimkiindiir.
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ABSTRACT

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the social life but also the tourism
industry itself. Although the equation “more tourists = more tourism income” is so
simple, it is not a sustainable approach for the development plans of the destinations.
New buildings, new lifestyles, new social and commercial relationships will rapidly
replace old ones at the destination. The prospects of even more income will cause an
increase in the tourism revenue generation capacity of the destination which often
causes deterioration and devastation of the attractions at the destination and a decrease
of the tourism earnings. This process leads to overuse of natural and cultural attractions
and places pressures on tourism earnings. “Tourism paradox” is the name of this
concept. Tourism paradox is the name given to this phenomenon where tourism
industry destroys natural and cultural environment that is necessary for tourism
activities. The growth of tourism cannot be always considered as having a positive
impact for destinations.

The balance, which does not change and disturbs the social and economic relations
at the destination is called “tourism equinox”. New projects and approaches to solve the
problems caused by the growth of urban populations and establish healthy sustainable
tourism destinations are becoming more important than ever. Tourism detox is a
treatment that is intended to remove harmful substances from the destination. Detox
is a radical decision and it is not an easy process. Therefore, spatial reorganization and
urban regeneration play a crucial role for the marketing of destinations and this
transformation action affects all infrastructure facilities, restorations of old buildings,
reorganization of historical zones, and revitalizing the architectural style of the
destinations. This analysis investigates the influence of tourism paradox and tourism
equinox on destinations in relation to tourism activities and the protection of natural
and cultural resources with the help of tourism detox.

KEY WORDS: Tourism Paradox, Tourism Equinox, Tourism Detox, Tourism
Development, Sustainability.
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Turizmin Gelisimine Iligkin Analiz:
Turizm Paradoksu, Turizm Ekinoksu ve
Turizm Detoksu

OZET

Sahip oldugu dogal ve kiiltiirel kaynaklariyla bir tilke i¢in turizm endstrisinin tek
kalkinma modeli olmas, sadece sosyal hayati degil, turizm endiistrisinin kendisini de
yok edebilir. “Daha fazla turist = daha fazla turizm geliri” denklemi ¢ok basit olmasina
ragmen, kalkinma planlari i¢in siirdiiriilebilir bir yaklasim degildir. Ancak daha fazla
turist icin gerekli altyapi, kaginilmaz olarak, destinasyonu sahip oldugu ¢ekiciliklerden
uzaklagtiracaktir. Yeni binalar, yeni yasam tarzlari, yeni sosyal ve ticari iligkiler,
destinasyondaki eskilerin yerini hizla alacaktir. Daha da fazla gelir beklentisi,
destinasyonun turizm geliri yaratma kapasitesinde bir artisa neden olacak ve bu da
genellikle destinasyondaki cazibe merkezlerinin bozulmasina, tahrip olmasina ve
turizm kazanglarinin azalmasina neden olacaktir. “Turizm paradoksu” kavramiyla
kastedilen de budur. Yaygin kullanimda, "paradoks" kelimesi genellikle "ayakta
durmanin yiiriimekten daha yorucu oldugu" gibi ironik veya beklenmedik ifadelere
atifta bulunur. Turizm paradoksu, endiistriyel turizmin turizm faaliyetleri i¢in gerekli
olan dogal ve kiiltiirel ¢evreyi tahrip ettigi bu olguya verilen isimdir. Turizmin
bitylimesinin her zaman destinasyonlar i¢in olumlu bir etkisi oldugu diisiiniilemez.

Destinasyondaki sosyal ve ekonomik iligkileri degistirmeyen ve bozan dengeye
“turizm ekinoksu” denir. Kentsel niifusun artmasinin neden oldugu sorunlar1 ¢6zmek
ve saglikli siirdiirtilebilir turizm destinasyonlar: olusturmak i¢in yeni projeler ve
yaklagimlar her zamankinden daha 6nemli hale gelmektedir. Turizm detoksu, zararli
maddelerin destinasyondan uzaklastirilmasina yonelik bir tedavidir. Detoks radikal bir
karardir ve kolay bir stire¢ degildir. Bu nedenle mekansal yeniden yapilanma ve kentsel
doniislim, destinasyonlarin pazarlanmasinda ¢ok 6nemli bir rol oynamaktadir ve bu
donisiim eylemi tim altyap: tesislerini, eski yapilarin restorasyonlarini, tarihi
bolgelerin yeniden diizenlenmesini ve destinasyonlarin mimari @slubunun
canlandirilmasini etkilemektedir. Bu analiz, turizm paradoksu ve turizm ekinoksunun
turizm faaliyetleri ve turizm detoksu yardimiyla dogal ve kiiltiirel kaynaklarin
korunmasi ile ilgili destinasyonlar tizerindeki etkisini aragtirmaktadur.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Turizm Detoksu,
Turizm Gelistirme, Siirdiiriilebilirlik.
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TOURISM PARADOX

Having the tourism industry as the only development model for a country with its
natural and cultural resources could not only destroy the environment and social life but
also the tourism industry itself. Although the equation “more tourists = more tourism
income” is so simple, it is not a sustainable approach for the development plans of the
destinations. It is obvious that tourism generates beneficial outcomes as much as it
produces negative impacts in the conservation of traditional settlements and historical
destinations with their natural and cultural resources. Therefore the relationship between
culture and tourism has been defined with terms such as: “paradox, contradiction and
conflict, dynamic and complex” (Kilig¢rAydogan, 2015). The growth of tourism cannot
be always considered as having a positive impact for destinations. Because of the increase
of the tourism industry, many historic destinations started to lose their historical identity
and suffer from overcrowding (DiekmanneGillot, 2010).

When looking at the increase of tourism in a destination, it can be said that tourism
is a valuable part of the economy. The proposal offered by today’s competitive paradigm
that higher the number of tourists visiting a destination, the higher will be the income
for the destination sounds good at first. Parallel with the increased tourism activities,
new buildings, new lifestyles, foreign capital and new socio-economic relationships
appear rapidly at the destination and replace the traditional ones. The increased number
of tourist arrivals gives the appearance of increasing desirability of the destination.
However, there will be huge amount of social, cultural, economic and environmental
problems faced by the local people as well as tourists at the destination; socially, by
disturbing the socio-cultural balance of local communities, culturally commoditization
of local cultures and overcrowding of heritage sites, environmentally increasing carbon
footprint, pollution of water resources and destruction of ecosystems, economically
prices inflation and land speculation (www.exofoundation.org/the-paradox-of-tourism).

“The tourism paradox” begins to appear at this stage since the natural and cultural
resources that are worth seeing are consumed by the travelers. Tourism paradox is the
name given to this phenomenon where tourism industry destroys natural and cultural
environment that is necessary for tourism activities. Tourism paradox is also the name
of unsustainable tourism. Projects that focus on and emphasize the economic and social
benefits should be undertaken in order to protect these values in the end. Besides the
economic aspect of conserving cultural and natural heritage it is also very important to
protect the destination from the negative effects of tourism. Heritage is not only
something that people wish to pass on generation by generation, it is also something that
has become increasingly scientific so that preservation and survival is something that is
created through a number of principles, processes and practices (TimothyeBoyd, 2003).

Tourism is like fire, it can cook the meal or, burn the house. This famous Asian saying
underlines the fact tourism is indeed a double edged sword, and that tourism impacts
highly depends how it is being developed, managed and consumed. Attractive landscape
sites, such as sandy beaches, lakes, riversides, and mountain tops and slopes, are often
transitional zones, characterized by species-rich ecosystems. The threats to and pressures
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on these ecosystems are often severe because such places are very attractive to both tourists
and developers. The ecosystems most threatened with degradation are ecologically fragile
areas such as alpine regions, rain forests, wetlands, mangroves, coral reefs and sea grass
beds. Increased construction of tourism and recreational facilities has increased the
pressure on natural resources and on scenic landscapes. Direct impact on natural
resources, both renewable and nonrenewable, in the provision of tourist facilities can be
caused by the use of land for accommodation and other infrastructure provision, and the
use of building materials. Forests often suffer negative impacts of tourism in the form of
deforestation caused by fuel wood collection and land clearing. Often tourism fails to
integrate its structures with the natural features and indigenous architecture of the
destination. Large, dominating resorts of disparate design can look out of place in any
natural environment and may clash with the indigenous structural design. Lack of land-
use planning and building regulations in many destinations has facilitated sprawling
developments along coastlines, valleys and scenic routes (http://www.gdrc.org/uem/eco-
tour/envi/one.html).

TOURISM EQUINOX

Destinations have suffered from uncontrolled tourist development and tourism
paradox during the last decades, having as consequence the destruction of natural eco-
systems, air and water pollution, the shortage of water, problems of waste disposal, or the
transformation of small villages into centers of urbanization. Fortunately tourist’s
mentalities are changing and the slogan of “non-destructive or sustainable tourism” is
becoming important for travelers and for authorities.

New positive kinds of holidays are being developed; they deal with the problems of
mass tourism, caring for cultural, social, and natural features of the destination
(http://www.karl.aegee.org/oem/articles/oe8/t-freedo.htm).

Presenting a balance between the sustainability of cultural and natural heritage and
marketing for tourism purposes forms an important aspect of planning and managing
cultural and natural heritage sites (Teoe»Huang, 1995). Can we protect the destinations
from tourism paradox? New projects and approaches to solve this problem and to establish
healthy sustainable tourism destinations are becoming more important than ever. The
balance, which does not change and disturbs the social and economic relations at the
destination is called “tourism equinox”. The name “equinox” is derived from the Latin
aequus (equal) and nox (night), because around the equinox, night and day are about equal
length.

Tourism has become a significant future of the economy and structure of the
destinations around the world and also has played a major role in the transformation and
re-development of industrial districts within destinations that have traditionally
accommodated commercial activities. Sustainable tourism has been promoted as a way of
moderating the disadvantages of tourism, at the same time as make best use of the benefits
in a way that is suitable for the greatest number of people (http://www.karl.aegee.
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org/oem/articles/oe8/t-freedo.htm). Tourism equinox encourages the development of
cultural and rural tourism to sustain local cultures, traditional lifestyles and industries, it
seeks to utilize resources and the environment in a sustainable way, and it aims to generate
the local economy by providing opportunities for employment and economic
development. Also it demands an awareness of the needs of local people, respect and
appreciation for culture and the environment and achieves a balance between development
and conservation. The most important measures to ensure a balance between tourism and
environment could be a strict regulation of the flow of visitors, a proper signposting of
hiking trails and cycle paths, the integration of the native population and an increased
offer of guided tours. Soft tourism, agro-tourism and rural tourism are possible solutions
for sustainable form of quality tourism (Kilige*Aydogan, 2015), and also for tourism
equinox at the destinations.

On the other hand, the growth of rural tourism have to be totally diverging with that
of seaside tourism development that, without control could create huge holiday resorts
and artificial villages with no identity. Many coastal regions in Portugal, Italy, Greece and
particularly in Spain, have suffered this problem, and coast line has been completely
destroyed by blocks of apartments and huge hotels, without green or natural areas
(Randelli, Romei, Tortora & Tinacci, 2012). For a tourist destination the promotion and the
image are fundamental and must be carefully constructed in order to get benefits. Tourism
is a form of conspicuous consumption and tourists exhibit their identity and social
standing by the destination they choose to visit and the image it presents. The social and
economic impact of tourism, and consequently its effect on culture, is enormous in areas
of mass tourism (http://www.karl.aegee.org/oem/articles/0e8/t-freedo.htm/). For that reason,
tourism equinox try to solve this problem by advocating that the image presented should
meet the needs of the local community and express their cultural heritage.

TOURISM DETOX

We have previously analyzed the issue of tourism paradox that was mainly about the
negative progress of the tourism industry. The aforementioned tourism paradox affects
the tourism destinations, where relations of tourism industry have dominated roles over
its unplanned and uncontrolled economic and social structure with unbalanced funds. In
tourism urbanization, cities or urban areas are commoditized for the consumers of the
tourism industry; and tourists go to tourism cities to consume not only the facilities of the
city but also to consume the whole city (Kaya, 2014).

The concept of distortion through tourism followed by spoilage of tourism could be
better observed in touristic resorts such as Kugadasi, Alanya and Fethiye in Turkey. It is
clearly noticed that the nature, environment, social structure in the province and dominant
cultural elements are speedily decreased. Consequently, some destinations that have
become favorite resorts with their unique touristic attractions have lost their
characteristics, some of them have become extinct and most of them have lost the identity.
The people involved in tourism in these regions where the economy of the society is based
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on tourism, were in search for “more tourists” in order to satisfy their economic profit in
a very addictive manner like drug addicts.

Is antisepsis possible? Dialectics are the reality: the treatment is within the disease! Just
as in the case of drug addiction, it is possible to be cured from the addiction. Tourism
paradox is toxidation of destinations with the negative effects of the tourism industry. The
period of tourism paradox can be seen as an opportunity to protect the natural and cultural
resources of the destination which is called tourism detox. Detox is a radical decision and
it is not an easy process. Tourism detox is not the same as detox tourism, digital detox or
unplugging from technology during holidays. Tourism detox is a treatment that is intended
to remove harmful elements of tourism development from the destination. Therefore,
spatial reorganization and urban regeneration play a crucial role for the marketing of
destinations and this transformation action affects all infrastructure facilities, restorations
of old buildings, reorganization of historical zones, and revitalizing the architectural style
of the destinations. However, the implications and tourism interventions will be different
from one destination to another in order to reflect local context and identity such as
architecture style, cultural heritage and local lifestyle (Kaya, 2014). Similarly, it is also
possible for the regions with tourism paradox to disengage from this paradox, yet it is not
quite easy as it is expected. Tourism destinations can be disengaged from this paradox to
reach to the natural, historical, economic and ancient social positions through consistency
in the society and with the help of scientific methods.

Mallorca Island in Spain is maybe the first resort that experienced the tourism paradox.
They destroyed the natural environment as well as traditional architecture for the sake of
tourism development. However to disengage from tourism paradox they tear down the
huge hotels and reconstructed them with respect to nature on the island. Naturally the bed
capacity in Mallorca declined. With the growth of the natural environment tourism
income on the island has increased. This shows that tourism income has a tendency to
increase, if the quality of the natural environment is improved. Tourism detox requires
decreasing the demand of the number of beds in order to increase the income per bed and
to disengage the region from dominant tourism activities.

CONCLUSION

Tourism itself is not an environmentally and socially “negative” activity that should be
avoided. The tourism industry is worth developing and investing in and brings about
negative impacts which sometimes outweigh its associated positive economic impacts if
you do not care for tourism equinox. But the remarks about the negative impacts of
tourism are intended to demonstrate and explain the tourism paradox. A sustainable
tourism with tourism equinox is the only type of tourism that can offer an authentic
countryside lifestyle area, where it is possible to relax and enjoy nature and countryside
atmosphere, like in Tuscany, Provence and Wachau, without compromising the other local
specialization, first of all agriculture. Tourism equinox should be substantiated through
policy and legislation and should be primary objective in all decisions regarding tourism.
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This covers a multitude of areas of study and implementation ranging from, but not limited
to, environmental, social, economic and urban development and design.

Sustainable tourism should help define cultures, not reinvent them. Tourism frequently
means the occupation of free space, the destruction of natural eco-systems, and the re-
establishment of everyday life at the chosen destination. This activity is connected with
the damage to the environment and to the local population. Many of the problems
associated with tourism development arise from the fact that tourism providers are not
sensitive to tourism equinox, local pressures and needs. To be successful, sustainable
tourism has to rely on the local population and on its participation in development of
tourism activity (Lopeze>Palomino, 2003).

o In the first place, the best way to start to reconstruction of tourism is to prepare
a participative Tourism Development Plan.

o Tourism legislations should be “directive” rather than “compulsory”.

« Common sense should prevail over policy, lessons learned from mistakes of
other destinations should direct destination development.

o Most importantly tourism should not be conceptualized as a finite stream of
revenue where profit maximization is the logical course of action, but as a renewable
resource that requires care and attention in its utilization.

« Based on an understanding that is distinct from mass tourism, a new tourism
destination where the cultural and historical heritage is utilized needs to be created
through investment, promotion and marketing that is focused on sustainability.

o Activities necessary for strategic planning should be carried out, and the
cooperation of public and private sectors should be ensured after determining the
applicability of tourism equinox approach.

« Rural tourism must be promoted as a key driver of rural tourism development,
and funds must be devoted to supporting the development of rural lodging
establishments.

« The awareness of locals and visitors should be raised in order to prevent damage
to the historical and cultural environment.

 Local population should be encouraged to participate in the new tourism
strategy.

o The carrying capacity of the region should be determined under sustainable
principles.

o Local authorities should be informed very clearly that it is not possible to
achieve sustainable tourism development without respecting natural environment.

o Local governments, non-governmental organizations, universities and
professional organiza- tions should cooperate against adverse environmental effects
caused by tourism.

o The success of this tourism approach depends on effective destination
management and market- ing involving the principles of tourism.

Holiday is no longer a luxury but has become a way of life. The freedom to travel
is regarded as an unquestionable right nowadays. According to the theory discussed
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in this paper, the impact of tourism can be tragic for some tourist areas and even if
more and more sustainable policies are being implemented, only the future will show
if the damage caused by tourism can be erased by a new sustainable tourism
(Lopeze»Palomino, 2003) or with the help of tourism detox. The stakeholders of the
tourism industry can be convinced by giving tax deductions and explaining the long
term benefits of tourism detox. When succeeded, there will be a more balanced and
controlled tourism development which is in harmony with natural and social
environment. The best thing to do is to achieve “tourism equinox’, then we don’t have
to worry about “tourism detox”.

REFERENCES

o Diekmann, A. & Gillot, L., (2010). Heritage and Tourism: A Dialogue of Deaf? The
Case of Brussels. Led Online E-Journals, Rivista di Scienzedel Tourismo Ambiente
Cultura Diritto Economia (in English), Vol (3), pp.263-280.

« Kaya, E., (2014). From Industrial and Residential to a Tourism Precinct: The Rocks of
Sydney, University of Western Sydney, Australia.

« Kilig, S.E. & Aydogan, M., (2015). Sustainable Tourism and Heritage in
Sigacik/Seferihisar. International Journal of Social, Behavioral, Educational, Economic
and Management Engineering, Vol(9), No(1), p.310.

« Lopez, L. & Palomino, B., (2003). Impacts of Mass Tourism on Local Communities
and the New Phenomenon of Colonization-Case Study: Majorca. MA Thesis,
Bournemouth University, England, p.76.

« Randelli, E, Romei, P., Tortora, M. & Tinacci, M., (2012). Rural Tourism Driving
Regional Development in Tuscany. The Renaissance of the Countryside, Department of
Economic Sciences, University of Florence.

« Teo, P. & Huang, S., (1995). Tourism and Heritage Conservation in Singapore. Annals
of Tourism Research, 22(3), pp.58-615.

« Timothy, D.J., &, Boyd, S.W., (2003). Heritage Tourism, Pearson Education.

« http://www.gdrc.org/uem/eco-tour/envi/one.html. (18.01.2015)

« http://www.karl.aegee.org/oem/articles/0oe8/t-freedo.htm/p. (21.02.2015)

« www.exofoundation.org/the-paradox- of-tourism. (29.12.2014)

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



Prof. Dr. irfan Arikan, flker Unsever

Tourism Concepts within the
Scope of Cittaslow Philosophy
(A “De Lege Feranda” Study).

New Concepts in Tourism: Good Tourism, Fair Tourism,
Organic Tourism

Cittaslow International Symposium. Seferihisar, Turkey, 2019
Sakin Sehir Uluslararas: Sempozyumu, Seferihisar, Tiirkiye, 2019

INTRODUCTION

Tourism has emerged as a type of industry where the “romantic” sense of tourism
has been preserved. These types have distinguished themselves from industrial tourism
by taking different names such as alternative tourism, agrotourism, nature tourism or
slow tourism. These tourism types have started to take place frequently in the academic
life as new tourism concepts (Arikan&Unsever, 2017). Apart from the industrial feature
of tourism industry, the contribution of social influences to peace such as recognition,
understanding, comprehension, explanation and acceptance of the others, cannot be
ignored. Cittaslow philosophy is just about this social aspect of tourism. Almost all of
the existing tourism concepts approach to the issue within the scope of industry or com-
merce. Some of these concepts, defined according to the theme of tourism activity, are
part of a micro-scale area, and some of them are permanent in the tourism terminology
due to the defined structures such as gastronomy tourism or sports tourism. It is not
possible to make an assessment withoutspecifying the area coordinates expressed by
the tourism industry. A good example is the Cittaslow or Slow Cities movement, which
originated in Italy but has gained popularity not only in Europe but also in the USA
and Asia.

Definitions made in the tourism industry's own practice do not make a scientific
sense, and new tourism types or definitions are emerging every day. However, it is ob-
vious that these definitions invented by the tourism industry could not be accepted in
scientific terms by adding a different concept to each tour or to a model. When search-
ing for new concepts of tourism, it is necessary to find a basis other than types and to
distinguish them according to the qualities they possess. Just as in agriculture: instead
of fruit agriculture, vegetable agriculture and leguminous agriculture, organic agricul-
ture and good agriculture concepts are formed first as scientific and then as legal terms
(Dundar Arikan & Arikan, 2019). Good agricultural practices, often in combination
with effective input use, are one of the best ways to increase smallholder productivity.
Many agribusinesses are building sustainable supply chains to increase production and
improve quality (Good Agricultural Practices Manuel, 2010). The concept of sustain-
ability in the tourism industry is the work and result of academic studies rather than
tourism practices. Sustainability has become the basic concept to be used in the forma-
tion, change and planning of tourism investments. However, the concept of sustainabil-
ity that should come up in every field and in every sector, points to the aim as a general
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Cittaslow Felsefesi Kapsaminda Turizm Kavramlar:
(Bir “De Lege Feranda” Calismast)

Turizmde Yeni Kavramlar: Iyi Turizm, Dogru Turizm, Organik Turizm

OZET

Turizm, “romantik” turizm anlayisinin korundugu bir endiistri tiirii olarak ortaya ¢ikmistir. Bu
tiirler, alternatif turizm, agroturizm, doga turizmi veya yavas (sakin) turizm gibi farkli isimler alarak
endiistriyel turizmden ayrilmaktadir. Bu turizm tiirleri yeni turizm kavramlari olarak akademik hay-
atta siklikla yer almaya baglamistir (Arikan&Unsever, 2017). Turizm endiistrisinin endiistriyel olma
ozelligi disinda, digerlerini tanima, anlama, kavrama, agiklama ve kabul etme gibi toplumsal etkiler-
inin barisa katkisi1 g6z ard1 edilemez. Cittaslow (Sakin $ehir) felsefesi, turizmin bu sosyal yonii ile il-
gilidir. Mevcut turizm kavramlarinin tamamina yakini konuya sanayi veya ticaret kapsaminda
yaklagmaktadir. Turizm faaliyeti temasina gore tanimlanan bu kavramlarin bir kismi mikro 6l¢ekli
bir alanin parcasi iken bir kismi da gastronomi turizmi veya spor turizmi gibi tanimlanmis yapilar
nedeniyle turizm terminolojisinde kalicidir. Turizm enddistrisinin ifade ettigi alan koordinatlarini be-
lirtmeden bir degerlendirme yapmak miimkiin degildir. Iyi bir 6rnek, Italya'da ortaya ¢ikan ancak
yalnizca Avrupa'da degil, ABD ve Asya'da da popiilerlik kazanan Cittaslow (Sakin Sehir) veya Slow
Cities hareketidir.

Turizm endiistrisinin kendi uygulamasinda yapilan tanimlamalar bilimsel bir anlam ifade et-
memekte ve her gegen giin yeni turizm tiirleri veya tanimlar1 ortaya ¢ikmaktadir. Ancak turizm
enddiistrisinin icat ettigi bu tanimlarin her tura veya bir modele farkli bir kavram eklenerek yapil-
masinin bilimsel anlamda kabul edilemeyecegi agiktir. Yeni turizm kavramlarini ararken, tiirlerin
disinda bir temel bulmak ve sahip olduklari niteliklere gore ayirt etmek gerekir. Tipki tarimda oldugu
gibi: meyve tarimyi, sebze tarimi ve baklagil tarimi yerine, organik tarim ve iyi tarim kavramlari 6nce
bilimsel sonra da hukuki terimler olarak sekillenmektedir (Diindar Arikan ve Arikan, 2019). lyi tarim
uygulamalar, genellikle etkin girdi kullanimuiyla birlikte, kiigiik 6l¢ekli isletmelerin tiretkenligini artir-
manin en iyi yollarindan biridir. Bir¢ok tarim isletmesi, {iretimi artirmak ve kaliteyi iyilestirmek i¢in
siirdiiriilebilir tedarik zincirleri kurmaktadir. (Iyi Tarim Uygulamalar: Manuel, 2010). Turizm
endiistrisinde siirdiiriilebilirlik kavrami, turizm uygulamalarindan ziyade akademik ¢alismalarin eseri
ve sonucudur. Strdiiriilebilirlik, turizm yatirimlarinin olusumunda, degisiminde ve planlanmasinda
kullanilacak temel kavram haline gelmistir. Ancak her alanda ve her sektérde giindeme gelmesi
gereken stirdiiriilebilirlik kavrami, genel bir kavram olarak amaca isaret etmekte ve “de lege feranda”
olarak 6ne ¢tkmaktadir. Turizmin sirdiiriilebilirlik agisindan yeni kavramlara ihtiyaci bulunmaktadir.
Bu béliimiin amaci Cittaslow felsefesini sunmak ve iyi turizm, dogru turizm ve organik turizm
ilkelerinin belirlenmesinin temel ¢ercevelerini ve ilkeleri ile tartigmaktir. Arastirma metodolojisi
olarak literatiir taramasi kullanilmistir.
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concept and stands out as “de lege feranda” Tourism needs new concepts in terms of
sustainability. The aim of this chapter is to present the Cittaslow philosophy and to dis-
cuss the basis of the designation of the principles of good tourism, fair tourism and or-
ganic tourism with their framing and principles. As methodology of research, a
literature review is used.

UNDERSTANDING THE CITTASLOW

Cittaslow is a concept that is opposite of the fast-paced lifestyles of modern cities.
Life should be, tranquil and enjoyable while all aspects of life should include respect
and responsibility. Good living means having the opportunity of enjoying solutions and
services that allow citizens to live their town in an easy and pleasant way. The cities,
which are certificated as Cittaslow are distinctly marked with a logo that is based on
the Slow Food emblem. It illustrates an orange snail, which carries a pastel-colored sky-
line that is composed of numerous houses, roofs and a clock tower on its snail shell.
Moreover, the writing “Cittaslow” is displayed below the snail and the application of
the logo is regimented (Cittaslow International, 2015). The participating cities put great
emphasis on traditional handcraft, organic farmers, family businesses and promotion
of regional products for the preservation of their own identity. In order to accomplish
the objective set by the Cittaslow committee a strict pursuit of the following seven cat-
egories, which are written down in the Cittaslow manifest, is of fundamental impor-
tance (Semmens & Freeman, 2012):

o Environmental issues (recycling program, waste and pollution control);

o Infrastructure policy (control of traffic, pedestrian streets);

o Urban quality (support local traditions, entrepreneurs, employment);

o Appreciation of autochthonous products (local farmers, suppliers, organic farming);
o Hospitality (tourist information center);

« Cittaslow awareness (public relation activity for Cittaslow);

o Scenic quality (preservation of the scenic richness).

For travelers preferring cittaslow approach this pleasure is derived from a lower im-
pact, slower paced destination. Destinations that wish to become cittaslows need to
carry out some activities. Based on an understanding that is distinct from mass tourism,
a new tourism destination where the cultural and historical heritage is utilized needs
to be created through investment, promotion and marketing that is focused on sustain-
ability. Though this niche is developing steadily, slow tourism can never replace mass
tourism. On the contrary, it may encourage tourists to travel to destinations where they
feel healthy, relaxed and secure. Slow tourism is about the pursuit of less intensive con-
sumption patterns and approaches, which promote concepts of immersion, dwelling,
value, healthy living, engagement and sustainability. It encapsulates more than just
speed reflecting also a state of mind, the mode of travel chosen, alternative engagement
with spaces, how time is spent at a destination, and issues of environmental conscious-
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ness (Everett, 2016). The term slow tourism means in a way “high-level wellness” to be
obtained by tourism activities performed in a certain region, and involves healthy nu-
trition, motion, and cultural and spiritual renewal (Mueller ¢ Kaufmann, 2001). It en-
compasses a wide range of activities from urban planning to culture and slow pace. To
develop a region as a sustainable tourism destination by protecting its natural, cultural
and historical potential from negative impacts of mass tourism, product development,
service and promotion should also be focused on sustainability. These efforts also play
a crucial role in the development of the destination as a cittaslow town.

At present Cittaslow philosophy is just a particular way of carrying on an ordinary
life-style rather than today’s trends, less frantic, yelding and fast, but more human, en-
vironmentally correct and sensible for the present and future generations. It promotes
the use of technology oriented to improving the quality of the environment and of the
urban fabric, and in addition the safe-guarding of the production of unique foods. In
addition, this philosophy seeks to promote dialog and communication between local
producers and consumers of the region. With the overarching ideas of environmental
conservation, the promotion of sustainable development, and the improvement of the
urban life, Slow Cities also provide incentives to food and traditional handcrafts pro-
duction using natural and environmental-friendly techniques to support the tourism
industry (Cittaslow International, 2019).

NEW CONCEPTS

Tourism is like fire, it can cook the meal or, burn the house. This famous Asian say-
ing underlines the fact tourism is indeed a double edged sword, and that tourism im-
pacts highly depends how it is being developed, managed and consumed. Attractive
landscape sites, such as sandy beaches, lakes, riversides, and mountaintops and slopes,
are often transitional zones, characterized by species-rich ecosystems. The threats to
and pressures on these ecosystems are often severe because such places are very attrac-
tive to both tourists and developers. The ecosystems most threatened with degradation
are ecologically fragile areas such as alpine regions, rain forests, wetlands, mangroves,
coral reefs and sea grass beds. Increased construction of tourism and recreational fa-
cilities has increased the pressure on natural resources and on scenic landscapes. Often
tourism fails to integrate its structures with the natural features and indigenous archi-
tecture of the destination (The Global Development Research Center, 2019)

When looking at the increase of tourism in a destination, it can be said that tourism
is a valuable part of the economy. Parallel with the increased tourism activities, new
buildings, new lifestyles, foreign capital and new socio-economic relationships appear
rapidly at the destination and replace the traditional ones.

The increased number of tourist arrivals gives the appearance of increasing desir-
ability of the destination. However, there will be huge amount of social, cultural, eco-
nomic and environmental problems faced by the local people as well as tourists at the
destination (Exo Foundation, 2014). The tourism paradox begins to appear at this stage
since the natural and cultural resources that are worth seeing are consumed by the trav-
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elers. Tourism paradox is the name given to this phenomenon where tourism industry
destroys natural and cultural environment that is necessary for tourism activities
(Arikan & Unsever, 2015). Tourism paradox is also the name of unsustainable tourism.
Projects that focus on and emphasize the economic and social benefits should be un-
dertaken in order to protect these values in the end. Besides the economic aspect of
conserving cultural and natural heritage it is also very important to protect the desti-
nation from the negative effects of tourism. Heritage is not only something that people
wish to pass on generation by generation, it is also something that has become increas-
ingly scientific so that preservation and survival is something that is created through a
number of principles, processes and practices (Timothy & Boyd, 2003).

Presenting a balance between the sustainability of cultural and natural heritage and
marketing for tourism purposes forms an important aspect of planning and managing
cultural and natural heritage sites (Teo & Huang, 1995). Can we protect the destinations
from tourism paradox? New projects and approaches to solve this problem and to es-
tablish healthy sustainable tourism destinations are becoming more important than
ever. The balance, which does not change and disturbs the social and economic relations
at the destination is called tourism equinox (Arikan, Unsever ¢ Halioui, 2016).
Sustainable tourism has been promoted as a way of moderating the disadvantages of
tourism, at the same time as make best use of the benefits in a way that is suitable for
the greatest number of people (Aegee, 2015). Tourism equinox encourages the devel-
opment of cultural and rural tourism to sustain local cultures, traditional lifestyles and
industries, it seeks to utilize resources and the environment in a sustainable way, and
it aims to generate the local economy by providing opportunities for employment and
economic development. In addition, it demands an awareness of the needs of local peo-
ple, respect and appreciation for culture and the environment and achieves a balance
between development and conservation. Soft tourism, agro-tourism and rural tourism
are possible solutions for sustainable form of quality tourism (Kilic & Aydogan, 2015),
and for tourism equinox at the destinations. For a tourist destination, the promotion
and the image are fundamental and must be carefully constructed in order to get ben-
efits. Tourism is a form of conspicuous consumption and tourists exhibit their identity
and social standing by the destination they choose to visit and the image it presents.
The social and economic impact of tourism, and consequently its effect on culture, is
enormous in areas of mass tourism (Aegee, 2015). For that reason, tourism equinox try
to solve this problem by advocating that the image presented should meet the needs of
the local community and express their cultural heritage, which is part of the Cittaslow
philosophy.

The concept of distortion through tourism followed by spoilage of tourism could
be better observed in touristic resorts, which did not use the Cittaslow philosophy such
as Kusadasi, Alanya and Fethiye in Turkey. It is clearly noticed that the nature, environ-
ment, social structure in the province and dominant cultural elements are speedily de-
creased. Consequently, some destinations that have become favorite resorts with their
unique touristic attractions have lost their characteristics, some of them have become
extinct and most of them have lost the identity. The people involved in tourism in these
regions where the economy of the society is based on tourism, were in search for more
tourists in order to satisfy their economic profit in a very addictive manner. Tourism
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paradox is toxidation of these destinations with the negative effects of the tourism in-
dustry. The period of tourism paradox can be seen as an opportunity to protect the nat-
ural and cultural resources of the destination which is called tourism detox. Detox is a
radical decision and it is not an easy process. Tourism detox is a treatment that is in-
tended to remove harmful elements of tourism development from the destination
(Arikan & Unsever, 2015). It is also possible for the regions with tourism paradox to
disengage from this paradox, yet it is not quite easy as it is expected. Tourism destina-
tions can be disengaged from this paradox to reach to the natural, historical, economic
and ancient social positions through consistency in the society and with the help of
Cittaslow philosophy.

Sustainable tourism should help define cultures, not reinvent them. Tourism fre-
quently means the occupation of free space, the destruction of natural eco-systems, and
the re-establishment of everyday life at the chosen destination.

This activity is connected with the damage to the environment and to the local pop-
ulation. Many of the problems associated with tourism development arise from the fact
that tourism providers are not sensitive to tourism equinox, local pressures and needs.
To be successful, sustainable tourism has to rely on the local population and on its par-
ticipation in development of tourism activity (Lopez ¢ Palomino, 2003). Tourism itself
is not an environmentally and socially negative activity that should be avoided. To
achieve sustainable tourism with tourism equinox is the only type of tourism that can
offer an authentic countryside lifestyle area, where it is possible to relax and enjoy nature
and countryside atmosphere, like in all Cittaslow destinations worldwide. Cittaslow
philosophy should be substantiated through policy and legislation and should be pri-
mary objective in all decisions regarding tourism. This covers a multitude of areas of
study and implementation ranging from, but not limited to, environmental, social, eco-
nomic and urban development and design.

The answers to “Which tourism?” or “What a tourism?” will lead us to new tourism
concepts such as good tourism, fair tourism and organic tourism (Arikan & Unsever,
2017).

Good tourism is sustainable and respectful to the environment, does not disturb
the existing social and ecological structure. It emphasizes local and traditional con-
struction and is not the only or main economic activity of a region. Good tourism is
suggested as a general concept in the sense that tourism policies are created in a manner
that is careful against deterioration, compatible with the requirements of sustainability,
does not disrupt the social and cultural structure, opens to the world and shares with
the World (Dundar Arikan & Arikan, 2019). In the Cittaslow system to be established
on the equality of agricultural economy and tourism activities, there will be a synergy.
Agricultural products will be produced in a manner that is sold directly to the consumer
with boutique production and care. In this philosophy, branding in agriculture and
branding in tourism will lead together. Good and correct agriculture will increase the
welfare of the region by merging with tourists who prefer this philosophy and good
tourism practices. Rural tourism comes to the forefront as the most important trigger-
ing factor in achieving rural development in European Union countries. Funds are
transferred to the agricultural economy-oriented regions to develop and increase the
number of rural accommodation facilities (Hernandez-Maestro ¢ Gonzales-Benito,
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2013). Tourism and agriculture should be structured by complementing each other with-
out interfering with each other. This equal and harmonious approach, which we define
as the tourism equinox, will move both sectors forward.

Tourism models applied with good tourism concepts and tourism practices can be
called as fair tourism. Destinations that do not change their original structure for
tourism, and do not give up their own unique elements for the sake of tourism, share
the values they have with good and fair tourism (Arikan & Unsever, 2017). They can in-
crease their level prosperity words, good tourism is strategically used in the tourism pol-
icy in the dimension of plans and the fair tourism is used as a sustainable tourism model.
In Italy Toscana, in France Provence and in Austria Wachau have managed to become
very high-end tourism brands without compromising their own structures, and have
been able to maintain their original structures with the support they receive from
tourism industry (Randelli et al., 2012). The undisputed reality of these examples is that
destinations that do not change their original structure for tourism and do not give up
their own unique elements. For the sake of tourism, they can share their values thanks
to good and fair tourism and increase their welfare levels without disrupting themselves
and allowing them to deteriorate. The common feature of these regions is that they are
outside the scope of tourism capital, especially international tourism capital. The organ-
ization of reasonable and responsible tourism with the help of good and fair tourism
will allocate the local dynamics for tourism as well as other economic activities.
Responsible tourism was defined in Cape Town in 2002 alongside the World Summit
on Sustainable Development. Responsible tourism is about “making better places for
people to live in and better places for people to visit”. Having the following characteris-
tics, responsible tourism (Responsible Tourism Partnership, 2019);

» minimises negative economic, environmental, and social impacts;
« generates greater economic benefits for local people and enhances the well-being
of host communities, improves working conditions and access to the industry;
« involves local people in decisions that affect their lives and life chances;
« makes positive contributions to the conservation of natural and cultural heritage,
to the maintenance of the world’s diversity;
« provides more enjoyable experiences for tourists through more meaningful con-
nections with local people, and a greater understanding of local cultural, social and
environmental issues;
« provides access for physically challenged people;
« and is culturally sensitive, engenders respect between tourists and hosts, and builds
local pride and confidence

Responsible tourism requires that operators, hoteliers, governments, local peo-
ple and tourists take the responsibility, take action to make tourism more sustainable.
Recognising that responsible tourism takes many forms, which different destinations
and stakeholders will have different priorities, and that local policies and guidelines will
need to be developed through multi-stakeholder processes to develop responsible
tourism in destinations. Tourism means that people's travel needs are organized as an
economic activity. People need to know other people, see places where they live, learn
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about different cultures, take advantage of them, get something from them and give
them something, and sometimes they need to show themselves and their skills. These
needs arise from human nature. Humanity has evolved with differences and the differ-
ences that come together. For this reason, people who traveled in ancient years are ac-
cepted as narrators or wise instructors. Organic tourism is a concept that responds to
the need of seeing other places, recognizing other people, that man has by nature.
Organic tourism is a concept that does not exploit the need of the travelers for the sake
of economic benefits. It responds to the need to visit other places and recognize other
people. It is a concept proposed as a provision of the tourism industry and a model that
promises, with various advertisements and fictions only the truth, without using a per-
ception management. The regions that fulfill the needs of the local economies as well
as their tourism receipts will be able to increase their welfare with the applications of
good tourism, fair tourism and organic tourism (Arikan & Unsever, 2017).

CONCLUSION

The Slow Food Movement (Slow Food International, 2019) should be theorized and
considered within the wider concept of slow tourism and its philosophy and principles.
The Slow Food website claims: Slow Food envisions a world in which all people can ac-
cess and enjoy food that is good for them, good for those who grow it and good for the
planet. This approach is based on a concept of food that is defined by three intercon-
nected principles: good, clean and fair. Accordingly, good, fair and organic tourism
could bring opportunities, but also significant challenges for destinations seeking to
maintain their local character, traditions and identity in order to develop the tourism
industry.

The essence of tourism is based on pleasure derived from the destination itself and
activities undertaken when there. For travelers preferring cittaslow approach this pleas-
ure is derived from a lower impact, slower paced destination. Destinations that wish to
become cittaslows need to carry out some activities. Based on an understanding that is
distinct from mass tourism, a new tourism destination where the cultural and historical
heritage is utilized needs to be created through investment, promotion and marketing
that is focused on sustainability. Holiday is no longer a luxury but has become a way of
life. The freedom to travel is regarded as an unquestionable right nowadays.
Destinations and businesses will need to ensure they are changing to meet the growth
of the tourism industry and the evolving (and increasingly demanding) nature of con-
sumer tastes and interests.

The Cittaslow philosophy reflects a wider desire to develop a slower and more sen-
sitive tourism offering with wider-reaching local benefits. The lessons learned from the
mistakes of some destinations are certainly applicable to the wider tourism industry
and are increasingly being adopted in slow tourism strategies. According to the theory
discussed in this chapter, the impact of tourism can be tragic for some tourist areas and
even if more and more sustainable policies are being implemented, only the future will
show if the damage caused by tourism can be erased by a new sustainable tourism
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(Lopez & Palomino, 2003) or with the help of good, fair and organic tourism.

It is expected that domestic and foreign visitors will in the future prefer greener, more
serene, and more natural destinations where they can easily find the values stated in the
basic principles of Cittaslow philosophy and the new tourism concepts. Counseling and
orienting approaches rather than prevention should be adopted in legislations and local
authorities should be supported in their endeavors towards this philosophy. In respect
to structure of tourism, nonindustrial scale and types should be subjected to a different
set of rules different from the areas and facilities of mass tourism.

The success of Cittaslow philosophy depends on effective management and market-
ing involving the principles of pleasure, rest and hospitality with these new tourism con-
cepts. The development of cittaslow towns as sustainable tourism destinations also
requires, apart from the measures taken in accordance with these principles, the com-
mon and intensive efforts of all stakeholders for the investment, promotion and mar-
keting. Public and local authorities, non-governmental organizations, the private sector,
universities and professional organizations should cooperate in all practices.

The essence of tourism is based on pleasure derived from the destination and facility
itself and activities undertaken when there. For travelers preferring cittaslow approach
this pleasure is derived from a lower impact and slower paced activity level. The
Cittaslow movement with the help of good, fair and organic tourism opens a new way
to produce, to trade and to consume. When successful, there will be a more balanced
and controlled tourism development in destinations which is in harmony with the nat-
ural, cultural and social environment.

REFERENCES

o Aegee. (2015). The freedom to travel - The need to adapt. Retrieved from:
http://www.karl.aegee.org/oem/ articles/oe8/t-freedo.htm/p (access: 21.02.2015).

o Arikan, I. & Arikan Dundar, A. (2019). New Concepts Within the Scope of Tourism
and Gastronomy, ATLAS Gastronomy and Tourism Research Group Meeting, Evora,
Portugal, 20-23 February 2019.

o Arikan, I. & Unsever, L. (2017). New Concepts in Tourism: Good Tourism, Fair
Tourism, Organic Tourism,1th International Rural Tourism Congress, Uludag
University, Bursa, 04-06 May 2017.

o Arikan, I. & Unsever, I. (2015). Reconstruction of Tourism: Tourism Detox.
Tourism and Hospitality Studies, 4(2), 6- 16.

o Arikan, L., Unsever, I. & Halioui, S. (2016). Importance of Tourism Paradox,
Tourism Equinox and Tourism Detox for Urban Environments. Acta Economica et
Turistica, 2(2), 221-229.

« Cittaslow International. (2015). Retrieved from www.cittaslow.org/section/associa-
tion (access: 55.05.2015)

« Cittaslow International. (2019). Retrieved from www.cittaslow.org/content/philoso-
phy (access:13.02.2019)

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR

107



TOURISM CONCEPTS WITHIN THE SCOPE OF CITTASLOW PHILOSOPHY (A “DE LEGE FERANDA” STUDY)

o Everett, S. (2016). Food and Drink Tourism, Principles and Practice, London: Sage
Publishing.

o Exo Foundation (2014). The Paradox of Tourism in Developing Countries.
Retrieved from: www.exofoundation.org/the-paradox-%of-tourism/ (access:
29.12.2014).

o Good Agricultural Practices Manuel. (2010). Joint Institute for Food Safety and
Applied Nutrition, University of Maryland.

» Hernandez-Maestro, R. M. & Gonzales-Benito, O. (2013). Rural Lodging
Establishments as Drivers of Rural Development. Journal of Travel Research, 53(1),
83-95.

o Kilig, S.E. & Aydogan, M. (2015). Sustainable Tourismand Heritage in
Sigacik/Seferihisar. International Journal of Social, Behavioral, Educational,
Economic and Management Engineering, 9(1), 310-313.

o Lopez, L. & Palomino, B. (2003). Impacts of Mass Tourism on Local Communities
and the New Phenomenon of Colonization-Case Study: Majorca. MA Thesis,
Bournemouth University, England.

« Mueller, H. & Kaufmann, E. L. (2001). Wellness Tourism: Market analysis of a spe-
cial health tourism segment and implications for the hotel industry. Journal of
Vacation Marketing, 7(1), 5-17.

« Randelli, E, Romei, P, Tortora, M. & Tinacci, M. (2012). Rural Tourism Driving
Regional Development in Tuscany. The Renaissance of the Countryside, Department
of Economic Sciences, University of Florence.

« Responsible Tourism Partnership. (2019). Cape Town Declaration on Responsible
Tourism. Retrieved from: https://responsibletourismpartnership.org/cape-town- dec-
laration-on-responsible-tourism (access: 03.03.2019)

« Semmens, J. & Freeman, C. (2012). The Value of Cittaslow as an Approach to Local
Sustainable Development: A New Zealand Perspective. International Planning
Studies, 17(4), 353- 375.

« Slow Food International. (2019). About Us. Retrieved from:
https://www.slowfood.com/about-us/(access: 12.04.2019).

» Teo, P. & Huang, S. (1995). Tourism and Heritage Conservation in Singapore.
Annals of Tourism Research, 22(3), 589- 615.

« The Global Development Research Center. (2019). Environmental Impacts of
Tourism. Retreived from: http://www.gdrc.org/uem/eco-tour/envi/one.html (access:
21.03.2019).

« Timothy, D. J. & Boyd, S. W. (2003). Heritage Tourism. Harlow: Prentice Hall.

108 TRFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



Prof. Dr. irfan Arikan, flker Unsever

Importance of Tourism Equinox for
Sustainable City Tourism

Tourism Naturally Conference, Kaprun-Zell am See, Austria, February 2020
Dogal Turizm Konferanst, Kaprun-Zell am See, Avusturya, Subat 2020

ABSTRACT

The purpose of this study is to investigate the influence of tourism paradox on cities
in relation to tourism activities and the protection of natural and cultural resources for
sustainable city tourism with the help of tourism equinox. It primarily relies on quali-
tative research to understand the main features of tourism paradox and tourism equi-
nox taking the physical and environmental aspects of urban environments into
consideration. The findings indicate that tourism equinox encourages the development
of city tourism to sustain local cultures, traditional lifestyles and industries, seeks to
utilize the resources and the environment in a sustainable way. In addition, it demands
an awareness of the needs of local people, respect and appreciation for culture and the
environment, and achieves a balance between development and conservation. Cities
have suffered from uncontrolled tourist development and tourism paradox during the
last few decades. The results of this study will help to avoid tourism paradox in urban
destinations, where the travelers consume the natural and cultural resources that are
necessary for tourism activities. Therefore, the shaping of cities today is important es-
pecially to the tourists of tomorrow. New approaches to solve this problem and to es-
tablish healthy sustainable urban destinations with the help of tourism equinox are
becoming more important than ever.

KEY WORDS: Tourism Paradox, Tourism Equinox, City Tourism, Urban
Environments, Sustainability.

INTRODUCTION

Tourism is as a cornerstone of a policy of urban development that combines a com-
petitive supply able to meet visitors’ expectations with a positive contribution to the de-
velopment of cities and the wellbeing of their residents (Dimanche, 2005). City tourism
is one of the most dynamic market segments in the tourism industry. It attracts both
business and leisure travelers, generating income that supports socioeconomic and cul-
tural development. The growing popularity of city breaks has opened many urban des-
tinations to new markets and segments, increasing the number of visitors. City breaks
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Surdirulebilir Sehir Turizmi igin
Turizm Ekinoksunun Onemi

OZET

Bu ¢alismanin amaci, turizm ekinoksu yardimiyla stirdiiriilebilir sehir turizmi i¢in
dogal ve kiiltiirel kaynaklarin korunmasi ve turizm faaliyetleri ile ilgili olarak turizm
paradoksunun sehirler tizerindeki etkisini aragtirmaktir. Turizm paradoksu, ekinoksu
ve detoksunun kentsel ¢cevrenin fiziksel ve gevresel yonlerini dikkate alarak ana gelece-
gini anlamak i¢in dncelikle nitel aragtirma gerekir. Bulgular, turizm ekinoksunun yerel
kiiltiirleri, geleneksel yasam tarzlarini ve endiistrileri siirdiirmek i¢in sehir turizminin
gelisimini tesvik ettigini, kaynaklar1 ve ¢evreyi siirdiiriilebilir bir sekilde kullanmay:
amagladigini gostermektedir. Buna ek olarak, yerel halkin ihtiyaclarinin farkinda ol-
may, kiiltiire ve gevreye saygi duymayi da gerektirir ve gelistirme ile koruma arasinda
bir denge kurar. $ehirler, son yillarda kontrolsiiz turizm gelistirmelerinden ve turizm
geligkisinden zarar gordii. Bu ¢alismanin sonuglari, gezginlerin turizm faaliyetleri icin
gerekli olan dogal ve kiiltiirel kaynaklar: tiikettigi kentsel destinasyonlarda turizm pa-
radoksunun dniine ge¢ilmesine yardimci olacaktir. Bu nedenle sehirlerin bugiin sekil-
lenmesi 6zellikle yarmin turistleri i¢in 6nemlidir. Bu sorunu ¢6zmek ve turizm
ekinoksunun yardimiyla saglikl stirdiiriilebilir kentsel destinasyonlar olusturmak i¢in
yeni yaklagimlar her zamankinden daha 6nemli hale gelmektedir.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Sehir Turizmi,
Kentsel Cevre, Stirdiiriilebilirlik.
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IMPORTANCE OF TOURISM EQUINOX FOR SUSTAINABLE CITY TOURISM

have emerged as one of the fastest growing leisure sectors in European travel in recent
years. One indicator of the intense growth of this segment is the numbers of arrivals of
overnight tourists in large cities. City tourism has not only been characterized by mere
quantitative growth over the last decades, substantial changes in target groups and the
options for tourism must also be noted (Kagermeier, 2016).

With the growth of international tourism, people travel, stay, experience and enjoy
city destinations. The cities are centers of art, entertainment and food, focal points for
commerce, industry and finance, gateways to traditional customs and modern society.
It is an enjoyable experience to touch, smell, taste, hear and see the beauties and the at-
tractions in a city. The city has to offer something that makes it worth going there. Be
it the heritage, the nature, the food, the events or some unique activity, a city needs to
offer something of value to the tourists, that they cannot find at home. Often taking
part in the everyday life of the city is seen as being central to the tourist experience
(Maitland, 2008). The spirit of the cities inspires today and tomorrow’s travelers.

Regardless of the motive, the tourists will spend some time in a city. The accommo-
dation owners will provide amenities and facilities to ensure that the tourists overnight
and spend money there. However, the tourists do not just stay at an accommodation
but also consume food and beverage, use soap and shampoo, and have a bath or two,
sometimes even more than they do at home. In other words, those travelers consume
things like various products, nature, air, water and much more. City tourism brings not
only travelers but also consumption to the city, and mixes different cultures, values, ex-
pectations, and experiences. As the number of tourist arrivals in a city increases, so will
the revenue have generated. Then it inevitably follows, facilities, roads, airports, and
ports with the capacity to accommodate more people will be built for more income.
This paper investigates the importance of tourism equinox for sustainable city tourism,
taking the physical and environmental aspects of urban environments into considera-
tion.

URBAN DESTINATIONS

Urban destinations are described as a settlement where the population is very high
and has the features of a built environment. This definition includes cities and towns as
well as conurbations or suburbs. Main characteristics of urban areas are high population
and vast human features. People living in urban destinations have better access to all
kind of infrastructure, for instance transportation, education, health and entertainment
offers. The biggest drawback of urban settlements is pollution, caused by the high pop-
ulation density and well-developed infrastructure. Especially in transportation with
cars, buses, trains and metros, air- and noise pollution are a present issue in cities
(Surbhi, 2016).

According to Cave and Jolliffe (2012), over 50% of the world’s populations is urban-
ized. Urbanization is closely linked to globalization, which also connects urban tourism
to this topic. The term urban tourism is used to simply describe tourism in urban areas.
Most visited destinations are capital cities like London, Paris, Rome or other metropol-
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itan centers, but also large historic cities, cities with an extensive heritage of arts and
culture, as well as industrialized cities and waterfront areas are considered as an urban
tourism destination (Douglas, et al., 2001). Tourism is an important employment sector
in cities, especially because it is mostly not seasonal. Cities and towns are not only an
important tourism destination, but also a tourism generator. A vast part of cities’ pop-
ulation is leaving their urban homes for holidays in order to gain relaxation from the
stressful life in those areas (Law, 2002). With the growing demand for urban tourism,
it becomes crucial to guarantee the quality of tourists’ experiences, while at the same
time reflecting on key issues such as sustainability, accessibility, connectivity, and in-
frastructure, as well as dispersing tourism (7th UNWTO Global Summit on Urban
Tourism, 2018).

Economically, sustainable city tourism must ensure economic returns along both
short- and long-term economic measures. To all stakeholders, sustainable city tourism
must provide socio-economic benefits that are fairly distributed including stable em-
ployment, income-earning opportunities, and social services to host communities. By
conferring these benefits, it must contribute to poverty reduction. From the environ-
mental point of view, sustainable city tourism must make optimal use of environmental
resources that constitute a key element in tourism development, maintain essential eco-
logical processes, and help to conserve the natural environment. Culturally, sustainable
city tourism must respect the socio-cultural authenticity of host communities, conserve
their built and living cultural heritage and traditional values, and contribute to inter-
cultural understanding and tolerance (https://scienceimpact.mit.edu/sites/default
/files/documents/Yin.pdf).

The places of interest in urban destination for tourists are diverse, for example, sa-
cred places, historical and cultural areas or entertainment destinations are all part of
urban tourism. As cities offer a vast variety of facilities for tourists, urban tourism is
strongly connected to globalization and urbanization (Selby, 2004). This form of tourism
was highly important for restructuring and reorganizing the urban landscape as cities
use their facilities like museums, sports stadiums, convention centers as well as enter-
tainment programs like festivals for promoting tourism in the area (Spirou, 2011).

The image of a city is quickly changing, either during the seasons or even in day and
night. Some parts of a city might be very appealing during the day, whereas at night it
might have a very different atmosphere, for example the Rambla in Barcelona. As this
atmosphere and image of a city is changing fast and dramatically, the main motivation
of visiting a city and its places of interest is usually fulfilled quite quickly. Hence, sec-
ondary motivational factors are being engaged during a visit of an urban area, for in-
stance culturally interested persons might satisfy their needs during the day, so they
decide to go to a football match, or a stand-up comedy show at night (Douglas, et al.,
2001). Tourists make an intensive use of many urban facilities and services but little of
the city has been created specifically for tourist use. Thus, we arrive at the critical asym-
metry in the relationship between the tourist and the city, which has many implications
for policy and management. The tourism industry clearly needs the varied, flexible and
accessible tourism products that cities provide; it is by no means so clear that cities need
tourism (Halle»Page, 2014).

Having the tourism industry as the only development model for a city with its nat-
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ural and cultural resources could not only destroy the environment and social life but
also the tourism industry itself. Although the equation “more tourists = more tourism
income” is so simple, it is not a sustainable approach for the development plans of the
cities. It is obvious that tourism generates beneficial outcomes as much as it produces
negative impacts in the conservation of traditional and historical cities with their nat-
ural and cultural resources. Therefore, the relationship between culture and tourism
has been defined with terms such as, “paradox, contradiction and conflict, dynamic and
complex” (KiligerAydogan, 2015). The growth of tourism cannot be always considered
as having a positive impact for the cities. Because of the increase of the tourism industry,
many historic cities started to lose their historical identity and suffer from overcrowding
(Diekmanne>Gillot, 2010).

TOURISM PARADOX

When looking at the increase of tourism activities in a city, it can be said that
tourism is a valuable part of the economy. The proposal offered by today’s competitive
paradigm that higher the number of tourists visiting a city, the higher would be the in-
come sounds good at first. Parallel with the increased tourism activities, new buildings,
new lifestyles, foreign capital and new socio-economic relationships appear rapidly in
the city and replace the traditional ones. The increased number of tourist arrivals gives
the appearance of increased desirability of the city. However, there will be huge amount
of social, cultural, economic and environmental problems faced by the local people as
well as tourists in the city; by disturbing the socio-cultural balance of local communi-
ties, commoditization of local cultures, overcrowding of heritage sites, destruction of
ecosystems, and land speculation (www.exofoundation.org/the-paradox- of-tourism).

The tourism paradox begins to appear at this stage since the travelers consume the
natural and cultural resources that are worth seeing. Tourism paradox is the name given
to this phenomenon where tourism industry destroys natural and cultural environment
that is necessary for tourism activities. Tourism paradox is also the name of unsustain-
able tourism. The destination could shrink and disappear in the end. The important
point regarding this fact is that although it does not always take place, it takes place
sometimes bordering often. This happens because of viewing tourism purely in terms
of numbers and income. This view ignores the concept of sustainability, where demand
and supply must take into consideration the exhaustion and depletion of the natural
and historical attractions that form the basis of tourism for the city. Heritage is not only
something that people wish to pass on generation to generation, it is also something
that has become increasingly scientific so that preservation and survival is something
that is created through several principles, processes and practices (Timothye~Boyd,
2003). The promotion of cultural heritage and protected areas is one of the key strategies
in urban policy. Ashworth and Tunbridge point out positive interaction of the heritage
and tourism industry (Asworthe>Tunbridge, 2011).

Tourism is dynamic, but if it is developed too quickly, it can be destructive to the
host community. If over developed it destroys the resources and values that attract the
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visitors to city destination (ICOMOS, 1999). In tourism urbanization, cities or urban
areas are commoditized for the consumers of the tourism industry; and tourists go to
tourism cities to consume not only the facilities of the city but also to consume the
whole city (Kaya, 2014). The tourism paradox affects the city destinations, where rela-
tions of tourism industry have dominated roles over its unplanned and uncontrolled
economic and social structure with unbalanced funds. Consequently, some cities that
have become favorite destinations with their unique touristic attractions have lost their
characteristics, some of them have become extinct and most of them have lost the iden-
tity. The local people start to be complaining that their streets no longer belong to them
and that the city is overcrowded with tourists. Residents in Barcelona, Venice, Valencia,
Amsterdam, Palma de Mallorca and Dubrovnik are fed up with overtourism, as more
and more tourists flood the city. This can have a negative effect also on visitors who
have a low tolerance threshold for overcrowding at major tourist sites (Halle>Page,
2014). When the visitor feels that a place is overcrowded, the infrastructure is over-
loaded, services are poorly performed, or safety and hygiene standards drop, the expe-
rience diminishes (Weber et al., 2017). Thus, the quality of experience for visitors and
the living conditions for residents will decline.

The people involved in tourism in these cities where the economy of the society is
based on tourism, were in search for more tourists in order to satisfy their economic
profit in a very addictive manner. Today these cities are looking for some management
plans to avoid overtourism like limiting hours of access, building boardwalks, charging
entrance fees or manipulating them to reduce excessive levels of visitors in certain pe-
riods and routing visitor traffic to spread wear and tear (Douglas, et al., 2001). Talking
about overtourism, the carrying capacity is said to be a crucial element of the planning
process of destination management organizations (Coccossiset al., 2002). Therefore, spa-
tial reorganization and urban regeneration play a crucial role for the marketing of the
cities and this transformation action affects all infrastructure facilities, restorations of
old buildings, reorganization of historical zones, and revitalizing the architectural style
of the cities. However, the implications and tourism interventions will be different from
one city to another in order to reflect local context and identity such as architecture
style, cultural heritage and local lifestyle (Kaya, 2014).

Tourism, as a crucial element of these concepts, demands a more sustainable man-
agement in the context of overtourism. Tourism paradox is toxidation of the cities with
negative effects of the tourism industry. Similarly, it is also possible for the cities with
tourism paradox to disengage from this paradox, yet it is not quite easy as it is expected.
Projects that focus on and emphasize the economic and social benefits should be un-
dertaken in the future in order to protect the cities from the negative effects of the
tourism paradox. City destinations can be disengaged from this paradox to reach to the
natural, historical, economic and ancient social positions through consistency in the
society and with the help of scientific methods considering tourism equinox.
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TOURISM EQUINOX

Tourism is like fire; it can cook the meal or, burn the house. This famous Asian saying
underlines the fact tourism is indeed a double-edged sword, and that tourism impacts
highly depends how it is being developed, managed and consumed. City destinations
have suffered from uncontrolled tourist development and tourism paradox during the
last few decades, having consequences on the destruction of natural eco-systems, air
and water pollution, the shortage of water, problems of waste disposal, and the trans-
formation of small villages into centers of urbanization. Fortunately, tourist’s mentalities
are changing and the slogan of non-destructive or sustainable tourism is becoming im-
portant for travelers and for authorities. New positive kinds of holidays are being devel-
oped; they deal with the problems of mass tourism, caring for cultural, social, and
natural features of the cities (http://www.karl.aegee.org/oem/articles/oe8/t-freedo.htm).
The future is expected to see an even stronger impact of tourism on the environment,
particularly regarding the nature, earth, water and energy (Razovic, 2007).

Presenting a balance between the sustainability of cultural and natural heritage and
marketing for tourism purposes forms an important aspect of planning and managing
cultural and natural heritage sites (Teo&Huang, 1995). Can we protect the cities from
tourism paradox? Hence, new projects and approaches to solve the problems caused
by the growth of urban populations and establish healthy sustainable city destinations
are becoming more important than ever. The balance, which does not change and
disturbs the social and economic relations at a destination, or a city, is called tourism
equinox. The name equinox is derived from the Latin aequus (equal) and nox (night),
because around the equinox, night and day are about equal length.

Tourism has become a significant future of the economy and structure of the city
destinations around the world and has played a major role in the transformation and
re-development of industrial districts within cities that have traditionally accommodated
commercial activities. Sustainable tourism has been promoted as a way of moderating
the disadvantages of tourism, at the same time as make best use of the benefits in a way
that is suitable for the greatest number of people (http://www.karl.aegee.org /oem/arti-
cles/0e8/t-freedo.htm). The standardization, globalization, destruction or prettification
can be very difficult to reverse. Once high buildings or open spaces have been created,
it proves very hard to revert to what was there before. To be healthy, a city must be wel-
coming not only the tourists but also its inhabitants too. If heritage is advertised and
emphasized, one needs to be aware that it is the contents that animate it. It is urban life
taken with its complexity, which makes the container live and evolve. Without this, her-
itage loses its meanings, residents leave, cities start losing their specific feel, and the
tourists leave as well. Tourism equinox encourages the development of responsible
tourism to sustain local cultures, traditional lifestyles and industries. It seeks to utilize
resources and the environment in a sustainable way, and it aims to generate the local
economy by providing opportunities for employment and economic development. In
addition, it demands an awareness of the needs of local people, respect and appreciation
for culture and the environment and achieves a balance between development and con-
servation.
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It is expected that domestic and foreign visitors will in the future prefer greener,
more serene, and more natural city destinations where they can easily find the values
stated in the basic principles of sustainable tourism, where they feel healthy, relaxed
and secure with tourism equinox. For a city, the promotion and the image are funda-
mental and must be carefully constructed in order to get benefits. Tourism is a form of
conspicuous consumption and tourists exhibit their identity and socialstanding by the
city they choose to visit and the image it presents. The social and economic impact of
tourism, and consequently its effect on culture, is enormous in areas of mass tourism
(http://www.karl.aegee.org/oem/articles/oe8/t-freedo.htm/). For that reason, tourism
equinox tries to solve this problem by advocating that the image presented should meet
the needs of the local community and express their cultural heritage.

Tourism is a consumer industry and it is difficult to impose better environmental
standards on a transient population. The quality of the tourism product in a city must
be improved because more and more tourists are becoming demanding and look for
quality, new experiences, new activities, and new ways of enjoying their holidays (Segui,
1995). It is important to understand the dynamics of change and development in a des-
tination. By careful management, sustainable tourism can be achieved for the cities at
each stage of the life cycle (Cooper;, 2002). Butler (1992) argues that this long-term per-
spective provides control and responsibility to prevent the city destination exceeding
capacity and the inevitable decline in visitation, which follows. In terms of environ-
mental protection, this means the creation of a balance between tourism and
natural/cultural resources, in other words tourism equinox. Consequently, this is only
practicable with a limited number of visitors. The most important measure to ensure a
balance between tourism and environment for the sustainability could be a strict reg-
ulation of the flow of visitors at the cities. Therefore, the shaping of sustainable city
tourism today is important to travelers, especially the tourists of tomorrow. The recent
growth of city tourism requires the sector to ensure sustainable policies and practices
that minimize adverse effects of tourism on the use of natural resources, infrastructure,
mobility and congestion, as well as its socio-cultural impact (7th UNWTO Global
Summit on Urban Tourism, 2018).

SUSTAINABLE TOURISM

Sustainable tourism should help define cultures, not reinvent them. Tourism fre-
quently means the occupation of free space, the destruction of natural eco-systems, and
the re-establishment of every day life at the chosen destination. This activity is con-
nected with the damage to the environment and to the local population. It is obvious,
that tourism activities could be both positive and negative on national and regional
level (Kokilashvili¢»Khasaia, 2019). Tourism can cause harm, but it can also stimulate
sustainable development. When properly planned and managed, sustainable tourism
can contribute to improved livelihoods, inclusion, cultural heritage and natural resource
protection. Many of the problems associated with tourism development arise from the
fact that tourism providers are not sensitive to tourism equinox, local pressures and
needs. To be successful, sustainable tourism has to rely on the local population and on
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its participation in the development of tourism activity (Lopeze»Palomino, 2003). The
main objective of researching sustainable development tourism policy is to stimulate
the positive effects of the industry and reduce the negative impacts (Khokhobaia, 2018).

Tourism cannot hide from its responsibility to promote more sustainable business
practices (Williamse»Ponsford, 2009). Tourism itself is not an environmentally and so-
cially negative activity that should be avoided. To develop tourism in a sustainable way
means to provide gain continuity for local communities in economic, social and phys-
ical environment. It is essential for the future to avoid all kind of damages and pollution
both in social and physical environment on the one side, and in competitiveness and
prosperity of a certain economic sector on which a total economic profit depends, on
the other (Razovic, 2007). The tourism industry in city destinations is worth developing
and investing in and brings about negative impacts, which sometimes outweigh its as-
sociated positive economic impacts if you do not care for tourism equinox. However,
the remarks about the negative impacts of tourism are intended to demonstrate and ex-
plain the tourism paradox.

Economic sustainability for tourism requires holistic planning cross all industrial
sectors (Cooper, et al., 2008). Sectors that have a high potential for sustainable jobs and
growth should be developed (Zampoukas, 2019). Most importantly, tourism should not
be conceptualized as a finite stream of revenue where profit maximization is the logical
course of action, but as a renewable resource, that requires care and attention in its uti-
lization. The economies of the cities for the future should be designed in a sustainable
way. The design of new buildings, sites and transport systems should minimize the po-
tential harmful visual effects of tourism. Pollution controls should be built into all forms
of infrastructure (ICOMOS, 1999). Information and communications technologies fa-
cilitate and shape the new tourism behavior patterns. Tourism and transport service
providers who want to effectively reach visitors should place greater emphasis on inte-
grating possible hosts into their communication strategy. If they rise to meet the com-
munication challenge, they could contribute to stimulating a broader spatial activity
pattern and thus reducing overcrowding in the city (Kagermeieré»Gronau, 2017).
Tourism, as a crucial element of these concepts, demands a more sustainable manage-
ment in the context of overtourism. With a growing global middle class and increasing
ease of travel, people have achieved greater mobility in recent years. According to
United Nations World Tourism Organization, the number of international tourist trips
worldwide reached 1.3 billion in 2017, and is predicted to reach 1.8 billion by 2030.

Sustainable tourism means creation of quality supply and implementation of new
technological solutions and innovations; programs for planning and arrangement of
destinations, new preferences and tourist attractions (Razovic, 2007). In order to achieve
competitive advantage, a city must provide overall attractiveness and quality experi-
ences that are equal or better than those of the alternative destinations be for specific
markets (Dimanche, 2005). As an example, Geneva has been voted Europe’s Leading
City Break Destination for the third time at the prestigious World Travel Awards 2017.
Held in St. Petersburg, and known as the Oscars for the tourism industry, Geneva’s nat-
ural attractions, tourism offer, and digital expertise stood out amongst the fierce com-
petition for this award. The development of a comprehensive website available in eight
languages, sophisticated social networking strategies with pages tailored to different
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markets, comprehensive digital campaigns, and utilizing bloggers and key influencers
are just some examples of the initiatives implemented by Geneva Tourism
(https://www.rustourismnews.com). For sustainable city tourism, new opportunities and
innovative solutions are provided through a combination of cooperation strategy,
knowledge, expertise and capital resources of various community stakeholders.

Additionally, cities design holistic concepts of turning the entire city into a smart
city. By the help of smart technologies, information about congestions and visitor con-
centrations can be transferred in real-time to tourists (Skeli¢»Schmid, 2019). Smart cities
initiatives, snow cleaning, inter-city network, GPS emergency, mobile clinic interactive
systems, smart metering, services for deaf people, innovative mobility options, intelli-
gent draining systems and rain monitoring programs are becoming the trend in strate-
gic and technological planning in the modern world (Talhaoui, et al., 2016). With
extensive and rapid innovations in telecommunications and the increasing ease, speed
and affordability of international travel, cultural products and forms now can be dis-
seminated globally with greater effectiveness (Arcodia, 2008). The concept of the cre-
ative city and the creative industries is becoming increasingly important. Linking the
creative industries with traditional products offer interesting opportunities for the cities
of the future (Huescar, 2005).

The World Travel Tourism Council forecasts that the future of travel and tourism
will support 400 million jobs and contribute to 25% of global net job creation globally.
The infrastructure required to sustain this growth in economic activity has increased
pressure on natural resources, biodiversity, as well as on local communities. The success
of the tourism approach for city tourism depends on effective visitor management as a
mechanism to enhance, manage and improve the tourists’ experience of cities and
places to visit (Pagee»Connell, 2014) involving the principles of tourism equinox. The
main problems here are the need to organize tourist movements to ensure that natural
and cultural resources consumed by tourists, are protected (Manentee>Minghetti, 2006).
To achieve this goal, an interactive tourist- resident relationship that will provide value
for visitors as well as for various community stakeholders is required.

CONCLUSION

For the protection of natural and cultural resources in the cities, tourism equinox
should be substantiated through policy and legislation and should be a primary objec-
tive in all decisions regarding the future of city tourism. This covers a multitude of areas
of study and implementation ranging from, but not limited to, environmental, social,
economic and urban development and design (Arikan, et al., 2016):

« In the first place, tourism legislations for the sustainable city tourism should be
directive rather than compulsory.

« Common sense should prevail over policy; lessons learned from mistakes of other
city destinations should direct the development in the urban areas.

o Activities necessary for strategic planning should be carried out, and the cooper-
ation of public and private sectors should be ensured after determining the applicability
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of tourism equinox approach.

« Local population should be encouraged to participate in the new tourism strategy
and to engage and co-decide the way the resources should be used.

o Overtourism is a shared responsibility, therefore, the awareness of locals and vis-
itors should be raised with the engagement of citizens and local stakeholder groups in
order to understand the value of cultural resources and to prevent the damage to the
historical and cultural environment of the city.

« Based on an understanding that is distinct from mass tourism, a new city desti-
nation where the cultural and historical heritage is utilized, needs to be created through
investment, promotion and marketing that is focused on sustainability of the urban en-
vironment.

o City administrators and destination managers must acknowledge that there are
definite limits to growth. The carrying capacity of the city should be determined under
sustainable principles.

o Infrastructure, especially the infrastructure necessary for new technology trends
and smart cities should be improved

« Innovation is important for keeping a city sustainable as a tourist destination and
attracting repeat visitors.

« Festivals, events and creative tourism activities devoted to the city should be or-
ganized.

o The value of authenticity will become increasingly important for the visitors of the
cities. Food and beverage vendors that represent the authentic nature of the city and
where regional dishes are promoted and served to visitors should be established.

o Local authorities should be informed very clearly that it is not possible to achieve
sustainable city tourism development without respecting natural urban environment.

o For development to be sustainable, tourism must also consider transportation,
mobility, accommodation, the local economy, the preservation of public spaces and
other aspects of daily life for the local people.

o Public authorities, local governments, non-governmental organizations, the pri-
vate sector, universities, professional organizations, civil society groups and residents
should cooperate in all practices for a sustainable city tourism. Holiday is no longer a
luxury but has become a way of life. The freedom to travel is regarded as an unques-
tionable right nowadays. According to the approaches discussed in this paper, only the
future will show if the damage caused by tourism can be erased by a new sustainable
tourism with the help of tourism equinox. When successful, there will be a more bal-
anced and controlled tourism development which is in harmony with the natural, cul-
tural and social environment in the cities.
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ABSTRACT

The process of identifying sustainable tourism, determining its framework, and pre-
senting its principles is important. As such, examples of sustainable tourism concepts
are needed for tourism development. Tourism can be sustainable if it is part of a sus-
tainable life. It is understandable that a higher number of tourist arrivals will mean a
higher number of tourism receipts for a destination. However, there will also be huge
amount of social, cultural, economic, and environmental problems faced by local people
and tourists at such a destination. This phenomenon, referred to as the tourism paradox,
occurs when a tourism industry destroys the natural and cultural environment of a des-
tination for tourism-related activities. The tourism paradox also describes the damage
incurred by the adoption of tourism as a priority or single development model, a deci-
sion that has been detrimental to nature, social life, and tourism itself. Due to this par-
adox, the tourism economy suffers and economic indicators decrease. The tourism
paradox is an approach to the tourism industry based on Milton Friedman's theory,
which predicted that “the private sector will organize everything perfectly without state
intervention.” The destinations that meet the needs of the local economy and the needs
of tourism income, will, by protecting their own values, benefit from the tourism in-
dustry with good and fair tourism strategies. Moreover, those who will preserve the
natural and cultural resources are the local residents and owners of the resources and
attractions at the destination. One of the most important studies on this subject was
conducted by 2009 Nobel Prize in Economics winner Elinor Ostrom. Ostrom concludes
that nature and cultural values can best be protected by local people living within the
region. Is tourism possible without the elements that make a destination valuable?
Should becoming a tourist destination require a change to the ecological, economic,
and social structure of a region outside of tourism? This unchanging balance, or tourism
equinox, protects the social and economic relations of a destination. Derived from the
Latin aequus (equal) and nox (night), tourism equinox has been put forward by us to
express the equally focused structures of tourism and agriculture. Raising levels of pros-
perity and quality of life are shared goals in destinations such as Tuscany in Italy,
Provence in France, and Wachau in Austria. Without compromising their own struc-
ture, these destinations have managed to generate a very high-level tourism brand that
even promotes their original structure. Rural tourism stands out as the most important
trigger in the provision of rural development in European countries. In order to im-
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prove rural accommodation facilities and increase their numbers, resources are allo-
cated from various funds towards regions with agricultural economies. As a case study,
Trilye in Turkey was analyzed as an agricultural economy focused destination. Despite
its natural and cultural resources, Trilye is geographically trapped in a small area and
hosts mostly one-day visitors. Its economy is founded on olive cultivation, yet residents
hope to develop tourism and increase the bed capacity, food, and beverage establish-
ments in the region. A synergy is ready to occur in the region based on the quality of
its agricultural economy and tourism activities. Agricultural products will be sold di-
rectly to consumers with boutique production and care; branding in agriculture and
branding in tourism will move together. The production of local food by farmers will
improve the local economy and create new jobs for the local population. Good agricul-
ture combined with fair and good tourism will increase the welfare of the region.
Tourism and agriculture should be structured to complement each other, not get in the
way of each other.

This harmonious approach, which we define as the tourism equinox, will move both
sectors towards progress. In accordance with the tourism equinox and involvement of
the local people, tourism development plans and tourism inventory studies in regions
focused on agricultural economy are possible. The aim of this paper is to investigate the
influence of the tourism paradox and the tourism equinox on agricultural economy fo-
cused destinations. This paper also examines how the protection of natural and cultural
resources are necessary for tourism development. It primarily relies on qualitative re-
search to understand the main features of the tourism paradox and the tourism equi-
nox, taking the physical and environmental aspects of agricultural economy into
consideration. A literature review is used as a research methodology.

KEY WORDS: Tourism Paradox, Tourism Equinox, Sustainable Tourism, Tourism
Development, Agriculture.

[RFAN ARIKAN ANISINA - TURIZMDE YENI KAVRAMLAR



TOURISM DEVELOPMENT AT AGRICULTURAL ECONOMY FOCUSED DESTINATIONS

Tarim Ekonomisi Odakli Destinasyonlarda,

Turizm Gelistirme.
Trilye/Tiirkiye'de Bir Ornek Olay Calismasi

OZET

Surdirilebilir turizmi belirleme, ¢ergevesini tanimlama ve ilkelerini sunma stireci
onemlidir. Hal boyle olunca turizmin gelismesi i¢in stirdiirtilebilir turizm kavramlari-
nin Orneklerine ihtiya¢ duyulmaktadir. Stirdiiriilebilirlik yasamin bir pargasiysa turizm
de siirdiiriilebilir nitelikte olabilir. Daha yiiksek sayida turist variginin bir destinasyon
i¢in daha fazla turizm geliri anlamina gelecegi diistiniilebilir. Ancak, boyle bir destinas-
yonda yerel halk ve turistlerin karsilasacagi cok biiyiik sosyal, kiiltiirel, ekonomik ve
cevresel sorunlar da olacaktir. Turizm paradoksu olarak adlandirilan bu fenomen, tu-
rizm endiistrisinin turizmle ilgili faaliyetler i¢in bir destinasyonun dogal ve kiiltiirel
gevresini tahrip etmesi durumunda ortaya ¢ikar. Turizm paradoksu, turizmin 6ncelikli
veya tek kalkinma modeli olarak benimsenmesinin, dogaya, sosyal hayata ve turizmin
kendisine zarar veren bir karar olarak tanimlar. Bu paradoks nedeniyle turizm ekono-
misi zarar gormekte ve ekonomik gostergeler diismektedir. Turizm paradoksu, Milton
Friedman'in “6zel sektoriin her seyi devlet miidahalesi olmaksizin mitkemmel bir se-
kilde organize edecegini” 6ngoren teorisine dayanan turizm endiistrisine bir yaklasim-
dir. Yerel ekonominin ihtiyaglarini ve turizm gelirlerinin ihtiyag¢larini karsilayan
destinasyonlar, kendi degerlerini koruyarak, iyi ve adil turizm stratejileri ile turizm en-
distrisinden yararlanacaktir. Ayrica dogal ve kiiltiirel kaynaklar: koruyacak olanlar,
yerel halk ve destinasyondaki kaynak ve ¢ekiciliklerin sahipleridir. Bu konudaki en
onemli galigmalar1 2009 Nobel Ekonomi Odiilii sahibi Elinor Ostrom yiiriitmiistiir.
Ostrom, doganin ve kiiltiirel degerlerin en iyi, bolgede yasayan yerel halk tarafindan
korunabilecegi sonucuna varmaktadir.

Bir destinasyonu degerli kilan unsurlar olmadan turizm mtimkiin mtdiir? Turistik
destinasyon olmak, turizm diginda bir bolgenin ekolojik, ekonomik ve sosyal yapisinda
bir degisiklik gerektirmeli midir? Bu degismeyen denge veya turizm ekinoksu, bir des-
tinasyonun sosyal ve ekonomik iligkilerini korur. Latince aequus (esit) ve nox (gece)
sozctiklerinden tiiretilen turizm ekinoksu, turizm ve tarimin esit odakl yapilarini ifade
etmek igin tarafimizca ortaya atilmistir. italya'da Toskana, Fransa'da Provence ve
Avusturya'da Wachau gibi destinasyonlarda refah ve yasam kalitesini yiikseltmek ortak
hedeflerdir. Bu destinasyonlar kendi yapilarindan taviz vermeden, 6zgiin yapilarini bile
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one gikaran ¢ok st diizey bir turizm markasi olusturmay1 bagsarmislardir. Avrupa iil-
kelerinde kirsal kalkinmanin saglanmasinda en 6nemli tetikleyici olarak kirsal turizm
one ¢cikmaktadir. Kirsal konaklama tesislerini gelistirmek ve sayilarini artirmak i¢in
tarim ekonomisi olan bolgelere ¢esitli fonlardan kaynak aktarilmaktadur.

Ornek olay olarak Tiirkiye'deki Trilye, tarim ekonomisi odakli bir destinasyon ola-
rak analiz edilmistir. Dogal ve kiiltiirel kaynaklarina ragmen cografi olarak kii¢iik bir
alana hapsolmus Trilye, cogunlukla giiniibirlik ziyaretcileri agirlamaktadir. Ekonomisi
zeytincilik tizerine kurulu olsa da bolge sakinleri turizmi gelistirmeyi ve bolgedeki yatak
kapasitesini, yeme-i¢me igletmelerini artirmayr ummaktadir. Bolgede tarim ekonomi-
sinin kalitesine ve turizm faaliyetlerine dayali bir sinerji olugsmaya hazirdir. Tarim iirtin-
leri butik iiretim ve 6zenle tiiketicilere dogrudan satilacak; tarimda markalagma ile
turizmde markalasma birlikte hareket edecektir. Ciftgiler tarafindan yerel gida tiretimi
yerel ekonomiyi iyilestirecek ve yerel niifus icin yeni is alanlari yaratacaktir. lyi tarim,
dogru ve iyi turizmle birleserek bolgenin refahini artiracaktir. Turizm ve tarim birbiri-
nin 6niine ge¢meyecek ve fakat birbirini tamamlayacak sekilde yapilandirilmalidir.
Turizm ekinoksu olarak tanimladigimiz bu uyumlu yaklasim, her iki sektorii de ilerle-
meye yonlendirecektir. Turizm ekinoksuna ve yerel halkin katilimina uygun olarak,
tarim ekonomisine odaklanan bolgelerde turizm gelistirme planlar1 ve turizm envanter
¢aligmalar1 miimkiindiir. Bu makalenin amaci, turizm paradoksu ve turizm ekinoksu-
nun tarim ekonomisi odakli destinasyonlar tizerindeki etkisini aragtirmaktir. Bu makale
ayni zamanda dogal ve kiiltiirel kaynaklarin korunmasinin turizmin gelismesi icin nasil
gerekli oldugunu incelemektedir. Tarim ekonomisinin fiziksel ve ¢evresel yonlerini dik-
kate alarak turizm paradoksunun ve turizm ekinoksunun temel 6zelliklerini anlamak
i¢in oncelikle nitel aragtirmaya dayanir. Arastirma yontemi olarak literatiir taramasi
kullanilmistir.

ANAHTAR KELIMELER: Turizm Paradoksu, Turizm Ekinoksu, Sirdirilebilir
Turizm, Turizm Gelistirme, Tarim.
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